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THE Modern NETWORK 
FILM LIBRARIES 


in 28 major U.S. Cities 
provides first class service 


to sponsors and audiences. 


EXPERIENCE 
ORGANIZATION 
Modern has the] PERSONNEL 


FACILITIES 
KNOW HOW 
to successfully perform the marketing responsi- 
bility of distributing your sponsored film to 
l6mm audiences 
television stations 
theatres 


rural roadshow audiences 


To get the facts about sponsored film distribution in the U. S. (and 
Canada) call or write the nearest MODERN regional service office at the 
addresses listed below. 


NEW YORK 
3 East 54th Street, New York 22, N. Y. PLaza 8-2900 * 
CHICAGO 
1 Prudential Plaza, Chicago 1, fil. DElaware 7-3252 
DETROIT 
1224 Maccabees Building, Detroit 2, Mich. TEmple 2-4211 L TALKING Picture service PICTURE SERVICE 
LOS ANGELES 
612 S. Flower Street, Los Angeles 17, Cal. MAdison 9-2121 
28 MODERN FILM EXCHANGES 
ATLANTA CHARLOTTE DALLAS HOUSTON MEMPHIS NEW YORK ST. LOUIS 
BOSTON CHICAGO DENVER INDIANAPOLIS MILWAUKEE OMAHA SAN FRANCISCO 
BUFFALO CINCINNATI DETROIT KANSAS CITY MINNEAPOL!S PHILADELPHIA SEATTLE 
CEDAR RAPIDS CLEVELAND HARRISBURG LOS ANGELES NEW ORLEANS PITTSBURGH WASHINGTON 
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AND SET FOR A LONG RUN... 
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Yes, we have a hit on our hands — facilities that give our clients a 


Luarantee 
of the best possible productions for their Industrial Films and Television 


Commercials 


CARAVEL ofters the finest permanent staff of creative talent for producing 


motion pictures for Industry and Television — in production center speci 


fically designed and constructed for the efficient and economical production of 


YOUR films 


° THE MAJOR FILM STUDIO : 
THAT NEW YORK HAS LONG NEEDED 
26,000 Sq. Ft. of working space Main Stage: 75’ x 100’ 
: @ Insert Stage: 25’ x 54’ @ Six Editing Rooms 
“ @ Seven Costume, Make-up and @ All Animation and Art Facilities 
. Dressing Rooms © Carpenter Shop and Prop ° 
@ Opticals and Special Effects Department 
23’ Elevator (holds large car or @ Projection Room (35mm & 
° medium sized truck) @ Film Vaults and Storage ° 


CARAVE 


FILMS INC. 


20 WEST END AVENUE (60th ST.) + NEW YORK 23,N. Y. «+ Circle 7-6110 
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Eastman Color 


Negative-Positive Processing 


Color-Balanced Printing 


Tri Art Color Corporation 


245 West 55th Street, New York 19, N.Y.* JUdson 2-4355 
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DEDICATED TO ASSISTING BUSINESS AND INDUSTRY IN 
PLANNING AND EXECUTING ALL TYPES OF VISUAL PROGRAMS 


ur Services Include 


MOTION PICTURES 
TELEVISION COMMERCIALS 


HOME OFFICE, MAIN STUDIO SLIDEFILMS 
AND COMPLETE LABORATORY GLASS SLIDES 
CHICAGO 


FILM STRIPS 
TRANSPARENCIES 
TRAINING PROGRAMS 
SALES MEETINGS 
CONVENTIONS 
PRESENTATIONS 
PACKAGE SHOWS 
WIDE SCREEN VISUALS 
GRAPHIC MATERIALS 
CHARTS AND POSTERS 
CONSULTATION 

RECORDINGS 
CARTOON ANIMATION 

VISUAL EQUIPMENT 


1345 Argyle St. * LOngbeach 1-8410 = 


4925 Cadieux Rd. 


SALES AND SERVICE BRANCHES IN 


CLEVELAND CINCINNATI PITTSBURGH ST. LOUIS ST. PAUL 
1010 Euclid Bidg. 617 Vine Street 3 Gateway Center 3940 Lindell Bivd. 1821 University Ave. 
TOwer 1-6440 GArfield 1-0477 GRant 1-6240 JEfferson 5-7422 Midway 6-1055 
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production “Man in Space” (see article Page 39) 
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Totalitarian Film Industry Aimed at Free World... . 35 
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Republic Stee! Builds a Second “OMI” Program... . 40 
The TS! Moviematic, with Industrial Audio-Visual Association Fall Meeting... . 42 
built-in, folding screen, u cighs less 
than 25 pounds including the film Picture Story: A Clear, Mutual Understanding. ..... 44 
Use it in lighted and darkened 
rooms. Repeats the same film, black Of “Jonah and the Highway” a U. S. Steel Film... .. . 45 
> white or color, without rewinding 
e Firestone “Film-Sell” for Trucking Industry........ 46 
The power of motion pic- The Brown Company Previews “Paper for a Purpose” 47 
Tho Model ©, for both forge sareen is y to U. S. Marines Produce Series on “Chemical Warfare” 48 
projection and TV type picture on built employ virtually anywhere. 
in screen, Includes magazine lor repet United Airlines Films President for the Field. ... . 50 
tive projection without rewinding There's a TSI projector for 
every use — desk top, office, Ford Commercials Blaze Trail “Round the World”. . 62 


shop, or auditorium, with : 
Business Screen Executive: Staff Appointments. .69, 64 
standard projection, repeti- | 


tive projection, and built-in, 
TV-type sereen. All are light 


weight, and of unique de- 


§ 
New Audio-Visual Equipment and Accessories... . . . 66 | 


Office of Publication: 7064 Sheridan Road, Chicago 26 : 
sign for economical upkeep. 


TSI users comprise a blue 


IN NEW YORK CITY 
projection and TV. type pictures ribbon list of businesses and Jen 409 Pith Ave. 
1000 feet of fim educational institutions in Riverside 9-0215° * MUrray Hill 2-2492 | 

Let us arrange a demon- 
stration through our dealer. Edmund K 


Tele >: DUnkirk 7-228] 
or call direct to: Telephone: DUnkir 


The TH DeVrylite, on 
weigh! provides 
sound for auditoriums and 
Accommodates up to 2000 leet of fim 


TECHNICAL SERVICE, INC. 


30865 Five Mile Road * Livenia, Michigan 


Wally Moen Issue Seven, Volume Eighteen of Business Screen Magazine, published November, 19! 
Issued 8 times annually at six-week intervals at 7064 Sheridan Road thicago 26 
Illinois by Business Screen Magazines, Inc. Phone BRiargate 4-8234. O. H. Coelln, Jr., 


Editor and Publisher. In New York: Robert Seymour, Jr., 489 Fifth Avenue, Telephone 


Riverside 9-0215 
elet, Telephone | 


r MUrray Hill 2-2492 
Unkirk 7-2281. 


$5.00 tw 


In Los Angeles: Edmund Kerr, |04 5S varon 
n $3.00 a year 


years (domesti 


$4.00 and $7.00 foreign. Entered as se i class matter May 2, 1946, at the post office 

> 1t Chicago, Illinois, under Act of March 3, 1879. Entire content pytighted 1957 by 

New York Office: 141 East 44th Street, New York 17, New York Business Screen Magazines, Inc. Trademark registered U.S. Patent Office. Address 
West Coast Office: 4357 Melrose Avenue, Hollywood 29, California 1dvertising and subscription inquiries to the Chicago Office of publication 


BUSINESS 


SCREEN 


MAGAZINE 


: 
— 
| 
| 
| 
4 | 


HISTORY 
OF AN OUTSTANDING 
SCIENCE FILM 


Produced for the General Electric Company 


Length: one reel 


Full Animation, Color 


| In film theatres @ 
from January, 1953 to January, 1956 ° 
by 7,812,223 persons ais for atom : 
Non-theatricall 
... has been seen by 
from June, 1953 to December, 1957 12.700.000 individuals A 
by 4,888,554 persons NaIVIGUAIS 
(GE estimates the film will be shown for many more years) reckeeeert@tewern#nent@Aadce@24c2¢4 66 6 
° First Prize CoLUMBUS FILM FestTIvAL, 1953 
e First Prize Turin (Italy) Festivar, 1953 
ais for atom 
i Oscar Award CLEVELAND FILM FestTIvAL, 1953 
. has won the Merit Award ScHoLastic TEACHER, 1953 
following Second Prize Boston Festiva, 1953 
. major awards: First Prize STAMFORD FILM FESTIVAL, 1954 
. Golden Reel Award AMERICAN FILM ASSEMBLY, 1954 


John Sutherland Productions, Incorporated 


LOS ANGELES NEW YORK 
201 North Occidental Boulevard 136 East 55th Street 
Los Angeles 26, California OUnkirk 65121 New York 22, New York Plaza 5 1875 
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Business Screen Camera Report: 


ON the MAKE 


Visual Review from "Behind the Production Lines'’ Shows the 
New Films and Commercials; the Men Who Help Make ‘Em 


lo keep our readers posted on studio developments, pre- 
viewing the latest in forthcoming pictures and tv commer- 
cials, BUSINESS SCREEN eastern editor Bob Seymour lensed 
these widely-varied Manhattan glimpses from the Polo 
Grounds to the mid-town 40's, inaugurating an important 
and lively new editorial feature for these pages. bal: 


Photoaraphic crew r these productior re 


member of Loca 644 |ATSE) of New York City. 


Animating for Texaco 

The Texas Company has a long 
and laudable record as a film spon- 
sor, listing numerous credits, in- 
cluding a widely-used Farm Film 
Series and many technical motion 
pictures. 

Keeping pace with current prog- 


Filmed with “on the spot” authenticity were those recent TV commer- 
cials featuring sport celebrities for Vaseline Hair Tonic. Pictured in the 
N.Y. Polo Grounds’ locker room during shooting by Sound Masters’ 
crew are (1 to r) SM’s director Wally Worsley; Kyle Rote, pro football 
star, MeCann-Erickson commercial supervisor, Bill Thunhurst; and ad 
manager Gene Reilly for the sponsor, Cheesebrough Products Ie’ 


ress in automotive engineering via 
vivid education on new fuels and 
lubrication products is the task 
assigned a technical animation film 


“Crisis in Lindenville”’ | being made by Audio Produc- 


An important 1958 addition to , tions, Ine. 
the National Association of Man 


These “on the make” glimpses 
ufacturers’ film library will be 


allord some idea of the precise care 


Crisis in Lindenville, currently be which goes into each detail for an Above: Audio v.p. Herman Roes- 
ing filmed by Henry Strauss Pro animation sequence, particularly sle inspects a technical animation 
ductions. We present a few “be one dealing with engineering. drawing for new Texas Co. film. 


hind the scenes” glimpses 


Left 
With infinite 
attention to 


Above: Strauss director Bob Wil 


mot discusses production progress 


vital detail, 
the animator 


with NAM film supervisor Robert 
works up a 


Oakes (at the rieht, above) 
sequence for 

new Texaco 
technical film 


at Audio, 


Lett: chief cameraman Bill Steiner 
takes a_ reflective look between 


“takes” on the “Crisis” set where 


film is nearing completion 


Below: a dramatic moment during filming of “Crisis in Lindenville”’ 


Laying in 
engine parts 
as sequence 
for Texaco 
film takes 
final shape 
on drawing 
boards 
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For ANY or ALL Producer Services 


byron 


across the board ! 


SOUND 


| SOUND 
RECORDING 


EFFECTS 


COLOR-CORRECT 
PRINTS 


COLOR PROCESSING 


laboratory 


1226 Wisconsin Ave., N.W., Washington 7, D.C. 
FEderal 3-4000 
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write, phone or u pe 


L 
Equipment ... Props 


and Generators 


reflectors 
dollies scrims lights 
mike nets 
b arallels 
arcs 
dimmers 
cables 
boxes 
de generator hydraulic 
trucks stands 
props ! 
chairs umbrellas 
drops water 
coolers 


333 West 52nd Street, New York City, Circle 6-5470 
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Here's a Really Good 


Not too long ago we had the pleasure of seeing, once again, the 


latest version of ‘The Man Who Built a Better Mousetrap,’ the dis- 


cussion of the economic value of advertising which Standard Oil 


Co. (Indiana) first produced in sound-slide form some years ago 


The current version is a16mm Technicolor movie, with commen 


tary by Wesley |. Nunn, Standard's advertising manager, which 


runs 18% minutes and is available for specific showings to inter- 
ested groups without charge 


We have been more than usually critical of films which have at- 


tempted to explain advertising to the general public, or to position 


it in the economy, so when we say that we found this particular 


film technically excellent and educationally effective, we are voicing 


no idle endorsement 


We suggest that you check with Wes Nunn at 910 S. Michigan 
Ave., Chicago 80, on the possibility of showing it. Although spon- 
sored and paid for by Standard Oil, it is not a Standard Oil film: it 


is applicable for showing to any group 


and it's from KLING! 


= = We're grateful to Standard Oil Company (Indiana) and the D'Arcy 
= Advertising Company for the opportunity of producing another example 
- of Kling creativity, quality, and service. If you are interested in advancing 


a product...aservice...or an idea, find out how powerful an influence 
a Kling film is. 


_ KLING FILM productions 


1058 w. washington blvd., chicago SEeley 8-4181 


THT 


1416 n. la brea, HOMywood HOllywood 3-2141 
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Your 16mm Color Prints 


will tell you... 


For Guaranteed Quality 
order your 16mm color 
prints from COLOR REPRO- 
DUCTION COMPANY! 


7936 Santa Monica Blivd., Hollywood 46, California 


Telephone: Oldfield 4-8010 


Hold Ag Film Workshop Jan. 27 

+ The Sixth Annual U.S. Depart- 
ment of Agriculture Visual Work- 
shop is scheduled to be held in 
Washington, D.C., January 27 
through 31, 1958. The program 
will include how-to-do-it audience 
participation sessions for produc- 
ers of visual aids; panel and audi- 
ence discussion groups for admin- 
istrators, supervisors and users of 
visual aids, and inspirational pres- 
entations on creativity for all at- 
tending. 

Programs and registration forms 
will be ready in early December. 
Requests for these and information 
on participation should be sent to 
Motion Picture Service, Office of 
Information, U.S. Department of 
Agriculture, Washington 25, D.C. 


* * * 


Photo Equipment Technicians 
Elect Association Officers 

The National Association of 
Photo Equipment Technicians, 
formed to improve the caliber, ef- 
ficiency, and quality of photo 
equipment repair and maintenance 
organizations, has elected officers. 

Named president was George 
LaCroix, Strauss Photo-Technical 
Service, Washington, D.C. Other 
officers include Vice-president, 
Marco DiGiovanni, Mack Camera 
Service, Union, N.J.; Pacific Re- 
gion Director, Daniel Meyers, Pa- 
cific Photo Products, Los Angeles; 
Rocky Mountain Region Director, 
Howard Lowe, Rocky Mountain 
Camera Repair, Denver; Midwest 
Region Director, Joe Price, Inter- 
national Service Corp., Chicago; 
and Southeast Region Director, 
C. S. Smith, Jr., Camera Service 
Co., Atlanta. 

Established in Washington, 
D.C., during the IPEX convention, 
the NAPET has been assisted in its 
development by The National As- 
sociation of Photographic Manu- 
facturers, Inc. Mg 

* 
Bluenose Film Festival Honors 
Alcoa’s “Color and Texture” 
¥ Alcoa’s recent 16mm film, Col- 
or and Texture in Aluminum Fin- 
ishes, has been named “first in its 
class” at the Bluenose Film Festi- 
val, international competition now 
annually held at Mahone Bay, 
Nova Scotia, Canada. The Alcoa 
film was one of 10 entries sub- 
mitted in the agriculture and in- 
dustry film category. 

Produced in color, this film has 
been described in the New York 
TIMEs as ‘‘probably the most 
strikingly imaginative industrial 
short subject ever filmed in the 
United States.” a 
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Write for latest Price List. : 

COMPANY 

| 
| 
10 


PUBLIC RELATIONS - EDUCATIONAL: TECHNICAL: TRAINING * MEDICAL... and 


' Farm pictures are no longer tailored for farmers. If you've 
been carrying around a mental image of a farmer, you'd 
better get rid of it. There are few business men who are 
not farmers, at least. at heart. Good agricultural motion 
pictures are simply good motion pictures on farm subjects. 
People, generally, just happen to like good pictures about 
| the biggest. the most important and the only factory in the 


world which operates without a roof. 


Among our clients: 


American Telephone & National Board of Fire 
Telegraph Co. Underwriters 
Babcock & Wilcox Co. National Cancer Institute 


Carborundum Company Pennsylvania Railroad 
Cast Iron Pipe Research Sharp & Dohme 
Association 


Kk. R. Squibb & Sons 
du Pont de Nemours 
The Texas Company 
& Company . 
: Union Carbide & Carbon 
Ethyl Corporation 

orporation 


Ford Motor Company U. S. Navy 


General Motors Corp. 
Virginia-Carolina 
MeGraw-Hill Book Co. Chemical Corp. 


Merck & Co.. Ine. Western Electric Co. 


and many, many others 


\ Audio Productions, Inc. 
| FILM CENTER BUILDING - 630 NINTH AVENUE - NEW YORK 36, N. Y. 


Frank K. Speidell, President Herman Roessle, Vice President P. J. Mooney, Secretary & Treasurer 
Producer-Directors: L. S. Bennetts H. E. Mandell Earl Peirce 
Alexander Gansell Harold R. Lipman Erwin Scharf 


Sales Manager: Sheldon Nemeyer 


| 
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CAMERA EQUIPMENT COMPANY 


presents the new Magnasync 
Magnaphonic Sound Recorders 


The New MARK IX 
MAGNAPHONIC SOUND SYSTEM, SYSTEM “A” 


to the needs of film producers, 
large or small, feature or com- 
mercial, because— 


it delivers clean, distor- 
tion-free sound. 


* itis compact, light- 
weight, portable, meets 
the latest SMPTE stand- 
ards. 


* 1) serves every segment of 
motion picture and spot TV pro- 
duction. 


* Purchaser is not required to 
poy royalties on footage con- 
sumed. 


The Law Behind the Screen 


by Howard Newcomb Morse* 


FOLLOWING is a hypotheti- 
cal case of interesting applica- 
tion and consequences to produc- 
ers of business films. A grocery 
company contracts with a film pro- 
ducer to install hidden motion pic- 
ture cameras in its supermarkets to 
photograph the shopping activity 
of its customers so as to study and 
better understand the food buying 
habits of the public. Would this 
project be unobjectionable and de- 
void of risk from a legal point of 
view or would it impinge upon the 
right of privacy and thus subject 
the company to the danger of court 
action? 

There is no problem in the 
twenty-five states in which the 
legal right of privacy is not rec- 
ognized — Colorado, Connecticut, 
Delaware, Idaho, lowa, Maine, 
Maryland, Massachusetts, Minne- 
sota, Mississippi, Nebraska, Neva- 
da, New Hampshire, New Mexi- 
co, North Dakota, Oklahoma, 
Rhode Island, South Dakota, Ten- 


private is therefore derived from 
natural law.” 

What is the purpose of the right 
of privacy? To this question the 
Court of Appeals of Kentucky in 
the case of Maysville Transit 
Company vs. Ort answered: “. . 
to protect the feelings and sensi- 
bilities of human beings, rather 
than to safeguard property, busi- 
ness or other pecuniary interests.” 
The preeminence of human values 
over property values permeates all 
avenues of the law, as witness its 
recognition in a totally unrelated 
type of case—the Supreme Court 
of New York in the case of Ap- 
plication of Sacer Realty Corpora- 
tion stating that: the court 
would . be hesitant to permit 
consideration of property rights to 
weigh more heavily in the scale of 
values than a consideration of hu- 
man lives.” 

Case of Kunz vs. Allen 


Reverting to our hypothetical 


case, perhaps the nearest actual 
case to it was that of Kunz vs. 
Allen, in which the Supreme Court } 
of Kansas recounted the principal 
facts in the case thusly: “While 
plaintiff was in the dry goods store 
of defendants for the purpose of | 
making some purchases, the de- 


with built-in record play amplifier and remote 


nessee, Texas, Vermont, Washing- 
ton, West Virginia, Wisconsin and 
Wyoming. But there is a very 
definite problem in the three states 
in which the right of privacy is 
established by statute—New York, 
Utah and Virginia—and in the 


control assembly is an engineering achieve- BUT MOST OF ALL. the MAG- 


NASYNC MAGNAPHONIC line 
contains exclusive features found 
in no other recorders, yet all 
carry low, low price tags. 


ment with exclusive features found in no other 
recorder, Has recording, playback, and bias 
oscillator circuits enclosed in separate plug-in 
assemblies; easy accessibility to all amplifier 
components; push-button motor controls; re- Trust your own ears-——trust your 
Sound Man's judgment. Switch 


trol foot ounter, ord-pl 4A 
mote contro olage counter, record play to MAGNAPHONIC SOUND 


film direct monitor switches. Available in |6mm, 


174% mm & 35mm priced trom $2,145.00 


twenty states in which the right of 
privacy has been developed by ju- 
dicial decision — Alabama, Ari- 
zona, Arkansas, California, Flori- 
da, Georgia, Illinois, Indiana, Kan- 
sas, Kentucky, Louisiana, Michi- 
gan, Missouri, Montana, New Jer- 
sey, North Carolina, Ohio, Ore- 
von, Pennsylvania and South Caro- 
lina. 


fendants without her knowledge 
caused moving picture films to be 
taken of her face, form, and gar- 
ments, and afterwards procured 
the films to be developed, en- 
larged, and used to advertise their 
business.” The Court held this to 
be an infringement of the woman’s 
right of privacy. 


; OTHER MODELS: What is the reasoning behind 
: MARK IX SYSTEM B" includes Model Establish Right of Pri the holding by the Kansas court : 
‘stablish Right of Privacy 
7 G-932 microphone mixer with 2 8 and like holdings by other courts? 
Model X-400 . $2,820.00 The right of privacy was first 1¢ answer lies in the following 
' . MARK IX SYSTEM'C" includes Model advanced in an article in the Har- extract from the opinion of the 
is completely synchronous lémm Magnetic United State 
fl hannel G-024 miwaphese vard Law Review co-authored by nited States Court of Appeals 
m recording eo, Pp 2 * y e mote control assembly packaged Louis D Br indeis in 1890 for the renth ¢ ircuit in the case of 
detail. Can be operated in ‘console’ position, in matching portable case. i D h wy 
as shown, or stacked as one unit, Features es $2,520.00 twenty-six years before his ap- onahue vs. arner Brothers Pic- . 
simple comere or projector Intertech, Instenten- . TYPE 5 features built-in Monitor pointment by President Woodrow tures, Inc. this statute does 
eous ‘‘film-direct’’ monitoring, and low power . amplifier, separate overdrive torque Wilson to the Bench of the Su- not undertake to forbid any, every, : 
consumption, Ideal for the low budget producer ‘ motor, record gain control, and weme Court of the United States and all use of the name. picture, or 
$985.00 ploybeck control. Priced from for tl ht of personality of an individual with 
oO right o a - 
Prices subject to change without notice e $1,5 70.00 The justific iuion r the 


FRANK C, ZUCKER 


CG amena €Quipment(O..1n 


“Dept. 


315 West 43rd St, 


New York 36, N.Y. JUdson 6-1420 


privacy has been that it is based 
on natural law. The Supreme 
Court of Georgia in the land-mark 
case of Pavesich vs. New England 
Life Insurance Company declared 
that: “Each individual as instinc- 
tively resents any encroachment by 
the public upon his rights which 
are of a private nature as he does 
the withdrawal of those of his rights 
which are of a public nature. A 
right of privacy in matters purely 


out written consent being first ob- 
tained. It is expressly confined to 
the appropriation of the name, 
picture, or personality of an indi- 
vidual for advertising purposes, or 
for purposes of trade . It does 
(CONTINUED ON PAGE 14) 


* This new BUSINESS SCREEN editorial 
feature is prepared by legal scholar and 
author, Howard Newcomb Morse a 
member of the bar of the U. § Supreme 
Court, and contributor to many journals 
and law publications 
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In the studio, the camera crew goes over the camera angles before filming Art Linkletter’s TV show, “People Are Funny.” Director of Photography 
Alan Stensvold finds that Du Pont ‘Superior’ 4 motion picture film best solves the problems caused by the lighting requirements of this show 


“The exceptional speed of ‘Superior’ 4 
gives Art Linkletter freedom of the entire theater” 


states Alan Stensvold, A. S.C., Director of Photography for John Guedel 


Productions which produces ‘‘People Are Funny," Linkletter’s “House 


Party,’’ Groucho Marx's ‘‘You Bet Your Life’ and other outstanding shows. 


Filming an audience participation 
television show such as ‘People Are 
Funny’ poses many technical prob- 
lems,” Mr. Stensvold says. “The au- 
dience, as well as the stage, must be 
illuminated during the show as Mr. 
Linkletter works in both areas. With 
the audience involved, it is important 
to keep light levels as low as possible 
for reasons of comfort. At the same 
time, it is necessary to work with 
apertures small enough to get the 
required depth of focus.” 


Mr. Stensvold found that Du Pont 
“Superior” 4 negative met all require- 


DU PONT MOTION 


ont OFF 


Better Things for Better Living 
... through Chemistry 
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ments and has been using it on this 
popular TV series since the start of 
the 1956 season. 


Says Mr. Stensvold: “I have ex- 
posed several hundred thousand feet 
of ‘Superior 4 and am delighted with 
its exceptional speed, latitude and 
dependability. 


“With this film | can work at F5.6 
with light levels of 100 foot-candles, 
or less, getting the necessary depth 
of focus at this comfortable illumina- 
tion level. | am very grateful, too, for 
the service provided by the Du Pont 
technical representatives.” 


John Guedel, Producer, Alan Stensvold, Cinematographer Cett) 


Irvin Atkins, Director, and Art Linkletter, etar of the show 
examine one of the cameras used to film “People Are Funny 
f 

\ For more information about Du Pont 

motion pieture film and the servicer that 

' come with ut, call or write the nearest 

i Du Pont Sales Office. or write the Du Pont 


Company, Photo Products Dept., Wilming 
ton 98, Delaware In Canada Du Pont 
Company of Canada (1956) Lid.. Toronto 


SALES OFFICES 


805 Peachtree Buiid 


Boston 10, Mane 140 Feeders 

oO 1 Touhy Ave 

116, OF 200%) Canter 

D 7, Texas 6278 Oak Lawn A ‘ 

Any 18, Calif 7 art 

Now York We 


PICTURE FILM 


‘lite 
J 
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THERE'S 
NO PLACE 


FO 


COLOR FILMSTRIPS 


AND SLIDES 


The masters make the difference 


FRANK HOLMES 
LABORATORIES INC. 
1947 FIRST STREET 

SAN FERNANDO, CALIF. 

EMPIRE 5-4501 


WRITE FOR BROCHURE 


of America’s 

Great Industrial 
Film 

Companies 


Law Hehind the Screen: 


(CONTINUED FROM PAGE 12) 


not undertake to forbid publication 

of matters essentially educa- 
tional or informative, even though 
the name or picture of an indi- 
vidual is used incidentally in con- 
nection therewith. Neither does it 
undertake to prevent the dissemi- 
nation of news in which the public 
has an interest . on the motion 
even though 
the name or picture of an individ- 
ual is used incidentally in that 
connection,’ 


picture screen 


Reverting again to our hypo- 
thetical even though the 
company is having the 
films made for purposes of re- 
search——the findings and results of 
the research being “essentially edu- 
cational or informative” never- 
theless the research is for the ad- 
vantage and benefit of its manage- 
ment personnel rather than “the 
public” so that, as a result, the 
superseding and transcending pur- 
poses of the project are “purposes 
of trade.” 


case, 
grocery 


Insofar as our hypothetical case 


is concerned — as well as similar 
situations it definitely would 
seem to be the best policy in those 
twenty-three states legally recog- 
nizing the right of privacy to pro- 
cure from the subjects photo- 
graphed either: 

(1) prior written consent, or 

(2) subsequent written ratifica- 


tion, 


NAM Donates Industry Series 
to Library of Congress 

Motion picture stories of more 
than 1,500 American companies 
have been donated to the Library 
of Congress by the National As- 
sociation of Manufacturers. 

In more than 350 prints, the 
filmed stories compose the /ndus- 
try on Parade series, a newsreel 
shown on television since 1950. 
The series has received 14 national 
awards. 

The films were presented to 
L. Quincey Mumford, librarian of 
Congress by Charles R. Sligh, Jr., 
executive vice-president of the Na- 
tional Association of Manufac- 


turers. 
Mumford said the films were 
a major contribution to the collec- 


N.A.M. PresipeNntT Charles R. 
Sligh, Jr. (right) shows one of his- 
torical film series to Librarian of 
Congress Quincy L. Mumford. 


tion of the Library of Congress 
and would be an excellent source 
of research material on American 
industry. 

Sligh said the films would serve 
“as valuable material in providing 
for us in the present, and poster- 
ity, a true understanding of how 
the American free enterprise sys- 
tem works to benefit everyone.” 


AVENUE + NEW YORK 19, N.Y. PLAZA 7-8144 4 
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PROBLEM: 


How to provide large quantities of 16mm release prints in color from original 


16mm Kodachrome Commercial...at lower cost 


SOLUTION: 


New Eastman Kodak Color Internegative (type 7270) and Eastman Color Positive (type 7882) 


Right now, film producers can photograph on 16mm Kodachrome 
Commercial... and get 16mm release prints with the added brilliance 
and realism of Eastman Color Positive. Credit for this important 
processing advance belongs to the new EK Color Internegative. 
With it, laboratory technicians can now achieve individual 
scene-to-scene color correction, integrate all effects, assure full 
protection for original footage, and provide clearer, 
more luminous release prints... all at lower cost! 

For details on how to make the most of this new method, write 
or call Consolidated Film Industries in Hollywood or New York. 
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CONSOLIDATED FILM INDUSTRIES 
959 Seward St., Hollywood 38, California » HOllywood 9-1441 
521 W. 57th St., New York 19, New York + Circle 6-0210 
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— P&B PARADE OF NEW PRODUCTS — 


MOVISCOP-VIEWER 


Most brilliant 


SPECIAL INTRODUCTORY 


TEWE DIRECTORS 
PINDER 


The only efficient, ac 
curate Director's View 


Finder 


Used in all 


leading studios 
Three Models available 
J5mm Model-—Focal Length 25 to 
200mm $68.50 
Widescreen Model—Covers 
all ratios from 1:75 to 2:55 $98.50 
lémm Model—Focal Length 11.5 
to 75mm $68.50 


All Models provided with Leather Case 
and Neckchain. 


TELERAD 
STOPWATCH 


The only precision timer com 
pletely desiqned to front time 
end back tume for minutes 


and seconds, Other features 

* film meter tor lémm & 
* Luminous hands & dials 

* Anti magnetic, double cased, 


dustproot, pre 
cis on highly yewe'led movement 

* Split second timing 

Price $89.50 


Special Offer $3v.75 


MAGIC 
‘““MYLAR’” 


Sprocketed 
Splicing Tape “the, 
FOR FILM 


TRANSPARENT 
lomm—Single Perf $5.00 Roll 
loémm—Double Perf $5.00 Rol! 
J5mm $9.00 Roll 
OPAQUE—FOR MAGNETIC FILM 
tomm $ 6.60 Roll! 
J5mm _ $11.00 Roll 


For repairing 
torn damaged 
film and film 


strips $19.95 


and 


sharpest image of any 


viewer 2'/4 ‘ 
picture size. WNotching 
device Universal use 


Operates on 110 to 


249 volts AC. Guaran 
teed not to seratch 
List Price 


$125.00 


PIC-SOUND EDITOR 


Moviscop- Viewer, 


Sound Reader 


Consisting 
Precision Optical 
ZOOORL and Base. 

(This offer good only for a 


List 
limited time.) 


$295.00 


P&B LEG-LOK 
TRIANGLE 


$370.00 


Price 


Sturdy metal tri 
angle locks tripod 
legs in position 
One moan can move 
camera, triped and 
triangle Gives absolute safety 
and rigidity on weoeden, com 
position, concrete, metal and 
slippery floors. Price $26.95 


OVIOLA 
TITEWIND 


A new product by 
famous company 
Compact, efficient 
unit for lémm, 
17Vemm JSmm 
Can be used os regu 
lar rewinder also of in combination with all 
other units. Includes double duty hub for male & 
female plastic cores. lmmed ate delivery. $33.00 


FAMOUS 
F&B SPLIT REELS 


SAME FINE QUALITY 
LOWEST PRICES 
Siz Regular Price 
400 FT $ 4.50 
800 FT 6.00 
1200 FT 7.50 
1600 FT 9.00 
2000 FT 12.00 
ALL ALUMINUM NON-MAGNETIC 
4CO FT. $6.50 


1200 FT. $9.00 


CAMERA SLATES — 
WITH CLAPSTICKS 


—FOR SCENE IDENTIFICATION— 


Large size 
Erasable Slate Finish 
Hardwood Clapsticks 
Reg. $8.95 


Gives all the information, descriptions and prices you need if renting or purchas 


ing motion picture equipment 


*lupont ester film 


FLORMAN & BABB 


68 West 45th Street, 


New York 36, N. Y. 


Phone: Murray Hill 2-2928 
Address—FLORBABB, N.Y. 


Looking Into Pictures 


Notes About Noise, Traffic and Atomic Safety Fi:ms 
by Nancy Lou Blitzen 


Wi" Every New ADVANCI 
in scientific research, there 
follows hard on its heels a new 
technological advance to make life 
better and easier for us. Unfor- 
tunately, something not at all bene- 
ficial often shadows this advance— 
new accident hazards. 

Such hazards are sometimes 
called “the price of progress,” a 
fatalistic outlook happily not shared 
by those responsible for develop- 
ments causing them. They feel the 
opposite; the more progress, the 
fewer accidents. Constant work is 
done to eliminate potential hazards 
and the public is warned against 
them. 


Meeting Challenge of Progress 


Let's see what is being done 
film-wise to counteract the “price 
of progress” in this era of jet planes, 
fast cars, and, naturally, the atom. 

This is the jet age. However 
many rockets, missiles or satellites 
may be flying around, for us the 
latest means of air transportation 
is and will be for a while, the jet 
plane. Any kind of flying means 
going up, and since what goes up 
must come down, with ‘up’ get- 
ting higher all the time, an aviation 
accident is usually pretty final for 
all involved. 

The easiest way to prevent such 
accidents is to make sure pilots are 
correctly trained, particularly in 
safety precautions, and that safety 
features are built into planes them- 
selves, The easiest way to do this 
is by learning the capabilities and 
limitations of modern aircraft and 
study the human factors associated 
with aviation accidents and their 
prevention. No Margin for Error, 
an Aviation Safety Division, U. of 
Southern California film, describes 
this type of educational program 
conducted for pilots and those as- 
sociated with the field. The film 
outlines a course of study with spe- 
cial emphasis on investigation of 
past aircraft accidents to determine 
cause for preventive measures for 
the future. Jet planes are the air- 
craft pictured. Both professional 
and lay audiences will find it in- 
teresting. 


Noise Can Be Lethal, Too 


The airplane, especially jets, 
brought to attention another hazard 
which has actually been around for 
a while—noise. Noise is some- 


BUSIN 


thing we're used to. We associate 
it with progress. We hear whistles, 
roars, whirrs, squeals, thumps, 
bumps, and lately, beep-beeps. 

Certain noise is not only hazard- 
ous but downright lethal. High in- 
tensity sound is one of these noises. 
It can kill, but is more apt to only 
deafen. 


Other Pictures About Noise 


In case you aren't aware of what 
high intensity noise is, the U. S. 
Navy film Medical Aspects of High 
Intensity Noise: Ear Defense will 
give an ample sample. This film 
was produced to alert naval per- 
sonnel to the danger of noise from 
jet engines, ship engines and other 
machinery giving off high pitched, 
intense sound. It also tells them 
how to guard themselves from it. 

It starts by using simplified ani- 
mation to explain generation of 
sound in terms of frequency and 
intensity, with a potent sound track 
accompaniment. Even turning the 
sound on my projector as low as 
possible, I still had ringing in my 
ears from what I heard. Imagine 
a high scream moving up fast to 
a shrill, ear-splitting, spine-tingling 
EEEE and you'll have a good idea 
of high intensity noise 

After this brief, nerve shattering 
demonstration, the film goes on to 
show where such noise is likely to 
be found (ship’s engine rooms, jets, 
etc.) and the effects—nausea, tem- 
porary deafness, dizziness, perma- 
nent deafness and disability—on 
individuals exposed to it. Protec- 
tive devices are pictured, with de 
tailed instruction on how to use 
them. Special attention is given to 
various types of ear plugs, when 
and where they are most effective 

The film is available for non- 
military use. Industries manufactur- 
ing jet engines or using machines 
which emit high, intense sound will 
find this film useful to indoctrinate 
employees on the use of ear pro- 
tection. 


Films on Noise Aid Industry 


Of equal interest to organiza- 
tions or industries with noise prob- 
lems are two more films, The Ef- 
fects of Noise on Man and The 
Lar and Noise. The first, a non- 
technical production shown on The 
Search, a TV program, pictures the 


(CONTINUED ON PAGE 19) 
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J best out of black and white or color originals. 
In the present, facilities are the profession's very 

And, in the future, Precision will, as usual, be 
again (depend on it) newest 


LABORATORIES, INC 
h Street, New vere 3 
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research being done to discover 
how certain noises affect not only 
man’s hearing, but his general phys- 
ical condition as well. 

The second, more technical, 
would be particularly interesting to 
industrial hygienists with noise 
problems to solve or architects try- 
ing to design noise-prevention into 
new homes. Sponsored by the 
American Academy of Ophthal- 
mology & Otolaryngology (struc- 
ture, function and diseases of the 
eye and ear) Sub-committee on 
Noise in Industry, this short film 
deals with the ear’s structure and 
its reaction to various noises, with 
stress on possible injury. 


The Sounds of Collisions . . . 


*® While on the subject of noise, 
have you ever heard the awful 
sound of steel crumpling and bodies 
smashing when a car hits some- 
thing? Rather horrible, isn’t it? 
And no amount of noise control 
will stop this sound. Only safe 
drivers can do that. 

If there were a “price of prog- 
ress,” we are paying it with our 
yearly toll of automobile accidents. 
Much is being done through edu- 
cation and films, to make drivers 
conscious of their part in cutting 
down these payments. At the same 
time, many organizations are doing 
research to discover how to build 
cars in a way that accidents won't 
be so costly in terms of human 
suffering and lives (until we learn 
to drive in such a way that the 
only accidents will be real “Acts 
of God’). 

A very new film on this research 
is University of California’s /mpact. 
It is a bit different from others on 
the subject because it shows colli- 
sions at what is considered a safe 
speed; 25 miles an hour. After 
looking at the stop-action shots of 
test head-on collisions at this low 
speed, it becomes very apparent 
that “any speed can kill” if condi- 
tions are right. The cars used in 
these tests were occupied by un- 
restrained life-like dummies and 
the effects of the crashes on them 
give a clear picture of what would 
have happened had real people 
been in the cars. 

Only general findings from these 
tests are reported in the film, but 
seat belts are discussed as a good 
protection for car occupants. The 
film does stress the one best safety 
feature any car can have—a safe, 
(CONTINUED ON PAGE 20) 
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FEATURING great new BUILT-IN LUBRICATION ! 


No more lubrication needed for the life of your RCA 
Projector. Oil-impregnated sintered metal parts run 
quietly as a cat hundreds and hundreds of hours. 


FEATURING great new LONG LIFE FILM PRES- 


SURE GUIDES! Nylon sprocket shoes and synthetic- 
sapphire pressure shoe treat film with wholly new light 
touch, protect it from wear at all critical contact points 
in film path. 


FEATURING great new 8OOST IN LIGHT ON 


SCREEN! RCA Projector is first designed for use with new 
1200-watt lamp. Higher-power blower rotor moves more 
air to keep aperture and mechanism cooler, assuring com- 
plete film safety. Optional two-bladed shutter adds 
another 40° light on screen for brightest picture ever. 


FEATURING great now WEAR-RESISTANT CASE! 


Surf-green fabric case takes more scuffing and abrasion 
and shows it less than any standard case in use today. 
It’s twice as resistant to ordinary wear. 


Temke(s) 


1957 


with great new design advances ! 


“LIFE-TESTED”® 
16mm Projectors 
scoop the field 


Remember these great new RCA “LIFE- 
TESTED” features. With them, you'll all 
but forget maintenance for your projectors. 
And of course RCA Projectors still thread 
easiest of any 16mm machine. In fact, their 
distinctive new surf-green finish makes for even 
simpler threading and operating in darkened 
rooms. The same superlatively clear, RCA- 
engineered sound is yours, too. 


See and hear how far ahead of the field you'll be 
with the great new “LIFE-TESTED” line of 
RCA 16mm Projectors. Ask your RCA Audio- 
Visual Dealer about the powerful two-case 
RCA Senior, the compact RCA Junior, Their 
“LIFE-TESTED” features can be yours today! 


*Rigid endurance standards have been set for RCA 
“LIFE-TESTED” Projectors. Individual components as 
well as finished projectors are subjected to continuous 
testing to evaluate the durability and efficiency of all 
operating parts. "LIFE-TESTED” at RCA means better, 
more reliable performance from RCA projectors, 


RADIO CORPORATION of AMERICA 


AUDIO-VISUAL PRODUCTS 


CAMDEN 2, 
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: 


BUYERS Read BUSINESS 


FOR PRODUCERS 


OF VISUAL SELLING 


IN MOTION PICTURES 


SLIDE FILMS | 


TV COMMERCIALS | 


offers a complete production service 


Look at Pictures: 
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careful, well-trained driver with re 
spect for his and others’ lives 
Ford Motor Company's Crash 
and Live is another film on the 
subject. It is a documentary of their 
research and gives a look at some 
safety devices they've developed 
from conclusions drawn from the 


stant aim of engineers in this field 
of safety. 

Two films dealing with radio- 
logical safety, produced by the 
Army for the Surgeon - General, 
were released for general use be- 
cause of the growing use of radio- 
isotopes and similar material in in- 
dustry, medicine, and agriculture 

The first film, Principles of 
Radiological Safety, introduces 


vised to safeguard the worker and 
his family from stack gases, waste 
and other potential hazards caused 
by radioactive materials used by 
industries and research laboratories. 

The other, Practice of Radiologi- 
cal Safety, is a film specifically 
showing the manufacture of radio- 
isotopes in labs, preparation for 
therapeutic use, handling and ship- 
ment, all in respect to various pro- 


animation concepts of internal, external, acute tective measures and safety pre- 

slide films Traffic Tolls show- and chronic radiation exposure cautions necessary. Both films are 

titles ing research conducted by the State through an historical sequence on 1952 productions. 

telops of Indiana, only scale models in- hazards of X-ray and radium ther- ; ; _ 

flip cards stead of real cars are used. These apy. It goes on to explain new “Protecting the Atomic Worker 
letterin are just a few of the many titles sources of radioactive hazards from Protecting the Atomic Worker is 
layout 4g available atomic particles and ways to meas- for management and employees. 
maps Problems of An Atomic Age ure their activity. Safe and danger- ‘ age — ogg oe 
backgrounds : ous dosages are discussed. The re- 4tomic research plants to keep 
retouching Having left the peaceful inven- — oncibility of users of radioiso- Workers from being exposed to 


coior correction of 
packaged products 


a wide 
assortment 
of type for 


hot press tities 


type catalogue 
on request 
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REEN 


Stewart ONEPIECE Seamless 
REAR PROJECTION SCREENS 


has become a lethal 
weapon, let’s look at the wartime 
weapon rapidly becoming a peace- 
time miracle-——atomic power. The 
atomic age has brought us miracles 
of power, cures for diseases, and 
research developments once only 
dreams. It also brought the danger 
of radioactive poison 


tion which 


Workers are 
constantly in proximity to this po- 
tential killer when they work with 
or near such materials. To protect 
them from this danger is the con- 


One of These Three Fits Most Needs 


topes to others is stressed. 


Two Films for Work Safety 

In 1955, Handel Film Corpora- 
tion, assisted by the Atomic Energy 
Commission, produced a series of 
films called The Magic of the Atom. 
Iwo of those films dealt with 
safety for workers with atomic ma- 
terials 

Atomic City is both for public 
relations and safety training. It 
tells of special safety measures de- 


hazardous particles, etc. Guards, 
protective clothing, remote control 
equipment, other protective meas- 
ures and devices are pictured. 
Because public utility companies 
are building atomic reactors for 
electric power as fast as they can, 
the AEC’s Safety Experiments With 
a Boiling Reactor would be a good 
indoctrination film for employees 
who will be working with such 
equipment. It shows how boiling 
(CONCLUDED ON PAGE 22) 


MOTION PICTURES 


SLIDE FILMS 
SLIDES 


STILLS 


FOR VIEWING slides or motion pic- 
tures under roomlight conditions; 
for business, education, research, 
advertising, display 


for te 
LOW COST 
LOCATION 
SHOTS IN 
THE y 
STUDIO 4 


FOR PHOTOGRAPHIC BACKGROUNDS; 
special effects in motion picture and 
commercial still photography. 


FOR TELECASTING live action in studio 
against projected “location” back- 
grounds 

OTHER TYPES AVAILABLE FOR SPECIALIZED USES 
STEWART 


the screen preferred by 9 of the top 10 Holly- 


wood motion picture studios gives you brilliant, sharply _ 
defined rear projected images for either viewing or photo- yo 
graphing 
You, too, can now have the quality of Stewart award-win Pe. MAIL 
ning screens, born of the demands of critical motion picture % couUuPO N 
and technicians, Here is FOR FULL { 
screen for perfect rear projection, made in all sizes from INFORMATION | 
table-top to large set proportions oR pa 
pr ofessional screens: | STEWART-TRANS-LUXK CORP. Send sample | 
rear and front | "61 west SEPULVEDA BLVD., TORRANCE, CALIF. PROCESS | | 
projection. | Please send full information on award winning Stewart screens. BS-12 Tv siUE | 
NAME 
1161 W. SEPULVEDA BLVD. 
ADDRES 
TORRANCE, CALIF. 
| city STATE | 
| My interest is in - | 
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af any time...44“@ 
ALL YOUR AUDIO-VISUAL PROGRAMS 
can be handled by our exclusive 


qualified service Our many years 


of experience in handling practically every type of meeting 
assures you of a smooth running program 
every time. Whether you’re planning a large 
convention or just a small meeting we can 
help you in many ways. 


fe 
complete facilities 
You’ll find all the newest equipment for 
audio-visual programs right here at our 
offices. We can supply operators, rent 
projectors...and through our affiliated 
projection and rental members we can offer 
you the same facilities in any city through- 
out the country. 


Keep this circular on file. When you're planning your next program 


call and let us tell you aboul our services. 


Rental & Drejection Service Inc. 


3518 W. DEVON AVENUE «+ CHICAGO 45, ILLINOIS 
PHONE: IRving 8-9820 


| 
hom 
‘ 
j ] 4 
any cify.... | 
| 
4 
¢ 


@ 


@ Portiann 


@ MINNEAPOL 


@ Satt Lake city @ omana 
@ SAN FRANCISCO @ venver 
@ KANsAs city 
@s1 
@ wicnita 
@ ANGELES 
& 
@ DiEGo 
@ vaitas 


For dervice in towns not 

shown on map call member @ Houston 
in nearest city. Map shows 

where MR &DS members are located 


MOVIE PROJECTORS TAPE RECORDERS SLIDE | 


OPAQUE PROJECTORS OPERATORS 


a9 FOR SERVICE LOCALLY...REGIONALLY...NATIONALLY. 


BOSTON @ 
:APOLIS 


HARTFORD @ 


@ miwaukee @ NEW York city 
CLEVELAND 


CHICAGO TOLEDO PITTSBURGH PHILADELPHIA 
@ atiantic city 


@ WASHINGTON 
@ INDIANAPOLIs 


@ dayton 
@ CINCINNATI 


@ Louisvitte 


ITY 


@ RicHMOND 


@ RALEIGH 


@ memPuis 


@ atianta 


JACKSONVILLE @ 


@ NEW ORLEANS 


miami @ 


IDE FILM PROJECTORS SCREENS 


All other SOUND and FILM EQUIPMENT 


Call any member firm 
for any Audio-Visual 
service ANYWHERE... 


CALIFORNIA 


Los Angeles 

Coast Vievel Education Compeny 
5620 Hollywood Boulevard 
Hollyweed 28. Califernia 

Phone No —Hollyweed 9.6343 
Ut and & C. Themes 


San Diego 


Coast Visual Education Company 
3034 West Canon & (6) 

Phone No — Academy 2.759! 
Dave Bosh 


San Francisco 


Phote & Sound Company 

116 Netema % (5) 

Phone No —Gartield 1.0410 
Diana Biasetio, Jerome Kintner 


COLORADO 
Denver 
Davis Audio Visual Company 
2023 Colfax Ave (6) 


Phone No —Fi 5.3864 
Ainslie Devise 


CONNECTICUT 
Hartford 


Harrison Harries 

110 High 

Phone No —Chapel 9 5648 
Harrison Harries 


DISTRICT OF 


COLUMBIA 
Washington 


Wilson Gill, Inc 

Neo 1 Thomas Circle N W (5) 
Phone No —Sterling 3.1217 
Messrs Caldwell, Wilson Gill 


FLORIDA 


Jacksonville 

Burgtiim Rental Service 

1611 Sen Marco Bivd 

Phone No tx 6.8504 

Francesco Burgisser and A Trumble 


Miami 


Sevens Pictures of Florida, inc. 
Second Ave 

Miami 38. Fle 

Phone No —Piare 6.7080 
WD Bestetiou 


GEORGIA 
Atlanta 


Cotenial Film & Equipment Co 
71) Walton OW (3) 
Phone No — Jackson 5.5376 
Heynes or 1 Leftwich 


ILLINOIS 
Chicago 


Midwest Visual Equipment Co, inc 
3518 W Devon Ave (45) 

Phone No —trving 6.9820 

T Roberts, Conrad, Castic 


INDIANA 


Indianapolis 


Indiana Viewal Aids Co. Inc 
726 Ne Hlinois 
Phone Ne Melrose 4.7319 
Mrs Jean Germain 
Martin Stoeppelwerth 


KANSAS 
Wichita 
Frank Bangs Company 
233 Ide (7) 


Phone No Amberst 2.7562 
Frank Bangs 


KENTUCKY 


Louisville 


0. Davis Co of Lewisville, Inc 


1399 Berdstown Road (4) 
Abbie M Kirtley, W GO Kirtley 


LOUISIANA 
New Orleans 


Jasper Ewing & Sens 

725 Poydras 

Phone No —Raymend $257 
Jasper Ewing, dr 


MASSACHUSETTS 
Boston 
Majer Theatve Equipment Corp 


Phone No 27-0445 
Dave fox 


MICHIGAN 
Detroit 


Engleman Visual Education Service 


4754 Woodward Ave (1) 
Phone No Te 1.5979 
4 Jey orl M Lash 


MINNESOTA 


Minneapolis 


Midwest Audie Vieval Company 


10 West 25th S (4) 
Phone Ne federal 8647 
Keith H Seuth Jack Cole 


MISSOURI 
Kansas City 


Audie Visual ' 

1417 Grand A (6) 

Phone No 1.2655 

Terecy Clement, Eimer A Field 
St. Louis 

Swank's inc 


671 Skinker Bivad (5 
Phone Neo Parkview 7 3640 
Ray Swank, Frank Johneer 
Gordon Pearsor 
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Call any member firm 
for any Audio-Visual 
service ANYWHERE... 


CALIFORNIA 


Los Angeles 


Coest Visual Education Company 
5620 Hollywood Bouvlevord 
Hollywood 28, California 

Phone No —Hollywood 99-8343 
Utz and & C. Thomes 


San Diego 


Coast Visual Educotion Company 
3034 West Canon St. (6) 

Phone No — Academy 2-759! 
Dave Bash 


San Francisco 

Photo & Sound Company 

116 Natoma St. (5) 

Phone No. —Garfield 1-0410 
Diana Biasetto, Jerome W Kintner 


COLORADO 
Denver 
Davis Audio Visual Company 
2023 E Colfex Ave (6) 


Phone Ne 5.3864 
Ainslie Dovis 


CONNECTICUT 
Hartford 


Harrison Harries 

110 High 

Phone No —Chape! 9.5648 
Harrison Hares 


DISTRICT OF 


COLUMBIA 
Washington 


Wilson Gill, Inc 

No. 1 Thomas Circle, N W (5) 
Phone No. — Sterling 3.1217 
Messrs. Caldwell, Wilson E. Gill 


FLORIDA 


Jacksonville 


Burgfilm Rental Service 

1611 Sen Marce Bivd 

Phone No —EX 8.8504 

Francesco Burgisser and R A Trumble 


Miami 
Sevens Pictures of Florida, inc. 
95360 N E Second Ave 

Miami 38. Fle 

Phone No —Piore 8.2080 

W OD Besseliou 


GEORGIA 
Atlanta 
Colonial Film & Equipment Co 
71 Walton N W (3) 


Phone No — Jackson 5.5378 
T. Hoynes or Leftwich 


ILLINOIS 
Chicago 
Midwest Visual Equipment Co. Inc 
3518 W Deven Ave (45) 


Phone No —Iirving 86-9820 
TS. Roberts, Conrad, Costic 


INDIANA 


Indianapolis 


indiana Visual Aids Co., Inc 
726 No. Winois St. (4) 
Phone No —Melrose 4.7312 
Mrs. Jean St Germain 
Martin Stoeppelwerth 


KANSAS 
Wichita 
Frank Bangs Company 
233 Ide (7) 


Phone No —Amberst 2.75862 
Frank Bangs 


KENTUCKY 


Louisville 


0. T. Davis Co. of Lovisville, inc 
1339 Bardstown Road (4) 
Phone No. 2753 

Abbie M. Kirtley, W G Kirtley 


LOUISIANA 
New Orleans 
Jasper Ewing & Sons 
725 Poydras 


Phone No —Raymend 5257 
Jasper Ewing, Jr 


MASSACHUSETTS 
Boston 
Major Theatre Equipment Corp 
44 Winchester (16) 


Phone No 2.0445 
Deve Fox 


MICHIGAN 
Detroit 


Englemen Visual Education Service 
4754 Woodward Ave (1) 

Phone No —TE 1.5972 

J Joy or M Lash 


MINNESOTA 
Minneapolis 


Midwest Audio Visual Company 
10 West 25th St (4) 

Phone No —Federal 5$-6847 
Keith H. South, Jack Cole 


MISSOURI 
Kansas City 


Audio. Visual Services, inc 

1417 Grand Ave. (6) 

Phone No —GR 1.2655 

Tracy Clement, Eimer A Field 


St. Louis 


Swank's Inc 

671 Skinker Bivd (5) 
Phone No —Parkview 7.3630 
Ray Swank, Frank Johnson, 
Gordon Pearson 


NEBRASKA 


Omaha 


Medern Sound Pictures, Inc 

1410 Hewerd Street (2) 

Phone No — Atlantic 8476 

Mrs. Margareth Smith, Keith Smith 


NEW JERSEY 
Atlantic City 


Boardwalk Film Enterprises 
31 Se. Stenton Place 
Phone No —4.1962 
George Lubin or Gus Hilten 


NEW YORK 
New York City 


Crawford, tmmig and Lendis, Inc 
200 Fourth Ave (3) 

Phone No — Oregon 4.7662 

G or Jeanne Conlon 


NORTH CAROLINA 
Raleigh 


National School Supply Co tne 
14 Glenwood Ave 

Phone No — 3.2824 

Carter 


OHIO 


Cincinnati 

Aiphe Cine Service, inc 

125 Gth (2) 

Phone No —Main 1.4793 

Jack MeCroskey Alice Heidemann 


Cleveland 

Martin | Sperber 

9507 Euclid Ave (6) 

Phone No —GA 1.6570 & CE 1.3064 
Martin |) Sperber 


Dayton 

Twymen Files. inc 

400 First (1) 

Phone No —Hemiock 4014 
Alan Twymar 


Toledo 

Cousine, Inc 

2107 Ashiond Ave (2) 
Phone No —Cherry 3.42708 
Mrs A Cousine, Joe Meidt 


OREGON 
Portland 
Moore's Motion Picture Service 
1201 W. Merrisen (5) 


Phone No — Capital 7.6497 
John 1. Moore 


PENNSYLVANIA 
Philadelphia 
Oscar H Hit 
41 Ne. & (7) 


Phone No —Wainut 2.5663 
Ray W. Oakes, Oscar H. Hirt 


PENNSYLVANIA (cont.) 
Pittsburgh 


Appel Rental Service. tne 

927 Penn Ave (22) 

Phone No Grant 1.0445 

Mes Appel, Charles Appe! 


TENNESSEE 
Memphis 


Audio Visual Equipment Supply Co 
306 Sevth Second (5) 

Phone No —Jackson 5.3128 

AF Van Huse and t C McAteoe 


TEXAS 


Dallas 

Texas Educational Aids 
4006 Live Oak Ave (4) 
Phone No —Taylor 3.3393 
Mrs. Eloise Keote 


Houston 


Avdio Visual Services 

2310 Avsetin 

Phone No —foirfax 3.1919 
Riley and M Padgin 


UTAH 
Salt Lake City 


Deseret Book Company 

South Temple (10) 
Phone No —DA 6.86191 

John Thernten of Wayne Newman 


VIRGINIA 
Richmond 


1M Stackhouse Compony 
5803 Patterson Ave (26) 
Phone No 64.2809 

MH Gedtrey, 1 M Stackhouse 


WASHINGTON 
Seattie 


Rarig Motion Picture Co 
$514 University Way (5) 
Phone No 0707 


WISCONSIN 


Milwaukee 


Photoart Vieval Service 

840 N Plankinton Ave (3) 
Phone No Broadway 1.7757 
Dick Hoelke and Robert Potter 


O CITIES...PHONE YOUR NEAREST NR & PS MEMBER 


= 
j a national organization 


to bring you fast, efficient projection and rental service, 
— whenever or wherever you need it. Only qualified 
audio-visual firms were selected to join this association 


designed to bring you this complete nation-wide coverage. 


SERVICES 


Whether you need an 8, 16 or 35mm _ movie projector, slide film 
projectors, small or large screens, microphones, tape recorders or 
any meeting helps, you'll find exactly what you need at the offices 
of any NR&PS member. Because audio-visual aids are our business, 
you are always assured of the newest and most efficient equipment. 


Our Operators have been trained and experienced in handling prac- 
tically every type of business and social meeting. Their careful con- 
sideration to details and helpful cooperation bring consistent 
requests for many repeat performances. 


Affiliated firms in key cities know local conditions and are 
acquainted with all meeting halls, hotel rooms, etc. Close associa- 
tions and knowledge of each city can prove invaluable in making 
meeting arrangements. 


capacity for any meeting 


Firms which are associated with NR&PS have the personnel and 
facilities for handling large conventions or small intimate gatherings. 
Whatever type or size of meeting you are planning NR&PS can help 


ou make it a success. 
(/ 
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a national organization 


to bring you fast, efficient projection and rental service, 
whenever or wherever you need it. Only qualified 

audio-visual firms were selected to join this association 
designed to bring you this complete nation-wide coverage. 


ON-THE-SPOT SERVICES 


Whether you need an 8, 16 or 35mm _ movie projector, slide film 
projectors, small or large screens, microphones, tape recorders or 
any meeting helps, you'll find exactly what you need at the offices 
of any NR&PS member. Because audio-visual aids are our business, 
you are always assured of the newest and most efficient equipment. 


Our Operators have been trained and experienced in handling prac- 
tically every type of business and social meeting. Their careful con- 
sideration to details and helpful cooperation bring consistent 


requests for many repeat performances. 


Affiliated firms in key cities know local conditions and are 
acquainted with all meeting halls, hotel rooms, etc. Close associa- 
tions and knowledge of each city can prove invaluable in making 
meeting arrangements. 
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FIRST CLASS 
Permit No. 50255 
(Sec. 349, P.L.& R.) 


CHICAGO, ILL. 


BUSINESS REPLY CARD 


No postage stamp necessary if mailed in the United States 


&y Postage Will Be Paid By— 


P National Rental & Projection Service, ic. 
| 3815 W. Devon Avenue 


Chicago 45, Illinois 
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HENRY STRAUSS « CO. 


WEST 53RD STREET - 


and the United States. are aimed at mone 


MOVIOLA 


FILM EDITING EQUIPMENT 
16MM - 35MM 


@ PICTURE 

@ SOUND 
Phote and 
Magnetic 

@ SYNCHRO 
NIZERS 

@ REWINDERS 

One of the 

new series 20 

Movielas for 

pieture and 

sound 


Write for 
Cataloque 


Dept. 


MOVIOLA MANUFACTURING CO. 


1461 Gordon St @ Hollywood 28, Calif 


There's a GOOD reason! 


TV TITLES BY KTS 


Air Power .... Stage Seven....Our Hero 
Pireside Theatre ...Mama...The Hunter 
Man Against Crime...San Francisco Beat 
Crunch Adams... The Goldbergs...1 Spy 
Hopalong Cassidy .... Follow That Man 
Star Theatre... Willy... Hour of Mystery 
and many others not yet released 


ce KNIGHT TITLE SERVICE 


115 W. 23rd New York, NLY. 


Look at Pictures: 


(CONTINUED FROM PAGE 20) 


water reactors can be made self- 
regulating against overpower ex- 
plosions. The reactor used in the 
tests was designed to harmlessly 
explode steam whenever such a 
danger point was reached. Since 
the atomic matter is buried well 
below the ground level of the ma- 
chine, only water is sprayed and 
that isn’t radioactive. The narra- 
tion explains the tests in non-tech- 
nical language so a general audi- 
ence can understand what's hap- 
pening 


Vital Statistics 


*® Information on time and color 
of films mentioned in the body 
of this article. They are all 16- 
mm sound motion pictures. Also 
the names of organizations 
which distribute them. Unless 
otherwise noted, all films are 
available on a free loan basis, 
involving only transportation 
charges. 


Atomic City, 12% min., b/w. 


Handel Film Corp., 6926 Melrose 
Ave., Hollywood 38, Calif.—pur- 


chase, rent. 


Crash and Live, 25 min., b/w. 
Motion Picture 


Ford Motor Co., 


Dept., The American Road, Dear- 
born, Mich. 


The Ear and Noise, 10 min., color. 
American Academy of Ophthal- 
mology & Otolaryngology, 111 N. 
Bonnie Brea St., Los Angeles 26, 
Calif.—purchase. 


Effects of Noise on Man, 29 min., 
b/w. Young America Films, Inc., 
18 E. 41st St., New York 17, N. Y. 


purchase. 


For Whom the Traffic Tolls, 18 
min., b/w. Indiana State Police, 
Safety Education Div., Stout 
Field, Indianapolis, Ind. 


Impact, 12 min., b/w. Education- 
al Film Sales Dept., University 
Extension, U. of California, Los 
Angeles 24, Calif. purchase, 
rent. 


Medical Aspects of High Intensi- 
ty Noise: Ear Defense, 21 min., 
b/w. United World Films, Inc., 
1445 Park Ave., New York 29, 
N. Y.—purchase. 


No Margin For Error, 22 min., 
color. A-V_ Services, Dept. of 
Cinema, WU. of Southern Cali- 
fornia, University Park, Los An- 
geles 7, Calif. 


Practice of Radiological Safety, 
33 min., b/w.—Principles of Ra- 
diological Safety, 51 min., b/w. 
AEC regional offices. 


Protecting the Atomic Worker, 
12% min., b/w. Handel Film 
Corp., 6926 Melrose Ave., Holly- 
wood 38, Calif.—purchase, rent. 


Safety Experiments With a Boil- 
ing Reactor, 20 min., b/w. AEC 
regional offices. 


* * 


TV-Radio “Friendly Group” 
Buys Into Colmes-Werrenrath 


WSTV, Inc., operator of the 
Friendly Group of six radio and 
three television stations in Mis- 
souri, Ohio, Pennsylvania, and 
West Virginia, now have a 50-per- 
cent interest in Colmes-Werren- 
rath Productions, Inc., Chicago. 
Jack Berkman, president of the 
Friendly Group stations, and Wal- 
ter Colmes, president of Colmes- 
Werrenrath, made the official an- 
nouncement. 


Berkman will serve as chairman 
of the Colmes-Werrenrath board, 
along with new vice-presidents John 
Laux, now executive vice-presi- 
dent of WSTV, Inc., and Fred 
Weber, a vice-president of WSTV, 
Inc. The companies will share the 
Friendly Group’s New York of- 
fices and the Colmes-Werrenrath 
facilities in Chicago and Glenview, 


Illinois. 


services 


PRODUCTION ¥* LABORATORY ¥* PRODUCER SERVICES 
(The Only Complete 16mm “SINGLE-STOP” FACILITY) 


1. ANIMATION (Simple, 
Complex, Cartoon) 


2. TITLES (Artwork, Hot 
Press, Production) 


3. SCRIPT & COUNSEL 
(Free suggestion & con 
tract script aids) 


4. EDITING (Matching, 
Cutting, Creative 
Editing) 


1105 TRUMAN ROAD 


5. OPTICAL EFFECTS 
(Fades, Dissolves, Wipes 
& Invisible St. Cuts) 

6. RE-RECORDING (from 
your tape, film or 
striping) 

7. RECORDING (Voice, 
Music, Sound Effects) 


8. FILL-IN PHOTOGRAPHY 
(Close-ups, Table Top, 
Maps, Charts) 


9. SYNC SOUND PHOTOG- 
RAPHY (Desk Talks, 
Sound Stage, Location) 

10. PRODUCTION (Any por- 
tion of a film to be 
completed) 

1l. EDGE-NUMBERED 
WORKPRINTS (B/W or 
Color) 

12. B/W REVERSAL & 
POSITIVE PRINTING 
AND PROCESSING 


Free Information Folder and Price Lists on Request 


THE CALVIN 


INCORPORATED 


HARRISON 1-1234 


COMPANY 


KANSAS CITY 6, MISSOURI 


13. COLOR REVERSAL AND 
POSITIVE PRINTING 
AND PROCESSING 


14. PROCESSING (B/W re. 
versal, Sound Tracks) 
15. REELS, CANS, CASES, 


PEERLESS FILM 
TREATMENT 


16. SHIPPING SERVICE (To 
anywhere, United States 
or abroad) 


BUSINESS SCREEN MAGAZINE 
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ALUMINUM 


SPLIT APART REELS os 


Economically Priced * Highest Quality 


CECO Aluminum Split Aport Reels are a fast and in- 
expensive method of winding film from reels to cores, 
or core to core and can be used for projection reels 
without the necessity of having the film put on solid 
reels. The core is threaded for quick locking, and a grip 
is pressed into the flange wall to hold the plastic core. 


16MM ALUMINUM SPLIT REELS 


Size Price 

400’ $4.20 
1200° 7.00 
35MM ALUMINUM SPLIT REELS 

Size Price 
1000/ $6.90 
17-1,MM 

Size Price 

400’ $4.70 
1200’ 7.50 


se $259.50 $22.00 


eaguer or Beginner... 


you help your Career with , 


CECO Film 


Equipment 


As most Pros know, CECO is headquarters for the 


world's finest cameras, 
equipment and _ photographic 
CECO is more than that. 


recording and editing 
accessories. But 
It maintains the finest 


service department in the East—also an engineer- 
ing and design department. CECO is always happy 
to consult with film makers—either beginners or 
Academy Award Winners—about their technical 
problems. May we help you? 


cps. 


three 


$232.00 


CECO OUTDOOR REFLECTORS for re- 
flection of sunlight. Surfaced with 
silvered reflection popers. In sizes 


MM16-AKG D-25 MICROPHONE 
is dynamic cardioid type. 
Eliminates wind 


and AC 


hum, Excellent frequency re- 
sponse from 30 to 15,000 
Completely shock 
mounted, light enough to be 
used on microphone ‘'fish- 
pole'', weighs only 24 
ounces, 
dialogue equalizer with 
steps to 
progressively at 50 cycles 
A variety of 
every specific need, 


Contains built-in 
attenuate 


models for 


SR4-PRECISION LABORATORIES OPTICAL AND 
MAGNETIC SOUND READER accepts both lémm 
and 35mm optical or magnetic film. Consists 
of amplifier, head assembly and film trans- 
port. SR5-Set of collapsible rollers for use 
with 17.5mm and 4” tape. SR6-Similar, but 
without magnetic head mount. Available with 
either Optical or Magnetic sound only. 


FC4-ECCO SPEEDROLL APPLICATOR 
permits cleaning and inspection of roll, 
strip or movie film in one easy operation. 
Consists of bakelite cleaning unit, wool- 
felt cleaning wicks, teflon idler rollers; also 
a 10 oz. glass fluid unit guaranteed against 
leakage. Valve controls flow of cleaning 
fluid which is always visible. 16mm or 


35mm model. $29.50 


E100-CECO DOUBLE ZIPPER CHANGING BAG Is 
light-proof, large enough to accommodate 
1000’ 35mm magazines or 1200’ 16mm 
magazine. 34” x 48” black sateen outer 
bag. Inner bag of heavy rubber fabric pro- 
vided with roomy sleeves having elastic light- 
tight wristlets. 


$350.00 


X101-CECO VARIABLE SPEED MOTOR with tach- 
ometer for CINE-KODAK SPECIAL. Speeds from 
16 to 64 frames per second. Quick mounting, 
no tools required. 12-volt or 110-volt opera- 
tion. Also available 110-volt Synch Motors 
for Bolex, Mitchell, Bell & Howell & Eastman 
Cine Kodak K-100 Cameras. Variable speed 
motors with Tach for Mitchell & Bell & Howell 
cameras, 


24" 326", 2.30", 2 
and 48” x 48” for use with yoke 
& stand. Scrims & Dots available. 


SALES 


$8.50 and up 


CECO SLATES. E467-MASONITE, 11” 
x 14%, with clapstick. E68-12” 
high, 11” wide, metal sliding num- 
bers, with clapstick, E69-131%," «x 
134%", made of fiberboard with 
metal border, flip numbers, clap- 
stick, 


SERVICE - RENTALS 


ADDITIONAL PRODUCTS — Ace Clear Vision Splicers © Editing Barrels © Editing Racks © Electric 
Footage Timers ® Exposure Meters ® Silent & Sound Projectors © Screens © Film Processing 
Equipment ® Film Shipping Cases © Film Editors Gloves © Marking Pencils © Retractable Grease 
Pencils © Rapidograph Pens © Flomaster Pen Sets *© Kum Kleens Labels © Blooping Tape 
Blooping Ink Dulling Spray Alpha Ray Plutonium Lipstick Brushes Filters 
Number & Letter Punches ¢ Camera & Projector Oil e Magnasync Magnaphonic Sound Recorders. 


Prices Subject to Change Without Notice 


FRANK C. ZUCKER 


Gamera €Quipment 


Dept. S 
New York 36, N. Y. 


315 West 43rd St., 


JUdson 6 - 1420 
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10th Canadian Film Awards 
to Honor Filmed TV Media 


New feature of the 10th annual 
competition for Canadian Film 
Awards will be a special contest 
among films for TV and filmed 
TV commercials, according to 


Que 
— STioNn Charles Topshee, chairman of the 


— w Thi 
i have color MY THis 1S imp awards group. This year more 
- weeding? Makes 4 Tanr than 1000 Canadian-made films 
film safety simple, even for bet and operating and about 4000 Canadian TV 
Stops film moy — commercials will be eligible for 
Optical 8Ystem? Hi Lite wy Guards aga ase of films awards. 
damage Categories in which recognition 
Doe © More ligh 


it hay Pict 


drum? 


will be given are: Theatrical, 
Shorts and Features; Non-Theatri- 
cal, Arts and Experimental, Chil- 


u 
Fes even jy 


© st 
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Scans dren’s, General Information, Pub- 
Reservoir ant filling tut lic Relations, Sales and Promotion, 
Are both reel 45 need automatic all shows oil | 
On top of proves Mounted ¥ feeds oil to [raining and Instruction, Travel 
and Recreation; Television, Films 
i rive sprees single 1 be traffic for TV and TV Commercials. 
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Does — 
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oe. Film of the Year Award 
SProc 
iving Projec con- 


Does it have | film thicn tally adjust The Amateur Trophy of the As- 

aw © 180° cknes ler ‘ 
NB-OUt lens > Uard against to varying sociation of Motion Picture Pro- 

magne for “Perture and files “nd clear ducers and Laboratories of Canada 
Fecording? Comin Of both will be presented, as will the award 
ayl genet » 

comnennt can be added (A°0rding on films for the Canadian Film of the Year. 
& Victor Magnesoan, time by simple No Honorable Mentions will be 


offered in this year’s competition. 
NLY VICTOR OFFERS SO MANY IMPORTANT FEATURES 
tries close Dec. 31, 1957. Films 
will be received by the awards 
committee until Jan. 15, 1958, at 


The above 10 points give a quick picture of the Victor Assembly 10 — Lightweight projector for small 


advanced features you should expect in a modern audiences. Amplifier operates at 10 watts continuous output, 18 142 Sparks St., Ottawa, Ont., 
7 16 mm sound projector. Only a Vietor brings you watts peak, Available with 9" speaker, top-mounted and fully Canada, 
: all of them. And with every Victor you also get baffled —or separately cased 12" speaker as shown. ; 

the standard” features of all quality sound pro- Sponsored by Three Groups 


4 jectors, including 2 speeds for sound and silent 
film, still pieture, and reverse projection. 
Particularly important is Victor's new red, 


Canadian Film Awards are joint- 
ly sponsored by The Canadian 
Film Institute, The Canadian 


white and blue color-coded threading. Color lines 

; on projector clearly show where to thread and the Foundation, and The anadian 
i sequence of threading. Other time-proven fea- Association for Adult Education. 
‘J tures—exclusive with Victor—are safety film In its decade of encouraging 
( trips, top-mounted reels, and power rewinding high standards of film-making and 
| with no change of belts or reels. public recognition of these films 
Victor was first to develop 16 mm projectors the CBA has 

and through the years Victor has been first to 


more than 400 entries, with 31 
“first” awards going to leading 
Canadian films, as well as prizes 
for distinguished contributions to 
the Canadian film industry. led 


SOUND RECORDING 


at a reasonable cost 


: perfect improvements that assure finest pictures 
—~finest sound — easiest operation. Victor long has 
been the choice of A-V experts in 73 countries. 


NEW VICTOR VIEWER 


The first profes- 
sional 16 mm 
viewer with 
“frame counter” 
priced under $100, 
Large 3'4"x 4'4" 


screen is brilliant- 

ly lighted by 75- VIC I'()| ANIMATOGRAPH CORPORATION 
EST. 1910 

wattlamp. Equip- ) 


ped with [2.5 trip- 


High fidelity 16 or 35. Quality 
guaranteed. Complete studio and 
laboratory services. Color printing 


let lens. All optics A DIVISION OF KALART and lacquer coating. 
coated. Producers of precision photographic equipment 
PLAIN &, CONNECTICUT 
*92.00 ES CA R 


Motion Picture Service 


7315 Carnegie Ave. 
Cleveland 3, Ohio 
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ACCESSORIES 


LS-1 
leader 
stanchion 
rewind 
attachments 


1 reel 


45mm shaft 


REU-1 

rewind w universal joint and 
end support to hold 

up to 5- 35mm reels 


REF-1 


| 


attachment 


for rewind 


ASC-35 


ASC-16 (L6mm 


WRITE FOR FREE CATALOG 


friction control 
rewind reel 
shaft 35mm 


45mm aluminum shaft F 
male or female cores ' 


J 


swivel base 


SP-35 (35mm) spacer 


RETWC-1 
rewind 
w/16-35mm 
combination 
tightwind 


SP-16 (16mm) spacer 


spring locks 


HOLLYWOOD FILM COMPANY 


ACL Sets Recommended 
Practices for Television Films 

Answering requests from ad 
agencies and television stations, 
The Association of Cinema Lab- 
oratories, meeting in Philadelphia 
recently, has adopted a set of rec- 
ommended practices for handling 
film material for TV use. Headed 
by William Gephart of General 
Film Lab, Hollywood, a committee 
submitted a report which will be 
revised, published and circulated 
to motion picture labs, TV net- 
works and stations, film producers, 
advertising agencies, and users of 
films for TV. 

The report covers black and 
white and color films and should 
result in optimum quality film for 
broadcast. Included among recom- 
mendations are camera area di- 
mensions, review room projector 
apertures, and comments on set 
lighting technique. Control of 
negative and positive prints is out- 
lined with instructions and photo- 
graphic measurements for each 
type of film stock used. Nomen- 
clatures are defined and recom- 
mended for universal use. 

Members of the committee are: 
S. W. Caldwell, S. W. Caldwell, 
Ltd., Toronto, Canada; Sidney 
Solow, Consolidated Film Indus- 
tries, Hollywood; Louis Feldman, 
Du-Art Lab, New York; John 
Kowalak, Movielab, New York; 
Garland Misener, Capital Film 
Lab, Washington, D. C.; Norwood 
Simmons, Eastman Kodak, Holly- 
wood; T. Gentry Veal, Eastman 
Kodak, Rochester, N. R. Olding, 
Canadian Broadcast Co., Montre- 
al; Marshall Rothen, Kenyon and 
Eckhardt, New York; J. R. Whit- 
taker, Columbia Broadcasting Sys- 
tem, New York. 

Also considered by ACL mem- 
bers at this meeting was a report 
by Neal Keehn, head of the com- 
mittee on nomenclature to stand- 
ardize terminology used in the lab 
industry. 

ACL officials announced future 
publication of a world-wide direc- 
tory of processing laboratories. 


FilMagic PYLON 
AUTOMATIC ; 
SILICONE LUBRICATION 


CLEAN AND 
LUBRICATE YOUR TAPES AND FILMS 
WHILE THEY PLAY! 


Gueronteed Better, Cleaner, Cooler Re- 
production on any equipment. Complete 
PYLON KIT (specify suction-cup or per- 
manent flange-type mounting) with re- 
loader bottle and six FilMagic Cloth 
Sleeves $2.95 from your dealer or 
THE DISTRIBUTOR’S GROUP, Inc. 

204 ~ 14th $t., N.W. ATLANTA 13, GA. 
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NEW! A color material that gives you the ultimate in carry-through 
of every subtle tone and gradation in the original scene. 


ANSCOCHROME PROFESSIONAL CAMERA FILM TYPE 242 


TECHNICAL DATA— ANSCOCHROME 
PROFESSIONAL CAMERA FILM TYPE 242 


General Characteristics A low contrast lomm tungsten 
color original hlm designed for 
optimum quality in the final 
release prints 


Exposure Index 10 Tungsten 
Davlight (with No. 83 
hirer 


OOK illumination 


Available Lengths ‘mm « 100, 200, 400 and 
1200 feet. Latent image foot- 


ige numbered 


Now you can profit from Ansco’s years of intensive research dedi- 
cated to produce the finest possible l6mm low contrast orginals 
with the best possible print-through characteristics 


Balanced for tungsten the new ANSCOCHROME PROFES- 
SIONAL CAMERA FILM TYPE 242 « aptures a full scale imaze 
that 1s designed to yield final release prints of unparalle led bril 
liance, color saturation and flesh tones on 16mm Ansco Type 238 
Color Dupheating 


Types 242 and 238, when used together, form a combination that 
provides “that Anscochrome look’’ color saturation, balance, and 
uniformity in the final release print. Ansco, Binghamton, New 
York. A Division of General Aniline & Film Corporation. 


Ansco ... the finest compliment you can pay your skill 
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LABORATORY 


RIGHT OFF THE REEL 


industrial Audio-Visual Exhibition 
Attracts 3,000 at N.Y. Inaugural 


1TH RECENT DEVELOPMENTS in the news 
TY castes on the need for rapid and ef- 
fective training of the nation’s manpower, the 
pooling of a large store-house of audio-visual 
knowledge, methods, services and equipment 
at this time seemed most appropriate. The 
first Industrial Audio-Visual Exhibition, held 
at the New York Trade Show Building, Novem- 
ber 13-15, provided several thousand visitors 
from the most important firms and organiza- 
tions in the country with a good look at the 
latest in the field of sound and vision. 

Every type of equipment could be found in 
the exhibition, covering the entire fifth floor 
of the building, and representing many lead- 
ing companies in the field. 

A special attraction was the famous and 
valuable collection of Irving Browning, presi- 
dent of the Society of Cinema Collectors and 
Historians, containing early magic lanterns, 
stereo apparatus, antique movie cameras and 
other forerunners of today which provided an 
interesting contrast to the modern a-v equip- 
ment displayed. 

A program of prominent speakers covering 
most facets of the industry filled the lecture 
hall in the center of the exhibition to capacity 
at each session. John Flory, Advisor on Non- 
Theatrical Films, Eastman Kodak Company, 
spoke on “The Economic Impact of the Audio- 
Visual Field on Industry” and reported that 
films and audio-visual equipment is now an 
annual quarter-billion dollar industry in this 
country. Lt. Col. R. A. Bassler, USAF, of 
the North American Air Defense Command, 
flew in from Colorado especially to present 
“The Practical Applications of the Audio- 
Visual Techniques in High Level Military 
Headquarters.” 

Willis H. Pratt, Jr., Film Manager, Ameri- 
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ART4yVIDEART 


ANIMATION 
TITLES 
OPTICAL PHOTOGRAPHY 


COLOR or B&W — 16 of 35MM 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 


LExington 2:7378-9 


iSNEW's © 
“BUSENESSLAND’ 


Two years before “Sputnik” began ominously 
circling over our heads, Walt Disney and his 
creative staff had already completed their arti- 
ficial satellite. After launching it they went a 
step further and built a four stage rocket which 
sent a volunteer crew on mans first flight to 
outer space. 

Of course it was all done by animation but 
the scientific data involved was identical to the 
scientific explanations of Sputnik, now common 
knowledge to the American public. 


This was all part of the Disneyland television 
program, MAN IN SPACE. In the light of cur- 
rent events it now becomes a most appropriate 
release to the 16mm field. We've edited it to a 
convenient 35 minutes of running time and the 
prints are in exciting color by Technicolor. 

Already extensive use is being made of the 
film by business organizations. 

1. Companies which loan films free of charge 
to the public find “Man In Space” an ex- 
cellent addition to their film library. 

2. Extensive employee screenings are being 
held in companies whose products or serv- 
ices relate to scientific advances. 


3. Educators are on record attesting to the 
motivational quality of the film—its ability to 
stimulate the thinking of young people to- 
ward future careers in science. This is of 
vital interest to American business which 
faces a critical shortage in this field. “Man 
In Space” becomes extremely valuable in 
“school relations” programs with many com- 
panies donating prints to local schools and 
colleges. 

Prints are available under long term lease 
(with some limited rentals). Please address your 
inquiry to my attention and I'll be delighted to 
send you complete information on MAN IN 
SPACE. 

CARL NATER, Dinector* 
EDUCATIONAL Division 

P.S. The second film in the “Science-Factual” series 

~—“Our Friend the Atom” is also just now ready for 

16mm distribution. 


*2400 W. Alameda Ave., Burbank, Calif. 
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“Around The World in The ‘58 Ford 


PICTURE 


We wish to express our gratitude for the 
whole-hearted cooperation of the diplomatic 
and home officials of the following countries: 


ENGLAND AFGHANISTAN 
FRANCE PAKISTAN 
SWITZERLAND INDIA 

ITALY BURMA 
YUGOSLAVIA MALAYA 

GREECE THAILAND 
TURKEY CAMBODIA 

IRAN SOUTH VIET NAM 


UNITED STATES 
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The World Highways Expedition, organized for the Ford Motor Company and 


J. Walter Thompson Company by Filmways, has just completed its history- 
making, round-the-world test drive of the 1958 Ford car. A distinguished series 
of television commercial films and a major documentary film, “One Road,” will 


soon bring the exciting story of this expedition to millions of people the world over. 
WORLD HIGHWAYS EXPEDITION, Inc. is a wholly-owned subsidiary of 


54TH STREET, NEW 
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YORK 19, N. 
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DOLLIES 
Fearless and 
Raby Panoram 
Dollies 

Crab and 
Western 
Dollies 


GRip 
EQUIPMENT 


MactTon Turntable 
for Cars and 
Displays 

Mole Richardson 
Boom and 
Perambulator 
Parallels 

Ladders and Steps 
Scrims and Flags 
Dots and Stands 


Write or Wire 
for 
Catalog and 
FREE 
ESTIMATES! 


in 


LIGHTING EQUIPMENT RENTALS 


ANYTIME, ANYWHERE 


For quick service, expert advice 
and one low price for equipment, 

installation and removal, call on 
one of the nation’s largest suppliers 

of temporary lighting facilities— 


Jack Frost. His lighting equipment 


inventory is unexcelled. Below are 
just a few of the many items 

available for quick delivery 
whenever and wherever needed. 


LIGHTING 


Complete M. R. Incandescent Equipment 


M, Intensity Arc Equipment 


ni 


250 W-10,000W 


Scoops 
Reflectors 
Bullboards 
Cable 


PORTABLE POWER 
EQUIPMENT 


AC and DC Generators 15 Amps to 1500 Amps 
(Truck or Caster-mounted) 

Portable Transformers—Dry and Oil 

Portable Substations 


FROST 


Dept. 


U. S. Film, Equipment Export 
Drops in First Half of ‘57 

Exports of motion picture film 
stock and equipment from the 
United States in the first half of 
1957 were valued at $20,315,207. 
This was about 15 per cent below 
the exports in the first half of 1956, 
valued at $24,043,809, according 
to a report by the Business and 
Defense Services Administration, 
U.S. Department of Commerce. 

Made from preliminary figures 
of the Bureau of the Census by 
BDSA’s Scientific, Motion Picture 
and Photographic Products Divi- 
sion, the report included data on 
16mm, 35mm and 8mm film stock 
and equipment exports. 


Negative Exports On Upgrade 


Bucking the downward trend, 
export of 16mm negative rawstock 
film rose to 54,716,620 linear feet 
valued at $1,472,482 in the first 
half of 1957, topping the 1956 
first half export of 51,011,986 
linear feet valued at $1,346,475. 
Export of 16mm positive rawstock 
film was reported as 60,818,794 
linear feet valued at $641,142 in 
the first half of this year—a linear 
decline from 61,274,452 feet (val- 
ued at a lower $553,208) in the 
first half of 1956. 

In the first half of 1957, the 
report shows, the number of 16mm 
cameras exported was 2,528, val- 
ued at $427,229. In the first half 
of 1956, a reported 2,906 16mm 
cameras, valued at $445,509 were 
exported, This year, 35mm camera 
exports numbered 92, valued at 
$199,839. In the first half of 1956, 
125 35mm cameras, valued at 
$502,168, were exported. 


3,386 Sound Projectors Sent 


The 1957 first half, export of 
16mm sound projectors was re- 
ported as 3,386 units, valued at 
$1,101,841, a decline from the 
4,340 projectors, valued at $1,- 
495,159, exported in the first half 
of 1956. 

Sound recording equipment ex- 
ported in the first half of 1957 
was valued at $463,144—an in- 
crease from the $290,480 worth 
of sound recording equipment ex- 
ported in the first half of 1956. 
Sound reproducing equipment ex- 
ported in the first half of 1957 was 
valued at 572,065, as compared to 
the reproducing equipment, worth 
$732,361, exported in the same 
period in 1956. 

Motion picture screens exported 
in the first half of 1957 were val- 
ued at $480,281, a drop from the 
screen export of the 1956 first half, 
valued at $611,634. Ly 


PARTHENON PICTURES 


-Hollywood- 


A FILM PROGRAM FOR 
THE BORDEN COMPANY 


“HAIL THE HEARTY”—Enough 
of the right foods for everybody 

a century of progress in mass 
nutrition. (Sterling-Movies, 
U.S.A.) 


“ELSIE & CO.”—An I. R. film to 
bring scattered employees into 
unity by showing them the whole 
company. 40 min. Color. 

* 
“GREAT BIG BIRTHDAY” — A 
special-occasion film to feature 
the employees’ parties inaugurat- 
ing The Centennial Year, featur- 
ing Elsie in the boardroom. 

* * 
“THE SECOND AMERICAN 
REVOLUTION” —A one-occasion 
tool, quickly and cheaply pro- 
duced to stand in for an officer’s 
personal appearance at an im- 
portant Convention. 18 minutes. 

* * * 

AND A LETTER FROM 
THE BORDEN COMPANY 


New York, Oct. 14, 1957 


To: Parthenon Pictures, 

Hollywood. 

Dear Cap: 

Here's a long overdue letter to get 
on the record some observations on 
our recent experiences in the film- 
making business. It is overdue be- 
cause three films in a year—with no 
prior experience in this activity— 
is quite an experience, and it takes 
time for recovery. In addition, the 
new job has kept me hopping. 

First, let me say that we are 
happy—all of us. Everyone likes all 
three pictures. That's quite an ac- 
complishment in a complicated 
company like this... 

Second, we all liked doing busi- 
ness with you. This is due partly, I 
believe, to the initial policy of know- 
ing what we wanted but giving you 
a pretty free hand in developing it. 
The fact that we now have what we 
wanted is largely because you have 
a sound grasp on what a business 
should spend money for, and can 
develop it without violating the in- 
tegrity of a picture. 

Finally, we liked working with you 
and your group, and there’s a fine 
difference between doing business 
with someone and working with 
him. I shall miss these script con- 
ferences, and the lively encounters 
with all of you—Palmer, Stoney, 
Meakin, Millington and the sundry 
Hollywood characters who bright- 
ened our days. So will my colleagues 
in the Executive Suite, as well as 
those in this Department 

The miracle of it, my friend, is 
that we spent so much time and so 
much money without any blow-ups 
or anyone going home mad. Quite 
an accomplishment! Should you 
need testimonials at any time, steer 
your prospécts our way and we shall 
testify cheerfully and without fee. 


Sincerely, 


Milton Fairman 
(Asst. V.P.—Adv. & P.R.) 


PARTHENON PICTURES 


2625 Temple St. * Hollywood 26 
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want 
“Stick-to-it-ive”’ 
salesmen? 
put on this 
PREPARED 
SALES 
MEETING 


Title: 


"Close Isn't Closed” 


Here, in one package, is everything 
you need to stage a hard-hitting sales 
meeting—at small cost and with ex- 
tremely little preparation. Dramatic 
film highlights create deep, lasting im- 
pressions of successful selling methods. 
Used by leading companies the nation 
over. Effective for any type of business. 


ALL FOR JUST $35.00 
1 COMPLETE TEXT —for step by 


step guidance. Contains instruc- 
tions, remarks which you may read 
or improvise upon, questionnaires 
that reveal individual selling weak- 
nesses, sales problems to stimu- 
late discussion, summarized high- 
lights and send-home follow-up 
material. 


2 STRIPFILM — proves, with real- 
istic situations, how closing starts 
at the very beginning of the inter- 
view. Illustrates how it's possible 
to ask for the order again and 
again—sticking until it's signed. 


3 SOUND RECORDING—Nor. 

ration by Harlow Wilcox puts the 
message across clearly, forcefully, 
convincingly. 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not 
meet your need you may return it and 
pay only the small service charge of 
$10.00 to cover the cost of handling, 
plus postage both ways. 


Better Selling Bureau 
6108-B Santa Monica Boulevard 
Los Angeles 38, California 


A Division of Rocket Pictures, Inc. 
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Award Plaques for Outstanding 
Safety Pictures at Congress 

Ihe National Committee on 
Films for Safety held their 14th 
Annual Award Presentation and 
Film Showing in Chicago's Conrad 
Hilton Hotel on Tuesday evening, 
October 22. 

The Committee's Chairman, 
John McCullough, Technical Serv 
ices Director, Motion Picture As 
sociation of America, presented 
bronze plaques to the sponsors’ 
representatives of the nine winners 
of their 1957 contest for films pro 
duced or released in 1956. 

Among those accepting these 
awards were Mr. G. A. Newman, 
Consul General of Canada and W. 
Hewitson, producer director, for 
the National Film Board of Cana 
da; Harry |. Kirk, President, Ame 
ican Automobile Association, for 
the AAA Foundation for Tratlic 
Safety; J. T. Williams, Manager of 
Safety, for Pennsylvania Railroad, 
Robert S. B. Holmes, Asst. Direc 
tor of Safety, for U. S. Steel; and 
Ed Rasch, Eastern Manager, 
lomm Film Division, for Walt Dis 
ney. 

The major portion of the eve- 
ning was devoted to showing the 
winning films. Attendance at this 
event, open to delegates of the 
45th National Safety Congress and 
other guests, was about 900. = 


+ 


“Best Three-Quarters” in Sales 
Earnings Reported by Kodak 

Eastman Kodak Company sales 
and earnings for the first three 
quarters of 1957 showed a steady 
upswing and provided the best 
totals the company has ever had 
in these categories for a similar 
period in previous years, Thomas 
Hargrave, chairman of the board, 
and Albert Chapman, president of 
the company, said. 

Consolidated sales reported by 
the firm’s U.S. facilities for the 36 
weeks ending Sept. 8%, 1957, re- 
vealed an increase of & percent 
over $500,699,837 for the same 
period in 1956. Net earnings after 
taxes amounted to a rise of about 
8 percent over $60,968,204 in 
1956 

“Sales of photographic products 
in total were at a high level, show- 
ing an increase over the first three 
quarters of last year,” Hargrave 
and Chapman said 

Total sales of professional mo 
tion picture films declined moder- 


(CONTINUED ON NEXT PAGE) 
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Some overexposures can be 


corrected with proper processing 


* RCA Sound Recording 


Editing 


* Processing 


. 


Printing, Color and Black-and-White 


Magnetic Laminating 


CAPITAL 


FILM LABORATORIES, INC. 
1906 Fairview Ave., N.E., 
Washington 2, 0.C. 


LAwrence 6-4634 


SIGHT & SOUND 


(CONT'D FROM PRECEDING PAGE) 


ately, Kodak officials said. Among 
sensitized photographic products 
which made sales advances in the 
first three quarters of 1957 were 
professional sheet films, X-ray 
films, amateur color films, photo- 
graphic papers, papers for the 
Verifax Office Copier, and color 
papers and chemicals for color 
processing. 

Sales of photographic products 
made by the company’s Apparatus 
and Optical Division for this 36- 
week period show substantial in- 
creases over a year ago; sales of 
flashholders, slide projectors, and 
motion picture projectors in- 
creased, while sales of amateur 
movie cameras continued to hold 
at a good level, company officials 
said. Although sales of photo- 
graphic products to the govern- 
ment rose, the selling of special 
military products dropped. La 

SMPTE Chicago Section Holds 
Regional Meeting at Ames, ta. 

The Chicago Section of the So- 
ciety of Motion Picture and Tele- 
vision Engineers held its Novem- 
ber regional meeting at Ames, la. 
Film production personnel of lowa 
State College were hosts. 

Program features scheduled for 
the meeting included a symposium 
on 16mm color internegative posi- 
tive. Members of the panel were: 
Chairman, R. A. Colburn, G. W. 
Colburn Laboratory, Chicago; W. 
D. Hedden, The Calvin Co., Kan- 
sas City, Mo.; J. R. Stillings and 
R. P. Ireland, both of Lakeside 
Laboratory, Gary, Ind. 

Papers on color kinescope re- 
cording, station operation, 
educational TV, motion picture 
university curriculum, motion pic- 
ture photography, and new color 
films were slated for presentation 
by the following speakers: 

T. G. Veal, Eastman Kodak Co.; 
Harold Jones, Ansco; Charles 
Quentin, KRNT-TV; O. S. Knud- 
sen, J. North, and W. L. Hughes, 
all of lowa State College; K. Ket- 
chum, WOI-TV; J. I. Newell, 
Western Cine Service; and Eric 
Kropp, Perceptual Development 
Laboratories. 

In his discussion of lighting re- 
quirements for color motion pic- 
tures used in color television, Veal 
said that skin tone and facial detail, 
which can be enhanced by proper 
lighting, often are as necessary as 
dialogue in telling a story on color 
television. 


Got grievances? 
solve ‘em... 
prevent ‘em 

. put on this 
prepared 


SUPERVISOR 
TRAINING 
MEETING 


Title 
“Handling Grievances” 


Here, in one package, is everything you 
need to stage an effective training meet- 
ing. So flexible you can use it as a 15- 
minute “quickie” or a stimulating 2-hour 
conference. Modern audio-visual tech- 
niques drive home important lessons in 
human relations and management proce- 
dure. Proved effective for any type of 
business. 


ALL FOR JUST $35.00 


LEADER'S detailed “blue- 
print” of the meeting. Just fol- 
Za low it step by step. Contains 
instructions, data for chart or 
\ blackboard work, and commen- 
tary which you may read, edit 

or improvise upon. 


STRIPFILM — dramatically reveals the 
conditions that lead to griev- 
ances. Shows how supervisors 
can correct them and maintain 
better human relations. 


SOUND RECORDING — oa teacher thet 
never tires, never omits, never 
forgets. Narration by Harlow 

4 Wilcox puts the stripfilm's mes- 
sage across clearly and con- 
vincingly. 


FOLLOW-UP MATERIAL—text for @ fol- 

low-up letter to send to each 

—=—\ supervisor. For companies con- 

=| ducting the entire series of 

A eight meetings, suggestions for 

\5 certificates of completion are 
provided. 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not meet 
your need you may return it and pay 
only the small service charge of $10.00 
to cover the cost of handling, plus post- 
age both ways. 


ROCKET PICTURES 
INC. 


6108-A Santa Monica Boulevard 
Los Angeles 38, Calif. 


BUSINESS Sf REEN MAGAZINE 


e 
/ 
= 
= 
a 
A 
‘a 
¥ 
42 


- 


Now the World’s Largest Motion Picture Studios are 
Available for the Production of Industrial Films! 


Under one roof, within the walls of the M-G-M studio, are Sets? Anything from a castle to a Caribbean isle. Props? 
all the creative resources and technical facilities that could A warehouse with over 160,000. Costumes? About half-a- 
conceivably be required for the production of industrial films. million. Music, make-up, sound-effects...there is no other 
Here can be found the talent, the know-how, the showman- studio in the world with comparable resources. 

ship to create a superlative shooting script. Here are the Together with the most modern camera equipment, the fast- 


facilities that will glamorize a product, or present a corporate est processing in black-and-white or color, the most efficient, 
story and MGM-TV can meet the total requirements nec- 


creative and experienced personnel in every department — 
essary to produce an interesting and informative industrial 


MGM.-T'Y is in the ideal position to produce an outstanding 
motion picture. industrial film for your company or client. 


A partial list of clients of MGM-TV 
RCA «+ Eastman Kodak + Helene Curtis - Knickerbocker Beer - Maybelline 
Pure Oil Company Schlitz Beer Standard Oil of Indiana Cr I 
Houbigant Perfumes ~- Bell & Howell + Richard Hudnut « Pillsbury 
Commercial & 
Industrial Division 


A Service of 
Loew's Incorporated 


WIRE, WRITE OR PHONE 

Richard A. Harper 

General Sales Manager Richard Lewis Virgil “Buzz” Ellsworth 

701 7th Ave., New York 36, N.Y. 360 N. Michigan, Chicago, Ill. M-G-M Studios, Culver City, Calif. 
JUdson 2-2000 RAndolph 6-1011 TExas 0-3311 


great flexibility 


BIG ROLE FOR 
CINEMA 
DEPARTMENT 


University Benefits From Greatly 
Extended Use of 35mm and 16mm 
Mitchell Motion Picture Cameras 


One of the most startling developments among the 
cinema departments of colleges and universities is 
the increased contribution which the campus film 
unit has made to the field of higher education, 


A leading example is the University of Southern 
California where students using professional 
hell motion pu tire a re markable 
range of subjects, Films are created for classroom 
instruction, public relations, sports events, campus 
activities, scientific research, audience reaction 
research, entertainment, television and industry. 


Mitchell cameras meet an extreme range of film 
ing requirements, No other single camera has 
proven so flexible in use as these casy-operating, 
trouble-free 35mm and 16mm cameras which con- 
sistently deliver the highest quality filrn 


For information about Mitehell cameras, write 
today on your letterhead 


Widely diversified filming conditions are covered in 
instruction in which Mitchell cameras demonstrate their 


award winner, Dr. 


Peabody and TV ‘Emmy’ Students from all over the 
Frank world attend U. S. C. to 
for learn the latest techniques 
the education TV and Radio of 16mm and 35mm cine- 
Center of Ann Arbor. 


Baxter, being filmed 


Mitchell camera focuses on operating room as medical 
instruction film is made by Department of Cinema at U. S. C 


CORPORATION 


666 WEST HARVARD STREET 
GLENDALE 4. CALIFORNIA 


4, 
Cable Address: “MITCAMCO 
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| *85% of professional motion pictures shown in theatres throughout the world are filmed with a Mitchell 


Special 


Report 


FILM: 


If the U.S 
doesn't have 
an earth 
satellite, at 
least we show 
this prophetic 


film scene 


a Communist Weapon 


in Science and Propaganda 


HENEVER Soviet-produced motion pic- 

tures appear on the screen, the image of 
international Communism emerges. In_ the 
present cultural offensive being waged by 
Communists throughout the world and includ- 
ing the United States, there is the outward ap- 
pearance of the arts and entestainment but the 
Comintern-dominated film industry which cen- 
ters in Russia has only one real purpose—the 
psychological and physical invasion of the free 
world as a prelude to ultimate ideological con- 
quest. 

To understand the Soviet film industry as i 
is today inevitably reveals the complete totali- 
tarian domination of what the Communists 
have always regarded as a most vital instru- 
ment of political influence. The motion picture 
became a tool of the Communists when Lenin's 
decree of 1919 transferred “the entire pho- 
tography and cinematography trade and indus- 
try to the jurisdiction of the People’s Com- 
missariat of Education.” 


Film Progress Behind the lron Curtain 

How are Soviet films doing today? These 
revealing paragraphs show how thoroughly the 
Communists have mastered the medium which 
an American businessman once called “the 
most powerful tool for putting ideas into men’s 
heads” and what Pope Pius XII regards as 
“that most potent influence, penetrating the 
inner recesses of the mind. . . your films.” 

The All-Union Institute of Cinematography 
in Moscow, offering a tough six-year course in 
film-making, is graduating hundreds of tech- 
nicians and craftsmen from Asia, the Middle 
East and Europe each year, sending them back 
to their countries as skilled propagandists dedi- 
cated to the aims of Communism. 

Well over 100,000 people are employed in 
film production in the Soviet Union. Since 
not a single foot of negative is exposed without 
having a Communist purpose, the world’s 
largest army of “mass communicators” is en- 
gaged in the internal and external thought con- 
trol of peoples everywhere, armed with the 
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most powerful weapon of idea communication 
mankind has yet created. 

More than 62,500 projectors are being used 
day and night within the Soviet Union to reach 
audiences from children to the aged; 50% of 
these are “mobile units” going from town to 
town and reaching compulsory audiences in 
every one of the Soviet Republics. Most of 
this is now 16mm sound equipment, for the 
Soviet Union has only a few thousand regular 
cinemas in larger cities, 

Two Plants Turn Out 57,000 Projectors 

That this is an exceedingly low estimate is 
shown from Soviet literature revealing that the 
Odessa plant alone provided more than 
23,000 16mm sound projectors within seven 
years; the Leningrad plant “gave the cinema 
network nearly 34,000 electro-acoustic ar- 
rangements and tens of thousands of loud- 
speakers.” And we quote again: 

“The sound movable 1l6mm__ projector 
16ZP5, which was worked out and mastered 
in 1937 by the Odessa plant, still plays an 
important role owing to its high projection 
quality and its reliability and convenience in 
spreading out the network of cine-installations 
in village localities and particularly in the re- 
mote regions.” 

What Stalin has called “the greatest means 
of mass agitation” has clearly been taken into 
the hands of Party bosses. 

“Four years ago the Communist film indus- 
tries presented no competition to the film pro- 
ducing countries of the free world. By a seem- 
ing modification of the requirement that all 
films must have a strong political message and 
concerted promotional efforts, the Communists 
are gaining wider acceptance of their motion 
pictures and distributing them to the free world 
with such success that these industries must 
now be recognized as a factor in the world film 
market.” 

In most countries, including the U.S., such 
Soviet films as Romeo and Juliet, Othello, The 
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FROM THE PAGES OF 

“SOVIET CINEMATOGRAPHY” 
“The history of Soviet cinematography 

begins from August 27, 1919, when V. 1, 
Lenin signed the historic decree, On the 
transfer of the entire photography and 
cinematography trade and industry to the 
jurisdiction of the People’s ¢ ommissariat 
of Education, thereby laying the foundation 
of a Soviet cinematography, developed and 
controlled by the Soviet government, 

“V. L. Lenin gave a historic formulation of 
the significance of the cinema as the most 
important of the arts. He pointed out its 
truly popular character and great role in 
raising the cultural level of the Soviet boiling 
masses, 

“J. V. Stalin, the great continuator of Lenin's 
work, in his speech at the XIIth Congress 
of the Party pointed out that ‘the cinema is 
the greatest means of mass agitation. The 
task is to take it into our hands,’ ” 

“Soviet scientific and educational 
cinematography has been rightly recognized as 
the most advanced and the most progressive 
(sic) in the world. Soviet people are proud of it, 
because it is exactly this kind of art which 
realizes the noblest task of popularizing the 
advanced materialistic science through the 
the powerful medium of the screen, 

“The sphere of Soviet scientific cinematography 
is very wide, Soviet cinema industry produces 
scientific films of the most varied kinds, 

The following are the four basic categories: 

“I. Films of scientific research in which 
cinematography is used as a method of 
research and study, 

“2. Educational films for schools, technical 
colleges and universities where cinema is 
used as an auxiliary means of education, as 
the instrument of visual instruction. 

“3. Instructional films for workers’ circles, 
workers’ courses, and for the wide circle of 
the collective farmers where cinema is used 
as the means of raising their productive 
capacities, 

“4. Popular scientific films for the general 
spectator, serving as a powerful factor in 
the popularization of science and the 
dissemination of knowledge amongst the most 
varied strata of the town and village 
population.” 

“The Party and the Government pay great 
attention to the question of propaganda and 
the dissemination of scientific, technical and 
political knowledge. The existence of a 
great fund of cine-films has made it possible 
for Soviet cinematography to participate 
actively in this work. The cine theatres 
organize cinema shows on a very broad scale, 
helping to master the Socialist culture and 
study the past history of Russia. 

“In order to use on a still bigger scale the 
educational and scientific popular cine-films 
for raising technical knowledge, the 
Government of the Soviet Union decided in 
June 1949, to show free-of-charge educational 
and short-length popular scientific and 
chronicle documentary films, and to arrange 
for educational work and lectures.” 
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Silent Don, and Golden Antelope are probably 
regarded as “artistic” entertainment. That they 
happen to show the baleful influence of riches 
vs. true love, the plight of the Negro, the con- 
sequences of a wavering faith in Communism 
(The Silent Don), etc. is only coincidental 
Accompanied by a plentiful supply of “free” 
short subjects given exhibitors who book the 
features, the Communist film offensive is deliv- 
ering the message about Soviet strength—in 
war or their kind of peace. 

Two Soviet newsreels a month are translated 
into 32 languages for foreign dissemination 


Communication a One-Way Street in USSR 


While thoroughly immersed in the field of 
international propaganda, a one-way street 
which visiting films from the U.S. may seldom 
if ever travel, the Communists are well aware 
of the potent value of films for instruction. 
Soviet scientific and educational films are mak- 
ing an increasing appearance in the interna- 
tional film festivals, including several recent 
titles on space exploration and a timely report 
called Sputnik, Communist literature reports: 

“In attractive and interesting form, the cin 
ema popularizes the principles of the advanced 
materialist science, acquaints the spectators 
with the achievements of the scholars, engi 
neers, agronomists, innovators in various fields 
of national economy, science and culture 

“Cinema is also widely used in the work of 
scientific research institutions, being regarded 
as one of the most reliable media of scientific 
research and study 

“The president of the Academy of Sciences 
of the USSR, S. L. Vavilov, personally worked 
as an adviser... in the production of the scien 
tific and educational films dealing with physics.” 

The Soviet filmmakers understand and use 
practically every educational film technique 
known to the West. “Loop” films, developed 
for intensive training in Britain and the U.S., 
are called “ring films” in the USSR 
widely used to show action of a single process 


They are 
by repetition on the screen. Soviet industrial 
films embrace entire series, such as the cinema 
course Motorcar, totaling 148 films and com 
prising some 20 miles of negative. A similar 


cine-course Tractor has also been produced 


Utilize Every Educational Film Technique 

The Soviets get plenty of domestic coopera 
tion when working on any kind of film project, 
especially with Premier Bulganin’s recent dec 
laration of high esteem for the medium. Every 
institution of learning, industrial or agricultural 
organization, every office or working unit in 
the Soviet Union opens its doors “to the work 
ers of the scientific cinematography and offers 
all possible help.” 

Distribution of Soviet scientific films is car 
ried on through the Union-wide network of 
screens under the control of the main office of 
the Ministry of Cinematography of the USSR, 


and also in the “special cine-theatres” for scien- 


“According to my scientific friends, one of our greatest, 
and most glaring, deficiencies is the failure of us in this 
country to give high enough priority to scientific education 
and to the place of science in our national life.” 


—President Eisenhower, speaking 
to the people of the U. 8S. on 
Thursday evening, Nov. 7, 1957. 


tific films. For example, “all the schools in 
Moscow are equipped with cinema” as are most 
others today throughout the Soviet Union, par- 
ticularly the high schools and universities. 


A monthly “film-magazine” reel titled Science 
and Technology is being produced regularly, 
as well as a scientific “periodical” film for the 
railwaymen, titled On the Steel Mains. yy 


The Communists’ Worldwide Film Festival Offensive 


Despite its overt aims of Communist educa- 
tion, Communist indoctrination and Commu- 
nist direction, the Soviet film is a definite “suc- 
cess story” in recent international film festivals 
as it is in all lands where Communist influence 
prevails, such as Red China, Eastern Europe, 
the Middle East and in many parts of Asia. It 
will get stronger there. 

In 1953, after a long period of non-partici- 
pation, Communist Bloc countries reappeared 
at the major official international film festivals. 
The Soviet Union, Czechoslovakia, Hungary, 
and Poland entered films and sent official dele- 
gates to the XIV International Exhibition of 
Cinematographic Art at Venice and VII Inter- 
national Film Festival at Edinburgh. In 1954, 
Communist films appeared at the Cannes In- 
ternational Film Festival for the first time in 
the post-war period, 

Since that time, the Communist Bloc coun- 
tries have shown increased interest in foreign 
During 1956 and 1957, the So- 
viet Union and its satellites participated in 


film festivals 


every official international film festival in the 
free world, except one in West Berlin. Com- 
munist films have been among the prize-win- 


“In the coming years the Russians will 
forge ahead of us in science, and in the 
field that science generates, namely, 
technology. If that should come to pass, 
I think there can be no doubt who will 
determine the future of this world. We 
have suffered a very serious defeat in a 
field where at least some of the most 
important engagements are carried out: 
in the classroom.” 


—Dr. Edward Teller, 
eminent scientist 
and “father of the H-bomb.” 


Speaking to the Northern California Section 
of the Elementary School Science 
Association, Nov, 2, 1957 


ning productions at every official festival in 
which they competed. 

One aspect of this participation is the Soviet 
aim to penetrate “avant-garde” and art film 
groups, including those in the United States, 
and there has been strong concentration of ef- 
fort in this fertile ground whe.e social upheaval 
can be encouraged. 

Soviet films have been making especial head- 
way in the “soft underbelly” of Asian coun- 
tries and so have recent films of their partners 
in Red China. Forty Communist films a year 
have been showing in the 700 theatres of In- 
donesia; 14 films were used within six months 
in the Japanese schools. A strong appeal to 
Moslem interests and an “understanding of the 
people who will view them” is encouraged at 
Alma Ata, in the Soviet Moslem area, where 
a modern “Hollywood” of the USSR was built. 

Contrasting sharply to the large official So- 
viet delegations in attendance at these festivals 
(at one the USSR claimed an entire theatre 
and limited admission to its “friends” and dele- 
gates), the United States has sent one govern- 
ment representative, provided meagre expense 
allowances and depends on the entertainment 
industry's Motion Picture Association as host. 

U.S. lomm non-theatrical participation, out- 
side of a few government films from Agricul- 
ture, the Veterans’ Administration, Army and 
the Navy, is practically non-existent. During 
the period when the non-government 16mm 
films were entrusted to the Film Council of 
America, large shipments of 16mm titles went 
overseas, leaving the final selection to harried 
festival authorities at Edinburgh and Venice. 
Their “selections” were “random” at best and 
U.S. business, educational and documentary 
films have been very poorly represented at 
these events in recent years. 

This is not a task for government alone but 
calls for the cooperative effort of every phase 
of the l6mm and 35mm film industries from 
coast-to-coast, working with government to 
achieve a critically needed defense of the free 
world wherever “men’s minds are being influ- 
enced” by the powerful medium of the screen. 
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The Emerging Answers— 


A First Comprehensive 
Instructional Science 
Course Brings Schools 
162 Filmed Lectures 

and Lab Demonstrations 


for Physics Teaching 


EPORTS OF PROGRESS made 
R by the Soviet Union in 


training scientific manpower 
reserves have alerted many seg- 
ments of U.S. industry and educa- 
tion. 

On the return of former Senator 
William Benton, board chairman 
of the Encyclopaedia Britannica 
and Encyclopaedia Britannica 
Films, from a visit to Russia in 
1955, his research associates re- 
appraised statistics that have since 
become a matter of widespread 
national concern: 


Critical Lack of Teachers 


About 14,000 of the country’s 
28,000 secondary schools do not 
offer courses in physics, basic to 
the study of science. The reason 
stems from an insufficient number 
of science teacher graduates elect- 
ing to teach science, much less 
physics. 

Britannica researchers found 
that in a recent five-year period 
the number of our college gradu- 
ates in science declined 53 percent, 
while total school enrollments in- 
creased 16 percent. Only one in 
five of these graduates chose to 
teach. The other four sought posi- 
tions in government and industry. 


Only 5% Now Study Physics 

Of 4,320 college graduates cer- 
tified for the teaching of science 
in 1956, a token total of only 130 
physics teachers took positions in 
the country’s high schools. Com- 
pounding this situation, only 5 per- 
cent of recent high school students 
now study physics compared to 20 
percent of SO years ago. 

These facts eventually led to a 
working arrangement between the 
Fund for the Advancement of Edu- 
cation, the National Academy of 
Sciences, Educational Television 
Station WOED of Pittsburgh, and 
Encyclopaedia Britannica Films, 
Inc. 

The Fund, a Ford Foundation- 
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Dr. Harvey White, mentor of filmed physics course, has taught the subject for the past 25 years 


First Aid for Science Study 


Half of Nation's Schools Without Physics 


Instruction, 


Basic to Science 


Study, As Encyclopaedia Britannica Films Completes One Year Visual Course 


supported entity, provided a $500,- 
000 grant. Dr. M. H. Trytten, di- 
rector of the Office of Scientific 
Personnel at the National Academy 
of Sciences — National Research 
Council, coordinated an advisory 
committee to look into the feasi- 
bility of a filmed course in physics 
instruction and to select the man 
who would teach it. Pittsburgh's 
Educational Television Station 
WOED would introduce the course 
over its facilities. And, through 
arrangements with Maurice B. 
Mitchell, president of EB Films, 
the daily lessons were filmed in 
color. 


Major l6mm Science Project 

This fall the results of the “part- 
nership” labeled the largest single 
16mm project ever attempted in 
the field of science education, are 
available as a complete, one-year 
course in introductory physics, on 
both black and white and color 
motion picture film, 

Qualitatively, the weight of the 
new EBF physics course is even 
more promising than its half-ton 
bulk of film cans stretching ceiling- 
ward in an impressive 16-foot 
stack. The 162 half-hour sessions, 
combining lecture-demonstrations 
with laboratory-experimentation 
periods over a standard 36-week 
school year, will enable high school 
teachers to instruct: 

Mechanics, heat, sound, atomic 
physics, quantum optics, properties 
of matter, light (optics), electrici- 
ty and magnetism, electronics, and 
nuclear physics. Four introductory 
sessions go into units of measure 
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and the purposes of studies in 
physics. Three additional segments 
probe the manipulation of a slide 
tule, algebra and powers of 10, and 
trigonometry. 

Prior to its commercial availa 
bility, the series was tested in Chi 
cago and Pittsburgh 

Last February, Chicago's Edu 
cational TV Station, WITTY, 
beamed the physics films to an 
area-wide audience in 20 public 
high schools. The second semes 
ter’s programs went out over the 
air in succeeding summer months 
So well-received was the course 
that evening telecasts for adult 
educational purposes gained signed 
enrollments, with high school credit 
awarded to those completing the 
course Via written examination, 


100 Schools Are Using Series 


With the project just out of lab 
oratory print stages and entering 
school curriculums for the first 
time this fall, already more than 
100 schools are using the course 
Consisting of 10 separate and com 
plete teaching film units, the course 
can be offered simultaneously at 
16 different schools in one area 
through adequate scheduling of dis 
tribution, EBF officials maintain 

Experimentally, 36 Wisconsin 
communities now are offering the 
course to individual classes in their 
high schools. The University of 
Wisconsin promotes the course 

In fact, W. A. Wittich, professor 
of education at the University Ex 
tension Division, recently rushed 
an order for more study guide ma 


terials on the films. Some of the 
participating schools, according to 
Prof, Wittich, had experienced 

“Some 20 to 30 percent in ex 
cess of anticipated enrollments in 
physics, and with the increase in 
class size, our estimates have not 
been adequate.” 

Several large industrial research 
labs have used the film course for 
on-the-job training. Their objec 
tive has been to conveniently bring 
the study of basic science to em 
ployees who ordinarily would have 
to travel long distances to receive 
comparable traming 


Missouri College Serves Area 

Cape Girardeau (Mo.) State 
College is somewhat of a pioneer 
in the plan as the recipient of a 
black-and-white series gratis from 
local contractor RK. B. Potashnick 
Through its audio-visual depart 
ment film library, first in the coun 
(CONTINUED ON NEXT PAGE) 
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Physics Visualized: 
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try to catalog the series, the college 
handles rental and distribution of 
the course to at least 10 schools 
in the immediate district 

The man chosen as mentor for 
this film series was Dr. Harvey 
White, professor of physics at the 
University of California, Berkeley, 
and a teacher of introductory phys 
ics to freshmen for the past 25 
years 


Adds Ingenuity to Experience 


By injecting a quarter-century 
of experience and ingenuity into 
the course, Dr. White 
have answered in 


seems to 
advance 
laments as those made recently by 
one ecastern-U.S. scientific equip 
ment maker 

“The high school is the place to 
sell our youth on science and we're 
not doing it. Too many high 
schools teach science in a dull way, 
often without laboratory facili 
ties.” 

Dr. White, according to EBF 
officials, combines an interesting 
personal performance with $250, 
000 worth of demonstration and 
experimental equipment that no 
high school and few universities 
could ever duplicate 


such 


Eases Burden for Teachers 


The project is designed, not to 
make life harder for the country’s 
educators, but to supplement class- 
room efforts. Study guide materi- 
als supplied with each film will 
further ease teaching burdens 

Where an individual teacher for 
merly required hours to prepare 
and demonstrate physics lectures 
and labs, the filmed equivalent 
does it for him. He can then de- 
vote his classroom activity to more 
effective, personalized help in dis 
cussions and other post-film needs 


Below: David Ridgeway, producer 
for EB Films (left), is shown with 
Dr. White, mentor of the histori 
physics film series 


of his students. 
part-time 


Trainee teachers, 
instructors, or full-time 
educators qualified in other fie'ds 
and helping out in physics can use 
the films profitably by watching a 
top professor in action 

As Dr. White has observed, each 
student receives from the films a 
much clearer, close-up view of 
every experiment, even to reading 
minute figures on apparatus. The 
pupil sees only what is on the 
screen and is not distracted by 
other equipment in the room. Stu 
dents studying with the series, feel 
the professor is speaking directly 
to them, providing greater reten- 
tive impact than in standard school- 
room environments 


Decade of Useful Service 

Obviously, a course of these pro 
portions isn’t the accumulation of 
haphazard cuttings on the editing 
room floor, Altogether, the pack 
age adds up to 160,000 feet of 
film in each series, good for 10 
years’ service, EBF officials said 
Priced at $13,000 for a black and 
white set (which contains color 
sequences where necessary as in 
study of the spectrum ) and $25,000 
for a color set, the logistical efforts 
leave in their wake some factually 
stimulating statistics: 

Film footage used for 162 ses- 
sions and 7 complete retakes, total- 
ing 162 program sequences in all, 
were: kinescope, 185,900 feet; 
magnetic tape, 185,900 feet; two 
Kodachromes, 371,800 feet. The 
total for this group was 743,600 
feet of film negative. 

For 162 sessions, 178,000 feet 
was necessary in preprint and sam- 
ple footage for each of the follow- 
ing: A wind optical tracks, color 
internegatives, black and white 
dupes, color samples, and black 
and white samples. Totals for this 
category reached 890,000 feet. 
This, added to footage used in 
shooting, tallied 1,633,600 feet. 


A Thousand Miles of Film 


In the first run of 30 black and 
white prints of the course, a total 
of 5,340,000 feet of film were 
used. In color prints, a total of 
356,000 feet of film went into the 
operation, And, as an operation, 
it involved long and complicated 
major surgery, after equally lengthy 
preparation 

For instance, a day at the Pitts- 
burgh TV studio-classroom usual- 
ly started at Il a.m. (Dr. White 
had preceded this activity with 
from 8 to 12 hours of preparation 
the previous afternoon and even- 
(CONTINUED ON PAGE 69) 


Dr. Frank Baxter (left) and Richard Carlson play 


“Dr. Research” and 
“Fiction Writer” in Bell's “Strange Case of the Cosmic Rays.” 


“We Need to Encourage Interest in Science 


Industry Takes a Hand 


Bell System's ‘Science Series’ Reaches a National Audience 
With Three Film Programs on Television and |6mm Release 


r A TIME when specters of 
A  Rassian scientific supremacy 
drift over the nation, the 
question evolves: Is it lack of 
money or motivation that threat- 
ens America’s educational dikes? 
Welfare Secretary Marion Fol- 
som said last month: “It is con- 
ceivable that we may have to get 
along with a little less chrome and 
perhaps a few less country clubs 
in order to have more classrooms 
and more and better paid teach- 
ers.” 


“To Elevate Young Minds” 

A keenly-interested bystander 
with its telephone networks, the 
Bell System chooses to look at na- 
tional progress in science in terms 
of youth motivation. Distilled, this 
concept involves an officially-ap- 
proved, two-part Bell formula: To 
elevate young minds to a surface 
acquaintance with science, while 
simultaneously urging young peo- 
ple and adults to elect scientific 
careers. 

Pursuing this approach, Bell of- 
ficials several years ago contracted 
with Frank Capra, Hollywood vet- 
eran of World War II motivational 
film techniques, to produce the 
Science Series for television use. 
He has produced four hour-long 
color, sound film programs to date. 


“Cosmic Rays” Latest Film 


Last month, The Strange Case of 
the Cosmic Rays delved into man’s 
search for the celestial origins of 
cosmic rays and the effects of 
these rays on himself. It was tele- 
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cast on 168 NBC-TV stations and 
affiliates. In the past 12 months 
Capra has also supervised the pro- 
duction and video presentation on 
CBS-TV of Our Mr. Sun, review- 
ing man’s efforts to harness solar 
energy, and Hemo the Magnificent, 
concerning blood and circulation. 


Weather Program in February 

The fourth and last of Capra’s 
current responsibilities to the Sci- 
ence Series is The Unchained 
Goddess, a weather program, slated 
for NBC televiewers this coming 
February. Sprinkled with delicate 
precision through each of this 
quartet of films is the motivational 
theme promoting science careers. 

Capra's craftsmanship and clari- 
ty in combining documentary film 
methods, cartoon animation, and 
a live story line are not Sputnik- 
like surprises. In fact, a case in 
point is his often-honored World 
War II motivational series, the 
Why We Fight films, in which he 
created a similar campaign to ex- 
plain World War II issues to Gls 
and the American public. 


Board Chairman Conceived Idea 

With a fast-paced eye to the 
future, Capra has adapted a 1951 
idea of Cleo Craig, board chair- 
man of AT&T. Mr. Craig sug- 
gested a show on science that 
would hold appeal for youngsters 
as well as persons of professorial 
caliber. The tangible result is the 
current Bell Science Series. His 
four offerings filmed and telecast, 
Capra figuratively will turn over 
his light meter to Warner Brothers 
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experts, who are to produce anoth- 
er four motivational features on 
science, 


Audience reaction to the Science 
Series will determine the series 
life. Such impact can, of course, 
be gauged statistically. For in- 
stance, The Strange Case of the 
Cosmic Rays received a_ 12.2 
Trendex rating last month at the 
show’s premiere. The video “op- 
position,” Frank Sinatra Show and 
Date With Angels, achieved a com- 
bined score of 16.8 from Trendex. 
In another perspective, the newly- 
born cosmic-ray member of the 
series has acquired critical press 
accolades of “ingenious format,” 
“stimulating,” and “imaginative.” 

Hemo the Magnificent, second in 
the series, timewise, was telecast 
on CBS-TYV last March. This show 
was received in an estimated 13,- 
500,000 American homes and be- 
fore a U. S. and Canadian audi- 
ence calculated by Nielsen statisti- 
cians at more than 36,000,000 
viewers. The Christophers have 
seen fit to give Hemo the Magnifi- 
cent an award for excellence. 

Our Mr. Sun, telecast over CBS- 
TV in November, 1956, traveled 
the coaxial cables of 158 TV sta- 
tions in this country and 27 CBS- 
TV Canadian affiliates. Nielsen 
workers concluded the program had 
reached at least 9,122,000 U. S. 
homes. Trendex tallied the offer- 
ing at 12.8, while competitors Rob- 
ert Montgomery Presents on NBC- 
TV and The Lawrence Welk Show 
on ABC-TV netted Trendex rat- 
ings of 12.5 and 18.4 respectively. 
Our Mr. Sun won an Emmy from 
the Academy of Television Arts 
and Sciences as the best edited film 
for TV during 1956 and has been 
acclaimed the best TV program in 
1956 by the National Association 
for Better Radio and Television. 


TV Just a Beginning .. . 
* Premiering the series on national 
TV hookups is not an end but a 
beginning to Bell's science promo- 


Below: clever animation helped 


make “Our Mr. Sun” fascinating 
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tional plan. Figures look fine on 
paper that The Strange Case of the 
Cosmic Rays captured a theoreti- 
cal audience of 24 percent of the 
total potential viewership in 15 
major U. S. cities. Yet, the real 
work and sweat of moving Ameri- 
ca’s young people scienceward is 
to be accomplished chiefly by dis- 
tribution of 16mm color sound 
prints to schools and community 
groups throughout the nation. 


1,600 Color Prints in Use 

More than 600 such prints of 
Our Mr. Sun and 500 prints each 
of Hemo the Magnificent and The 
Strange Case of the Cosmic Rays 
are now available via Bell Tele 
phone Company district film sup 
ply depots. The Unchained God 
dess, with 500 prints to come, also 
will be available for 16mm group 
showings immediately after its na 
tional TV presentation. 

By the end of 1957 the 16mm 
prints from the first three films in 
the series will have been scanned 
by an estimated 72 million per 
sons. More than 6 million of these 
are students in grade schools 
through college. The remaining 
12 million viewers are members 
of community organizations rang- 
ing from Rotary to the American 
Red Cross and church groups 
Showings will total thousands. 


Not Intended for Teaching 

The 16mm versions of Series 
films are not meant as classroom 
teaching tools or instructional de- 
vices. Design of the entire project 
is to stimulate interest in science 
and science-technological careers 
with the resultant refilling of man- 
power reservoirs in years to come. 

How do the school and com- 
munity groups borrow the Science 
Series? They call or write the man- 
ager of their local Bell telephone 
company. 

What does a person, making in- 
quiry, receive from the company? 
He gets a package containing two 
separate 28-minute film units, each 
complete with beginning and end 
titles. The films can be used as a 
two-part program, extending over 
several periods or on different 
days, as might be the requirement 
for high school assemblies. Or the 
two units can be combined as one 
presentation, running 56 minutes 
without a break. 

The psychology behind the hour- 
long 16mm _ package is fortified 
by the audio-visual department of 
Wayne University, Detroit. Ex- 


perimenters in the department 
found through guinea pig audiences 
70) 
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These Walt Disney Pictures Can Help in 


Moving Youth to Science 


"Man in Space" and "Our Friend the Atom" Initiate Series 


our country’s need 
to develop future well-springs 
of scientific manpower, there has 
evolved an incentive to orient 
the nation’s young people on ac 
ceptance of and enthusiasm for the 
scientific world in which they live. 

Junior and high school 
students are particularly significant 
targets. For it is at this age level 
that many of our youth make their 
first decisions on the 
demic 


senior 


major aca- 
they will study, 
courses on which most further sei 
entific specialization rests. 


courses 


First Films of a Series 
To interest this group as poten 
and at the 
same time to inform a curious pub 
lic, Walt Disney Productions has 
produced and released two l6mm 
sound films in Technicolor: Man 
in Space and Our Friend the Atom 

Combining live action and cat 


tial career-scientists, 


toon animation, these films are the 


av 


Wernher von Braun 
four-stage space rocket 


Above: Dr 
explains 
shown in “Man in Space.” 


first two segments of Disney’s Sci- 
ence-Factual film series, Man in 
initial film in the series, 
deals with historical development 
of modern missiles, predicts estab- 
lishment of a man-made satellite, 
and indicates the techniques by 
which man will make his first flight 
to outer Our Friend the 
Atom, second and most recent ad 


Space, 


space 


dition to the series, depicts the 
search made by man into concepts 
of atomic energy and illustrates 
possible peace-time applications of 
the atom 


Authorities Do the Narration 

Man in Space runs 35 minutes 
Its narrators are Dr. Heinz Haber, 
aviation medicine authority who 
describes problems and experiences 
to be encountered by man in space 


Ye 
Space rocket leaves hangar in prep 


aration for launching as pictured 
in “Man in Space 


flight, and Dr. Wernher von Braun 
renowned rocket 
discusses mechanics of man’s first 


engineer who 
space flight and what is involved 


in putting a hypothetical space 


satellite 1075 miles above the 
earth 
Our Friend the Atom runs 50 


minutes but is available in) two 
parts of 25 minutes each, if de 
Narrated by Dr. Haber, the 


film humanizes the lives of science 


sired 


pioneers in atomic energy develop 
ment, These portrayals are coupled 
with an animated sequence on the 
order of “The Fisherman and the 
Genie” of Arabian Nights to dem 
onstrate the moral responsibilities 
and opportunities before man re 
garding use of the atom 
“Explains the Most Complex” 
Jay Nelson Tuck of the New 
York Post wrote that Our Friend 
the Atom “explains most complex 
subjects in a manner that fascinates 
and edilies the fry without 
violating the sensibilities of the 
(CONTINUED ON PAGE 72) 


small 


Below: giant venie jumps out of 
vase to amaze fisherman. Scene 
from “Our Friend the Atom.” 
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Training Like This Helped Add Millions in ‘57 Sales as 


Kepublic Builds Order-Makers 


Success of Steel Corporation's First Order-Makers Institute in Pipe Field 
Loads to Second Comprehensive Visual Program for Building Material Dealers 


f Ges Years Aco, the Republic Steel Cor much to the point, Republic pipe sales made 
poration of Cleveland, O., discovered an impressive and tangible gains following the first 
urgemt need, expressed concretely by its pipe OMI program 


division distributorship, for more product know In the first five months of 1957, largely due 


to OMI training of pipe distributors, Republic's 

sales increased an extra $750,000 per month 
Alerted, the company commissioned Wilding by operating well over the industry's average 

Picture Productions, Inc., to conduct an inde for butt weld pipe. 

pendent survey. In effect, Republic requested 

this company to send its interviewers to Re 


how and detailed information on current sales 
techniques 


This month, Republic’s Truscon Steel Di 
vision, in collaboration with Wilding, has un- 


public pipe distributors, salesmen and custo veiled the company’s second OMI: a three-year 


mers across the country, asking course in product knowledge and salesmanship. 
. “What product facts do you need? In what Aimed at the building materials industry the 
form do you want them? And what sales re new OMI program is calculated to increase 

minders do you think would help you?” Truscon’s metal building product sales. 
The answers, correlated by Republic and This project adds up to an impressive cam- 
Wilding, resulted last year in the first Order paign involving thousands of man-hours in deal- 
; Makers Institute: a six-part project, unique in er sales training by 140 Truscon district sales- 
the basic steel industry for its clearly presented men, These men, conducting approximately 
facts and sales methodology as related to Re 3,000 meetings among building materials sup- 
public pipe products. Incidentally, but very ply dealers annually for the next three years, 


Below: starting a simulated OMI meet 
ine, a “Truscon district salesman” introduces 


Republic and Truscon officials 


Mi eenes off 


here are 


(OMAS PATTON 


MAC Me 


= 


A MUNGELI 


Above: sales resistance of hard-shelled 
builder weakens, as he hears and sees Truscon 
OMI grad demonstrate a portable door. 


are helping them to sell, not only Truscon prod- 
ucts, but their entire lines. That, in broad 
essence is the real meaning of the OMI contri- 
bution to better selling. 

Directed toward expected business booms in 
the early 1960's, the new OMI combines effec- 
tive 16mm sound color films, turnover and 
fold-open charts, meeting guides, take-home 
pieces, sample products, printed data, group 
discussions, and quizzes. Prospective audiences 
will be a composite of building supply dealers 


Above: an introductory film welcomes OMI 
“students.” Featured are (1 to r): Republic's 
Thomas Patton and Truscon sales officials, 

C. B. McGehee and “Al” Munsell. 


and their salesmen, office and warehouse per- 
sonnel, plus builders and architects. 

Backbone of this behemoth-like project, of 
course, is the collective impact of 140 Truscon 
district salesmen, trained in a four-week OMI 
course conducted by Truscon at Youngstown, 
New York, Charlotte, N.C., Dallas, Tex., and 
San Francisco this past summer. The district 
salesmen learned group leadership, sales tech- 
niques, product details, and operation of visual- 
aid equipment, such as the self-contained 16mm 
suitcase film projectors used so effectively in 
the first OMI. 

Oversimplified, the goals of Truscon’s OMI 
courses are: To give useful product informa- 
tion; to provide selling methods that work; to 
offer time management procedures, to suggest 


Above: an OMI “interviewer” (right) finds 
that Truscon “dealer” needs more product 
know-how and aids for his salesmen. 
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effective sales tools; and to build enthusiasm 
for the selling job ahead. 

In the Truscon OMI these sales principles 
again are underscored with meeting topics 
geared to specific needs of the audience. The 
training sessions will consider consecutively: 
What is a window; the quality story; aluminum 
windows; installation; adjustments; metal lath 
and reinforcing products; answering sales objec- 
tions; steel doors; steel residential windows; 
managing selling time; commercial-industrial 
windows and doors; metal vs. wood; care and 
handling of buyers. 

As with the Pipe OMI, the Truscon course 
had to be sold in package form to dealers be- 
fore it could be presented to the larger Truscon 
audience. To attain this objective, a five-week 
tour of 15 cities from coast to coast has just 
been completed this month by company officials 
from Republic and Truscon, accompanied by a 
professional acting troupe, and their visual aid 
equipment. 

For seven hours at a time, interrupted only 
by luncheon, this group appeared before Trus- 
con dealers in Philadelphia, Boston, New York, 
Jacksonville, Atlanta, Richmond, Cleveland, 


Above: Truscon “dealer” (left), a “salesman” 
(center) and “engineer” study operation of 
l6mm suitcase projector used in the program. 


Cincinnati, Detroit, Omaha, Chicago, St. Louis, 
Dallas, Los Angeles, and San Francisco. 

A sample gathering of over 100 dealers from 
the Lake States and lowa attended one of the 
presentations of the OMI program in Chicago's 
Drake Hotel. Evaluation of this meeting is pos- 
sible by a glance at its results: A total of 85 
percent of the dealers present requested the 
OMI program for their home area. 

The day began with Truscon and Republic 
sales officials introducing slide-projected statis- 
tics on future prospects in the building materials 
industry. The subject narrowed, as professional 
actors presented in skits the reactions of Trus- 
con dealers, salesmen, and builders to queries 
of OMI interviewers. 

Dealers indicated a lack of product knowl- 
edge, competitive fire, and basic selling aware- 
ness in their workers. The salesmen pleaded 
for more product ammunition. Builders wanted 
additional window and door know-how from 
salesmen, suggestions on new product uses, 
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Iruscon “dealer-salesman” Bill Henry (right) points up quality features of 


product to “builder” in third OMI film “Mark of Merit Aluminum Windows.” 


and better service in post-delivery installation 
and adjustment of Truscon items. 

In each such portrayal during the morning 
the actor-interviewer extracted detailed com- 
plaints and recommendations from interviewees 
Off-stage testimonials, via tape recording, en- 
abled typical dealers, salesmen, and builders to 
underline and give impact to the interviews. 

Afternoon presentations established mood 
with humorous but factual playlets that visual- 
ized roles of the dealer, in stimulating interest 
about OMI among his employees, and of the 
district salesmen from Truscon, in preparing 
with his Meeting Leader's Guide book for the 
initial session of the series. 

In a simulated “kickoff” meeting the dealer 
endorsed the total OMI program and, explain- 
ing its effectiveness as he knew it, turned the 
group over to the Truscon man. Introductory 
remarks on the perspective of the course pre- 
ceded the making of a seating chart and pro 
jection of the 16mm color sound film, A Wel- 
come to OMI. 

This is a five-minute greeting and analysis 
of OMI purposes by Thomas Patton, president 
of Republic Steel Corp.; C. B. McGehee, gen- 
eral manager of sales for Truscon Steel Divi- 


sion, and “Al” L. Munsell, assistant general 
manager of sales at Truscon. It was made cleat 
that OMI would contribute toward transforming 
Truscon dealers and salesmen into “order 
makers and not merely order takers!” 

Manipulating a flip chart, The Truscon meet 
ing leader announced the slate of 13 session 
subjects, before launching into an informal 
question-answer period on the theme of the 
first meeting: What is a window, Follow-up to 
this provocative discussion was a 35-minute, 
16mm color sound projection of The Hole In 
The Wall, with actor Lyle Talbot presenting 
and describing Truscon products, First of the 
13 films in the course, this production offered 
fundamentals on components, uses, and types 
of Truscon steel and aluminum windows and 
doors. 

Division of the simulated audience into two 
groups, each headed by an impromptu leader, 
enabled them to compile queries during an 
intermission after the film, Reconvened into 
one large unit, individual groups presented their 
comments for analysis, based on the film 

Flip charts, again under control of the meet 
ing leader, presented illustration and data on 


(CONTINUED ON PAGE SIXTY-EFEIGHT) 


Below: “Al L. Munsell, Truscon sales manager for dealer commodity products, 


underlines key points from podium as simulated OMI session is shown in action 
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Gordon Butler, manager personnel 
training, Dixie Cup, guest speaker 


Member Paul Petrus named prob 
lems of international film shows 


Harold Datler, Minneapolis Hon 
evwell, told of a tailor-made slide 
film 


Below: B. Whitcraft of Socony 
Mobil described a safety program 


“Tomorrow's Business Needs Creative, Imaginative Management . 


Industrial Audio-Visual Executives Meet 


“Communications in Business Growth'’ Theme of Association's Annual Fall Meeting 
as Members Hear Forecasts on Future; Panel Talks by Distributors and Producers 


EMBERS of the Industrial 
Audio-Visual Association 
held the 11th Annual Fall Meet- 
ing of the organization at the Beek- 
man Towers Hotel in New York, 
October 28-31 Theme of the 
arranged by program 
chairman Don Y. Pendas, of the 
Pfizer Laboratories, was 


meeting, 


“Com 
munication in Business Growth.” 

Sixty members of the business 
audio-visual users’ group heard 
case histories on successful film 
projects and took part in discus 
sions with panels of producers, dis 
tributors and equipment manufac- 
turers 


Communication’s Vital Role 

Principal speakers on the pro 
gram included Thomas W. Phelps. 
Assistant to the Chairman of the 
Board, Mobil Oil Com 
pany, who delivered a banquet talk 
on “Challenges of the Next Few 


Socony 


Years”; and Dr. Carl H. Rush, 
Ir, Advisor on Electronic Data 
Processing, Standard Oil Com 


pany (NJ), whose topic was “The 
Impact of Automation in Our 
lime 

Mr. Phelps described the vital 
necessity for business to make it- 
self more understood in today’s 
economy, to explain how and why 
it functions in the public good. He 
said that communications men 
must take an important role in 
this task 


Automation vs. Imagination 

Dr. Rush, speaking of the 
changes automation is making in 
business, said, “It is my conten- 
tion that most routine decisions 
in business are based on the recep- 
tion of data and the conformity 
to a predetermined set of rules 
In most of instances, de 
cisions can be perfectly well per- 
formed by automation.” 

Dr. Rush forecast a different 
role for management men in to- 
morrow’s business. They must be 
more imaginative and more crea 
tive. “Too many departments in 
business today are mere pigeon 
holes for the accumulation of data, 
but with no creative function,” he 
said 

John Flory, Advisor on Non- 
theatrical Films, Eastman Kodak 
Company, presented data on the 


these 


growth of visual communication in 
business. He estimated the cur- 
rent expenditure for films and 
other audio-visuals by business at 
$156,000,000 annually; 16mm 
sound projectors in use as of Jan- 
uary, 1957, at 505,000, with an- 
nual production between 38,000 
and 45,000 per year. 

Iwo panel discussions involved 


members of the Film Producers 


Association of New York, in one 
case, and representatives of major 


1AVA president Frank Rollins at 
annual fall meeting, eleventh in 
organization's history. 


film distribution concerns in the 
other. 

Representing the FPA were 
Roger Wade (Roger Wade Pro- 
ductions ), Robert Lawrence (Rob- 
ert Lawrence Productions ), Harold 
Wondsel (Wondsel, Carlisle & 
Dunphy), Nathan Zucker (Dy- 
namic Productions), and Thomas 
Craven (Craven Productions). 


att 


Banquet speaker Thomas Phelps 
cited the “Challenges of the Next 
Few Years” for business. 


Moderator of this panel was Fred 
Beach, Manager, Visual Aids De- 
partment, Remington Rand. 

The distributors’ panel, moder- 
ated by Tom Wilson, Customer 
Relations Manager, New York 
Telephone Company, consisted of 
Frank Arlinghaus (Modern Talk- 
ing Picture Service), Charles Do- 
lan (Sterling-Movies—U.S.A.), 
and Ray Bingham (Association 
Films). 


Other Key Program Topics 


1.A.V.A. members and guests 
from industry on the program in- 
cluded Roy R. Mumma, Staff 
Supervisor-Employee Information 
Services, U.S. Steel Corporation 
(*‘Audio-Visual Advances of 
1957”); Gordon Butler, National 
Manager, Sales Research and Per- 
sonnel Training, Dixie Cup Com- 


Distribution panelists (1 to r) Frank Arlinghaus, MTPS; Charles Dolan, 
Sterline-Movies USA; and Ray Bingham, Association Films. 
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Program chairman Don Y. Pendas, 
of Pfizer Laboratories, set up the 
fall meeting agenda .. . 


pany (“Sound Slidefilms in Sales 
Training”). 

Other key topics were presented 
by Paul Petrus, Assistant Adver- 
tising Manager, Mobil Overseas 
Oil Company, (“‘International 
Film Distribution—A Case His- 
tory”); Harold Daffer, Staff Film 
Producer, Minneapolis-Honeywell 
Regulator Company (“A Tailor- 
Made Slidefilm”); E. B. Whit- 
craft, Socony Mobil Oil Company 
(“Bicycle Safety Program for 
Schools”); Alden Livingston, 
Manager, Motion Pictures, E. I. 


Alden Livingston of DuPont is 
IAVA eastern regional director. 


du Pont de Nemours & Company 
(“Illustrated Telephone Confer- 
ences”); and William Bastable, 
Swift & Company (“The Profes- 
sional Approach”). 

Equipment manufacturers who 


were invited to show new develop- 
ments were the Sub-Liminal Pro- 
jection Company, Eastman Kodak 
Company, Universal Screen Com- 
pany, California National Produc- 
tions, Roger Wade Productions, 
and Wilding Picture Productions, 
Inc. 
Effect of Population Shifts 
Speaking on the distribution 
panel, Frank Arlinghaus, president 
of Modern Talking Picture Ser- 
vice, said that a most important 
consideration in present day dis- 
tribution methods are population 
shifts, particularly from state to 
state, and from city to suburb. He 
pointed out the rapid growth of 
population in California, and in 
the Southwest states, which are 
also reflected in a similar growth 
of projector-equipped audiences. 
These now number, by his esti- 
mate, 148,920, as against 58,984 
in 1952. Suburban audiences, now 
growing so fast, are much more 
the “joiner” group and are able to 
see films much more easily than 
strictly urban populations. 
Charles Dolan, vice-president of 
Sterling-Movies U.S.A., Inc., 
pointed out the receptivity of tele- 
vision stations to the shorter in- 
dustrial news films. He said there 
are now 600 daily programs which 
use the 5-minute featurette type of 
public service program 


More Prints Are Needed .. . 

Ray Bingham, president of As- 
sociation Films, Inc., said that the 
demand for sponsored films is so 
high this year that industry should 
make it a point to provide more 
prints to meet the demand. He 
said that with the growth of school 
TV it would be often possible to 
provide far greater audiences for 
films than in the past. Mr. Bing- 
ham said that he had noted a new 
look in the sponsored film in the 
past few years—they have become 


Panelists from the N.Y. Film Producers Assn. pictured below (I to r) are 
Roger Wade, Robert Lawrence and president Harold Wondsel. 
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CANDID CLOSE-UPS AT 


U.S. Steel's Roy Mumma (left) 
chats with secretary Al Morrison 
during program interlude 


Guest speaker Clifford Weake, 
Wilding Picture Productions, talked 
on business shows, 


Tom Wilson (left) N.Y. Telephone 
customer relations manager, with 
Stan Puddiford, Michigan Bell. 


far superior in technical quality 
and in subject matter, 

Asked about the elusive “wom- 
en’s” audience for films, all par- 
ticipants on the panel agreed that 
as far as reaching them only in 


THE 


IAVA FALL MEETING 


Past president Bill Bastable, Swift 
& Co., spoke on “The Professional 
Approa hh. 


Kobert Schultz, California Na- 
tional Productions, described the 
Calnatron TV film process 


Socony Mobil’s D. G. Treichler 
(left) visits with H. F. Claus, In- 
ternational Harvester Co. 


women’s clubs it was difficult. But, 
the women are definitely there—in 
39,634 self-equipped churches, for 
one example, and in the many 
thousands of PTA groups, 80% 
of which are attended by women. 


Moderator of the producer panel was Fred Beach (left) Remington-Rand, 
other participants below are studio heads Nat Zucker and Thomas Craven, 
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A Clear, Mutual 
UNDERSTANDING 


N? PUBLICATION in our field has excited 
more interest or proven of greater value 
than the recently-released report of the Asso- 
ciation of National Advertisers on “Responsi- 
bilities of the Film Producer and Sponsor.” 
On the theory that any business needs the 
salt of humor to season its serious interests, 
BUSINESS SCREEN illustrates key passages from 
this report with pictures taken on location in 
the South Pacific during the shooting of a 


major Pan American World Airways’ film.* 


“The sponsor should be satisfied that the 


producer is not merely farming out the job 


and charging a commission.” 


“The sponsor should consult a competent pro- 
.. he cannot afford to make the selec- 
tion on the basis of personal friendship .. .” 


“The producer's facilities should be inspected 
personally, preferably without advance notice.” 


ducer . 


“Some producers feel their responsibility goes “Unless the film is for internal distribution, it 
is well to avoid a ‘speech by an executive’ par- 


ticularly if (he) has had little experience.” 


further than merely producing a film.” 


“By selecting a few facts and presenting them 
attractively with emphasis he (the sponsor) is 
more likely to have an attentive audience . . .”’ 


*THE SPONSOR: PAN AMERICAN WORLD AIRWAYS. 


“It is not unusual for producers to call in high- “The sponsor normally provides the producer 


priced creative and technical talent only as with necessary electric power for lights . . .” 


needed.” 


THE PRODUCER: HENRY STRAUSS PRODUCTIONS, INCORPORATED. 
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“The fewer the changes, the more expeditiously 
(the) production can be carried on. . . 


“If the producer and sponsor have worked 
closely together through each stage of pro- 
duction, there should be little possibility of the 
film being unacceptable.” 


“Unless special arrangements are made, pro- 
ducers do not ordinarily assume responsibility 
for distributing sponsor's films.” 


CAST: Henry Strauss, as Producer, Frank 


Howe, PA’s Director of Sales & Service Train- 
ing, as Sponsor. 
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and the Highway” 


U.S. Steel Sponsors a Theatrical 
Short to Recruit Civil Engineers 


Difficulties in securing young men to serve 
in the highway engineering profession may im- 
pair this country’s 15-year program to build a 
41,000-mile network of interstate and defense 
roads. 

Aware of this danger, the United States Steel 
Corporation this month introduced a 27-minute, 
black and white, non-commercial film titled 
Jonah and the Highway. The picture now is 
being offered for public service 35mm _ wide- 
screen commercial theater screenings across the 
country as a tribute to the highway engineer 
and contractor, key men in construction of the 
multibillion-dollar network of roads. 

Purpose of the film is two-fold: to explain 
to the American public the importance of the 
future highway system and the engineers re- 
sponsible for its completion; and to attract 
young prospects into the profession of civil en- 
gineering. 

Now restricted to presentation in commercial 
theaters, Jonah and the Highway will be re- 
leased in standard 16mm print format in mid- 
1958. Part of U.S. Steel’s “Keep Our Roads On 
The Go” campaign, the film will help recruit 
technically-trained manpower, not only for the 
highway program, but for affiliated industries, 
according to Bertram Tallamy, Federal High- 
way Administrator of the U.S. Bureau of Pub- 
lic Roads. 

These demands for human resources with 
technical know-how will involve: 50,000 high- 
way engineers to supervise road specification, 
design and construction; 6,000 contractors bid- 
ding on individual jobs; 15,000 to 20,000 per- 
sonnel on prime contracts to be negotiated an- 
nually, and experts on steel, cement, and high- 
way construction equipment. 

The film has been screened for technical 
evaluation before groups of the National High- 
way Association, professional and government- 
al officials. These men awarded various ac- 
colades to the film which was produced by 
John Sutherland Productions, Inc. 

William Wisely, executive secretary for the 
American Society of Civil Engineers, said: 
“The picture is unique in my experience in that 
it portrays an engineering story with emphasis 
upon the fact that ‘engineers are people.’ 

“The prime values are in the entertainment 
aspects but those who compiled the film have 
been remarkably successful in interweaving a 
forceful and accurate portrayal of the relation- 
ship between the engineer and the projects 
which mean so much to the public interest and 
welfare.” 

C. D. Curtiss, commissioner of the U.S. 


Above: scene in “Jonah and the Highway” as 
engineer Bill White (right) runs into a critical 
problem during the urgent road construction 
job which he is supervising. 


Bureau of Public Roads, commented that the 
film is: “Excellent in every way. | hope it can 
be shown in senior high schools and colleges 
I am certain it will stimulate interest in civil 
and highway engineering.” 

A. L. Atherton, owner of Atherton Construc- 
tion, pointed out that the picture is a: “Very 
good presentation of contractor engineer prob- 
lems. Not too long. Not an overdose of USS. 
Enough to give credit to a fine corporation,” 

F. W. Heldenfels, vice-president of Associ- 
ated General Contractors of America, Inc, and 
a partner of Heldenfels Bros., Corpus Christi, 
Tex., said the film does: “An excellent job of 
dramatizing the engineering profession from 
the position of inspector and construction en- 
gineer to the top position of the design and 
planning engineer.” 

F. S. Oldt, owner of F. S, Oldt Company, 
Dallas, Tex., said that the production is: “Very 
good—showing the public the engineering re- 
sources involved in building modern road sys- 
tems.” 

While highway scenes were photographed 
from coast to coast, the producers chose to film 
real-life construction shots on local projects 
in Los Angeles county. Professional engineers 
assisted as technical consultants. Actual high- 
way-building equipment was operated during 
the shooting of sequences, (Cont'd on Page 71) 


Below: a young assistant and the taxpayer's 
watchdog look on as engineer White solves his 
problem in “Jonah and the Highway.” 
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Firestone salesman demonstrates biow-proof qualities of tubetess tres. 


Firestone Talks Tubeless to the Truckers 


Field Showings of Filmed Demonstrations, Testimonials Help Spur Tire Sales 


SPonsoR: Firestone Tire and Rubber Com 
pany 
produced by Owen Murphy Productions, 


Inc. 


The Word Is Spreading, 28 min., color, 


“The Word” is that after a few early disap 
pointments, truck operators are switching to 
tubeless tires. And this film is designed to 
speed the process 

Tubeless tires would seem to be a natural 
for truck use. The tubeless principle is that 
a punctured tire may leak, but very slowly, 
and trucks with punctured tires can usually 
make it to a depot without being “down” on 
the road. A flat tire on a big tractor trailer 
is not something that can be fixed with a five 
pound handy jack. Unfortunately, before the 
major truck manufacturers got into full pro 
duction on tubeless, a number of wildcat mod 


els were sold which failed to stand up to hard 
truck usage. 

But the first bad reputation of tubeless has 
been more and more countered, not to a little 
extent by Firestone’s complete success in pro- 
ducing tires which have topped mileage rec- 
ords of tubed models with no flats on the road. 

The Word Is Spreading demonstrates the 
Firestone “balloon” test showing how a tube- 
less tire with a spike driven through it still 
doesn't go flat, and can be repaired at the 
truck operator's convenience, 

Production scenes were made of truckers 
testifying on the new tires in seven states from 
California to New Jersey. 

Firestone field men will show the film to 
truck operators, and several truck manufac- 
turers will also show the film to customers 
to explain the merits of the factory-equipped 
Firestone tires 


Water Resource Answer: Visual Record of Colorado Dam Project 


Sponsor: Gardner-Denver Co 
produced by Gardner-Denver and Calvin Co 


A Cup for Adam's Ale, 33 min., color, 


America’s imminent water shortage prob 
lems give urgent purpose to this on-the-spot 
filming of construction at Colorado's Gross 
Dam near Denver, Stressing economics of 
dam-building, the educational documentary 
points a photographie finger at one answer to 


skyrocketing consumption and loss of water 


Dams become more important, the film in 


dicates, with the daily water re juirement of 


each American (1500 gallons) expected to 
double by 1980. Evaporation and run-off can 
take away as much as 75 percent of this na 
tion’s surface waters, 

In this perspective, A Cup for Adam's Ale 
dramatically covers the three-year span needed 
for building the dam. The Cup is one of 13 
man-made lakes near Denver that, with the 
dam, store 42,000 acre-feet of Adam's Ale wa- 
ter from mountain streams. 

Aerial and land photography show workers 
hand-drilling mountainsides to smooth, solid 
rock for good adhesive contact with concrete. 
The drilling of thousands of holes prior to 
blasting rock formations provides other excel- 
lent camera targets 

The film is available to schools, clubs and 
other groups on free loan. Contact: Film Li- 
brary, Gardner-Denver Co., Quincy, Il. ll’ 


Left: Gross Dam site in Colorado mountains. 


CASE HISTORIES 
The Sound of Blasting 


Hercules Powder Company Film Shows 
Cause & Effect of Blast Operations 


Sponsor: Hercules Powder Company 

TitLe: Blasting Vibrations: Cause and Effect, 
26 min., color, produced by Farrell & Gage 
Films, Inc. 


‘vy During the next five or ten years there will 
be a lot of blasting going on around the coun- 
try in connection with the national highway 
development program. It is probable that peo- 
ple in some communities may become startled 
at the unexpected noises in their midst. 

This film traces the background and the 
causes and effects of blasting. It describes 
how dynamite is used in earthmoving and 
quarrying operations. Then it goes on to ex- 
plain the safety precautions continually under- 
taken in all blasting activities. 

To scotch complaints of householders at the 
shock of nearby blasts, the film demonstrates 
in an actual household that blast noises and 
vibrations are much less than most people re- 


Harvard professor H. Don Leet (at chalkboard) 
explains blast effects in new film. 


alize. For instance, the auto horn outside 
is noisier and the slammed front door creates 
more vibration. The picture explains that it 
is the suddenness and unexpectedness which 
alarm people at first. 

H. Don Leet, Professor of Geology at Har- 
vard University, and a noted seismologist, ap- 
pears in the film both as narrator and demon- 
strator of equipment for testing blast noises 
and vibration. 

Hercules will make the film available to any- 
one interested in the subject. It is offered 
particularly to road construction companies and 
quarry operators. 

Despite its unwieldy title this film should 
actually be of much more than routine interest 
to the general public. It is especially well 
made. 

Prints of the new Hercules film are available 
from the sponsor's film library at Wilmington, 
Delaware. 
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CASE HISTORIES 


Safety for Gas Workers 


Memorable New Slidefilm Shows Seven 
Most Common Types of Fatal Accidents 


Sponsor: American Gas Association 

TITLE: Seven Doorways to Death, 18 min., 
color, sound slidefilm, produced by Ani- 
matic Productions. 


The aim of this film is to present to all gas 
industry employees—from supervisor to the 
man in the trench—the facts from a ten year 
analysis and summary of employee fatalities in 
the industry. These facts are presented in a 
manner calculated to best penetrate the con- 
sciousness of each individual employee 

The American Gas Association chose a 
sound slidefilm to do this job because it be- 
lieves that the medium is unsurpassed in 
creating visual images which remain in the 
minds of viewers as memory hooks for the 
data the images symbolize. 

It was in line with this basic concept that 
the figure of G. Reaper, Esq. was conjured 
out of the verbalized and subconscious folk- 
lore of gas industry audiences. He is the 
film’s primary spokesman. G. Reaper, Esq., 
is close enough to the standard image to be, 
unmistakably, the figure of Death. He is also, 
in the film, portrayed as a fellow who actually 
hates his job. 

G. Reaper, Esq., is assisted in the telling of 
his story of the seven most common types of 
fatal accidents in the gas industry by use of 
mood music, clever cartoon art, accurate tech- 
nical drawings and by other people seen and 
heard. These include eye-witnesses, safety 
engineers and insurance claim agents and fi- 
nally, by the widow of an employee killed in a 
fall from a poorly placed ladder, Charts are 
also effectively presented to pinpoint and sum- 
marize the ten year employee fatal accident 
experience of the industry. 

Seven Doorways to Death is being distributed 
by the American Gas Association. Purchase 
price is $30. It was written by Allan Chase, 
A filmograph version will also be available. 


Below: Grim Reaper, Esq. is the leading char- 
acter in the American Gas slidefilm. 


Continuous research in Brown laboratories helps assure technical progress 


Brown “Shows to Sell’ tis Paper Products 


Company's Second Film Aims to Help Distributors, Salesmen Sell Paper Towels 


Sponsor: The Brown Company 
TitLe: Paper for a Purpose, 18 min., color, 
produced by Audio Productions, Inc. 

A few years ago, the Brown Company, by 
experiment, sponsored a motion picture on its 
brand of sewer pipe, called Bermico. It was 
successful in the place where all films must 
eventually be judged—in the cash register. The 
film demonstrably sold sewer pipe. 

Based on this success, the Brown Company 
has now called in the same producer, Audio 
Productions, to make a film to sell paper towels. 
By all indications, the picture will do an equal 
ly profitable job. 

Brown's Nibroc towels are sold through 
distributors throughout the country. The film 
is designed to tell distributors and their sales- 
men more about paper towels. It will have 


the added use of being a direct sales tool that 
salesmen may put before purchasing agents 

Paper for a Purpose is an interesting, “shirt 
sleeve” sort of picture. It shows the natural 
and physical resources of one of the country’s 
earliest manufacturers of paper and pulp, and 
the technical progress the company has made 
to become the largest industry in New Hamp 
shire. Besides Nibroc, Brown makes hundreds 
of other paper products from cap visors to 
welding rod covers 

rhe film documents the many advantages ol 
Nibroc, principal of which are wet strength and 
pure whiteness achieved through a revolutionary 
bleaching process 

Also described are the company’s industrial 
wipers and such out-of-the-ordinary products 
as “Kowtowls” for sanitary wiping of udders 


Transit Namesake Sponsors Official Film of Mayflower II's Voyage 


Sponsor: Aero Mayflower Transit Company 
TitLe: The Mayflower Story, 25 min., color, 
produced by Paul Alley Productions. 

It would hardly be possible to imagine a 
more fortuitous public relations opportunity 
than the combination of the Mayflower Transit 
Company with the recent historic voyage of the 
Mayflower II. Fortunately, the opportunity 
was not overlooked. When motion picture 
rights to the story were in the process of negoti 
ation, Mayflower Transit was at the head of 
the queue. 

The film depicts in narrative form the con 
struction and sailing of the Mayflower II, the 
ship’s brief stop at Provincetown, Mass., for 
the re-enactment of the signing of the May- 
flower Compact, and finally the landing at 
Plymouth Rock. 

One of the high points of the film is the 
scene in which the sturdy little square-rigger 
runs full tilt into an Atlantic gale when she’s 
almost within sight of her goal 

Almost equally effective, though in a much 


different way, are the unusual shots of the 
Mayflower Il becalmed in the South Atlantic 
Vivid, too, are the shots of Captain Alan Vil 
liers and the crew aboard ship 

Narration is by radio and TV commentator 
Robert Trout; the story by Maitland A, Edey, 
Life correspondent who made the trip aboard 
the Mayflower I. 

The film has a minimum of commercial 
mention. Only in the final scenes showing 
the ship's cargo of treasure chests being loaded 
into Aero Mayflower moving vans for distri 
bution throughout the country is there oblique 
reference to the sponsor, The end title, super 
imposed over the Mayflower II at sea, is a one 
sentence statement from the company presi 
dent, John Sloan Smith, mentioning the com 
pany role in the Mayflower project, 

Because of the film's historical theme, as 
well as its educational and entertainment value, 
The Mayflower Story already is creating wide 
spread interest throughout the country. Modern 
lalking Picture Service is the distributor, 
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The Case in Point: 


SAFETY EDUCATION 


The Problem: How tw demonstrate 
the simple truth that “Courtesy Behind 
the Wheel” can help to reduce traffic 
accidents, 


The Film: “Day in Court,” a 29- 
minute sound-color motion picture for 
International Harvester Company. 


One of the nation’s outstanding leaders 
in the field of traffic safety education is Roger 
A. Pfaff, Judge of the Superior Court in Los 
Angeles County, In “Day in Court,” we actually 
visit Judge Ptaff's courtroom and see him in 
action meting out justice and demonstrating his 
favorite theme that Courteous Driving and Safe 
Driving go hand in hand 


Since Day in Court’ was issued in 1951 
more than /400 prints have been placed in circu 
lation before audiences totaling many millions. It 
is in daily use in hundreds of schools, traffic courts 
military camps and large industrial organizations 
But that is only half the story 


In addition to doing a superb public re 
lations job for the Harvester Company, “Day in 
Court” has proved to be a potent truck salesman 
as well, As reported by Newswrrk in its August 
1Y, 1957 issue 


kind of altrnim can also bring 
cath dividends as ut did for LH. They 
thowed wt to Los Angeles officials whe 
had previously turned a deaf ear to LH 
truck salesmen, The officials were so im 
pressed that the next time they boneht 
trucks, they bought from 1-H 


lf you d like to see how this imteresting result 
was accomplished write for a screening print 


CATE and MCGLONE 


1521 cross roads of the world 
hollywood 28, california 


CASE HISTORIES: 


Films Train Medics, Combat Troops 
How to Fight in Chemical Warfare 


C HEMICAL WARFARE, ghastly weapon of 
4 World War |, was kept under wraps dur- 
ing World War Il, presumably because of the 
enemy's fears of retaliation in kind. Develop 
ment of contamination technique has continued 
however and chemical warfare remains a lethal 
possibility. Obscured by feverish preparations 
for nuclear-missile war, special units of the 
U. S. armed forces continue to prepare for 
defense against chemical attack. 

Much of the anti-chemical effort of the U. S. 
Marines is the job of the Marines’ medical 
service, which is provided by the Medical De- 
partment of the U. S. Navy. To train Marine 
medics and combat troops in anti-chemical 
procedures, a series of motion pictures have 
been put into production at Camp Lejeune, 
North Carolina. 

The films are being produced by Sound 
Masters, Inc., New York City, under the super- 
vision and technical direction of the U. S. 
Naval Photographic Center and the Navy's 
Bureau of Medicine and Surgery through its 
special weapons division and audio-visual 
traimimng section, 

The series will be composed of four films: 
(1) Basic Plan for Handling Casualties, black 
white, to be used by the medical service; (2) 
Gas Attack; Self Aid, black/white, for use in 
troop training, (3) Detection of Contamina- 
tion: Water in Eastman color, and (4) De- 
tection of Contamination: Food, in Eastman 
color, both the latter films for use in training 
medical personnel 

The productions, under Sound Masters’ pro- 
ducer-director, Jack Tobin, involve intricate 
timing in the filming of jet air attacks by gas, 
exploding artillery shells and operations under 
field conditions. To chief cameraman A. R. 
Mariner, the training film project might seem 
like old times. Mariner first photographed mili- 
tary action in the Balkan wars of 1912, using 
a British color process of the time which neces- 
sitated processing in the field. 

An important visual detail in the films is the 
work of make-up man Rudolph Liszt, who has 


Gas attack casualty in new Marines’ film 


Above: on location with U.S. Marines for new 
chemical warfare films are chief cameraman Al 
Mariner and Sound Masters’ Jack Tobin (sight- 
ing through camera). 


a medical background. Liszt has simulated 
gas explosive wounds so accurately that one 
Navy doctor said, “It almost made me feel 
I ought to operate immediately.” a 


Public Hearings on New Highways 

Reviewed in a Dow Chemical Film 

Sponsor: Dow Chemical Company. 

TitLe: Highway Hearings, 29 min., color, pro- 
duced by Universal-International. 

The Federal Highway Act of 1956 gave Dow 
Chemical Company, with its past history as a 
major construction material supplier, the op- 
portunity to serve the highway construction in- 
dustry with the production of a public relations 
film. 

Obtaining the service of Oeveste Granducci, 
well-known script writer, Dow asked him to 
find out what problem might come up which 
would most need public explanation or clarifi- 
cation to smooth the progress of faster con- 
struction of better roads. 

The answer was found in a new provision 
in the Act itself. For the first time it provided 
that public hearings must be held by highway 
officials whenever a part of the new interstate 
highway system is to by-pass or go through any 
community. Here would be a potentially big 
problem as such meetings would likely attract 
large attendance of those opposed to proposed 
construction. 

The final result is Highway Hearings, an at- 
tempt to present the variety of viewpoints as 
they might be aired at a typical public hearing 
on some planned highway development. The 
film emphasizes the necessity of the highway 
engineer's constant consideration of the greatest 
good for the most people when planning high- 
way locations. 

Dow plans to release prints to all TV stations 
and general interest private groups. They also 
hope to provide prints to state and local high- 
way officials for their own use. To do this, 
Highway Challenge, a shorter version of High- 
way Hearings, was produced as a “film within 
a film.” Distribution will be made through 
Modern Talking Picture Service, Inc. yy 
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Are you overlooking this 
important business convenience? 


This is for the man who flies in order to 
get more done in the course of his day. . . 
who looks to the telephone and the dic- 
tating machine to transmit his thoughts. 

For this is the man to whom films are 
an important business tool—the man to 
whom the convenience of a Kodascope 
Pageant Sound Projector, 16mm, means 
much, 


TIME SAVERS 


With a Pageant there’s never any fuss or 
fumbling, no matter who's running it. 
Reel arms fold out; drive belts are at- 
tached. To thread, just follow the path 
printed right on the machine. The plug 
is always at hand, no searching for it. 


And with single-switch reversing, you can 
check focus, framing and sound—be ready 
with the opening scene in a matter of 
minutes. 


READY TO GO 


A Pageant helps keep your busy schedule 
flowing right along because it's lubricated 
for life. This ends the most common pro- 
jector problem—improper oiling and re- 
sultant schedule disruptions. 


GOOD SHOW, TOO 


And the reason for all this fine machinery 
the movies? They come through with a 

sparkling brilliance that preserves every 

detail, keeps your audience interested. 


EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N.Y. 
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Sound is excellent, too, because the 
Pageant has a complete sound system 
separate bass and treble controls—in 
15-watt model—plus an independently 
housed baffled speaker. 

P.S. The Pageant with speaker that fits 
into a single case is really portable, meas- 
uring and weighing about the same as a 
man’s suitcase, 


Put all the facts about Pageant convenience 
and performance at your fingertips. Send for 
free Bulletin V3-22. No obligation, of course. 
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20,000 United Airlines Workers Meet 


“Mr. Pat” as Film Helps 


Take the President to the People 


T° THE 1930's it was a matter of principle 
with W. A. Patterson, president of United 
Air Lines, to talk to each employee at least 
once a year. The company had less than 2,000 
on its payroll, To perform his annual stint in 
direct communications, Patterson sometimes 
visited 1% cities in 13 days 

Later in the 1940's when United's Main Line 
system grew to include 80 cities and the em 
ployment total passed 10,000, individual chats 
were impossible. As a substitute, employee 
meetings at which Patterson spoke were held 
annually in various cities. But, with continued 
company growth, the meetings became increas 
ingly difficult to fit into the busy executive's 
schedule 

Pressure of business in the last several years 
curtailed Patterson's activities to the point 
where he could calendar only a dozen or so 
major employee addresses annually—and those 
largely for management personnel, Aware that 
many of United's work force of more than 
20,000 had never met their president, it re 
cently was decided to bring his personal mes 
sage to all employees by way of a filmed 
speech 

Ted Cate and E. D. (Mac) McGlone were 
chosen to produce the motion picture. This 
Hollywood team previously had supplied 
United with prize-winning travel films, such as 
Holiday in Hawaii and California—World in a 
Week, On arriving at the company’s head- 
quarters in Chicago, they were informed Pat 
terson would ad lib his speech, Furthermore, 
his timetable was such that there could be 
Only 45 minutes of 
his work day were to be allotted for the film 


no rehearsal or retakes 


After inspecting the executive office build 


ing, Cate and MecGlone decided the most 
likely location was a basement auditorium. 
Several conference rooms were good possibili- 
ties, and, in fact, any room with an overall 
size of 20 by 35 feet would have been suitable. 
The basement auditorium was chosen because 
it was fairly well sound-proofed and had no 
windows to be blocked out. 

Since simplicity of setting had been stipu- 
lated, the only prop consisted of a podium. It 


Above: W. A. Patterson, president of 
United Air Lines, chats with 20,000 
employees on a 14,000 mile system via 
sound motion picture presentation, 


was placed in front of a backdrop made by 
draping neutral gray fabric over theatrical 
flats. The width of the set was 16 feet to give 
protection for side angles. Two Senior Spots 
provided the key lighting on the podium, with 
a 5,000-watt Sky Pan for full light. Three 
Junior Spots were used to light the backdrop 
and backlight the speaker. 


Diagram shows compact, efficient lighting, camera arrangements for filming talk. 


JUNIOR TO 
CROSSLIGHT BACKDROP 


SENIOR 
SX «<— LARGE SOUND BAFFLE 
JUNIOR 
FOR 
BACKLIGHT SKY PAN 
\ 
THEATRICAL PODIUM \ S 
: 
A mrs CAMERA #1 
“pouty TRACKS 2 
SPEAKER [ \ 
CAMERA 
( yON TRIPOD 
‘FOR Vf ) «—\ARGE SOUND BAFFLE 
BACKLIGHT 
SENIOR 


Above: producer team of E. D. McGlone (left) 
and Ted Cate, creators of several prize United 
pictures, supervised filming of president. 


Two 16mm BNC cameras were set in place. 
Each had a special 1,200-foot magazine to sup- 
ply enough film for 33 minutes of continuous 
shooting. Camera One had a 25mm lens, Cam- 
era Two a 50mm. Camera One was positioned 
directly before the podium on a Houston dolly 
mounted on tracks which provided a forward 
movement of about 10 feet. Camera Two 
rested on a fixed tripod about three feet left 
of the dolly tracks and approximately 10 feet 
from the podium. Both were loaded with Com- 
mercial Kodachrome. 

The production crew consisted of a director, 
director of photography, chief electrician, 
sound recordist, grip, two camera operators 
and two camera assistants. The recordist was 
stationed in the projection booth of the audi- 
torium. A portable Magnasync unit was used 
with one-fourth inch sync tape. 

Patterson arrived promptly on the set at 9:15 
a.m. He received a light make-up and a brief- 
ing on his role. Both cameras began to roll 
at 9:30. The speech was picked up by a di- 
rectional mike placed on the podium in view 
of the cameras. Hand signals were used 
throughout to direct the camera and dolly 
operators. Patterson spoke extemporaneously 
for 24 minutes. He left the set at 9:55 with 
plenty of time to keep a 10 o'clock date. 

The sound track was played back to a 
stenographer who transcribed the speech. Eight 
minutes had to be excised, since maximum run- 
ning time had been set at 16 minutes. E. A. 
Raven, United's director of advertising, and 
Robert E. Johnson, vice-president and assis- 
tant to the president, edited the transcript. 
Use of two different camera angles simplified 
the cutting. The camera angles were merely 
switched at the points where material was 
eliminated. 

The finished film was shown to employees 
at New York, Chicago, Denver, San Francisco, 
Los Angeles, Portland and Seattle. Since Pat- 
terson had not been tied down to a script, the 
speech had the desired warmth, informality and 
spontaneity. Good planning and the use of 
film spared him from losing time at his desk, 
yet brought his message to employees with 
first-person impact. a 
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NUMBER 7 


For some years, Dartnell has been care- 
fully developing a library of outstanding 
sound motion pictures and sound-slide- 
films on salesmanship. These films deal 
with tested techniques of proven value 
and can easily be adapted to almost 
every line of business. Among our cus- 
tomers, you will find small independent 
business organizations and great cor- 
porations; manufacturers and distribu- 
tors; wholesalers and retailers; those 
who render services and those who sell 
tangible items. All have used Dartnell 
films to better prepare salesmen for in- 
creased selling power in a highly com- 
petitive market. 


Each Dartnell film is based on material 
prepared by leading figures in the world 
of selling—Richard C. Borden, Frank 
Bettger, J. C. Aspley. These men have 
spent the greater portion of their lives 
watching the selling winners work. 
They know from experience which tech- 
niques are basic to sales success and 
they have the ability to present their 
ideas and methods in a manner that 
allows for clear understanding and easy 
adaptation to most every line of business 


Final scripts are prepared by writers 
skilled in the methods of film production 
and a professional film studio shoots the 
picture and makes the final prints. From 
start to finish, the best talent available 
is employed to assure you a truly effec- 
tive and superior sales training film 


How to Rent a Dartnell Film 


Let us know the date and location of 
your meeting together with the approxi- 
mate number of salesmen who will at- 
tend. We will deliver a print of the film 
you select well ahead of your meeting 
date. Included in the package will be a 
colorful set of display posters and a com- 
prehensive meeting guide which will 
supply specific suggestions to help you 
plan an effective showing. Billing is 
based on the number of salesmen actu- 
ally present at the showing. The rate is 
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$1 per person, with a $40 minimum 
charge for each showing, plus transpor- 
tation both ways. This rate applies to all 
the motion pictures described in the 
column at the right. 


How to Buy a Dartnell Film 


Firms with large sales organizations or 
with wide dealer distribution will have 
repeated use for these films and outright 
purchase is the logical choice. Cost de- 
—_ upon the film you choose. ‘The 

ettger Story,"’ “Closing the Sale,” 
“Overcoming Objections,’ ‘Present- 
ing Your Sales Case Convincingly,”’ 
and “How to Sell Quality’’ are each 
$250, plus postage. ‘Opening the Sale”’ 
and "The Power of Enthusiasm in Sell- 
ing’ are each $290, plus postage. This 
includes the film, display posters, meet- 
ing guide, reel, film can, and a sturdy 
shipping container. 


How to Preview a Dartnell Film 


Interested executives are cordially in- 
vited to visit our offices during visits to 
Chicago. Any or all! of our films may be 
previewed here in our comfortable pro- 
jection room. In those instances where 
this is not possible, we will gladly ship 
any film direct to your office on an 
executive preview basis, A nominal $5 
charge per film is made to defray the 
costs of transportation and handling 
This charge will be credited toward 
your rental or purchase order of the film 
in question up to 60 days following 
preview. In this way, a private showing 
can be arranged at your convenience 
in your own office 


Write for Free Film Catalog 


To help plan future sales meetings, a 
copy of the Dartnell film catalog will 
prove most helpful. It describes a series 
of the finest motion pictures and sound- 
slidefilms available for your use and 
provides complete rental and purchase 
information. A copy is yours for the 
asking. 


4 } HEADQUARTERS FOR THE 
, FINEST SALES TRAINING FILMS 


DARTNELL CORPORATION 


4660 RAVENSWOOD AVENUE + CHICAGO 40, ILLINOIS 


OPENING THE SALE 


A brand-new motion picture featuring 
Borden and Busse in demonstrations 
of five key opening techniques 
“There's only one failing worse than 
the inability to close a sale, That's 
the inability to begin.” 


PRESENTING YOUR SALES CASE 
CONVINCINGLY 


Many salesmen and dealers fail to 
win more business because they lack 
skill in presenting their sales story 
with conviction. Until the prospect 
is convinced, nothing happens sales 
wise, Features Borden and Busse 


OVERCOMING OBJECTIONS 


Borden and Busse concentrate on 
basic techniques that make any ob 
jection lose force without making a 
customer lose face, This Dartnell film 
won the Oscar at the 1054 Cleveland 
Film Festival. 


CLOSING THE SALE 


In thie hard-hitting, action-packed 
film, Borden and Busse demonstrate 
in their own inimitable way those 
techniques which make the difference 
hetween an average salesman and 
top producer, This is one of the beat 


HOW TO SELL QUALITY 


This film will make salesmen con 
cious of the importance of quality 
and the sales opportunities it offers 
Your dramatic episodes illustrate 
time-tested techniques to help clone 
more quality business 


THE POWER OF ENTHUSIASM 
IN SELLING 


At linet, a believable and powerful 
film on an important aspect of sales- 
manship,. A sincere presentation 
which shows what the important per- 
sonality factors in selling are and 


how to develop them. 


THE BETTGER STORY 


Here are the techniques and philoso- 
phies a master salesman developed to 


build a spectacular career in selling 
A different kind of sales film that al 
ways makes a strong impression 
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| One of the Most Effective Ways to Help Salesmen 
Or Dealers Do a Better Selling Job Is to Show 
| Them the Techniques of Champions in Action! : | 
| THESE FILMS WILL HELP YOU DO IT ——_— 
| 
| 
| 
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= 


U. 5. Bureau of Mines Film 
Depicts Copper Wire Making 


The manufacture of copper 
electric wire and cable is depicted 
in The Copper Network, a new 25- 
minute color motion picture just 
released by the Bureau of Mines 
of the U. S. Department of the 
Interior. 

A sequel to the film, A Story of 
Copper, the new picture was spon- 
sored by the Phelps Dodge Copper 
Products Corp., which paid all 
production costs and provided the 
Bureau with prints for distribution 
It is available nationally on short- 
term free loan for showings at 
civic, business, service, profession- 
al and scholastic organizations. 

The Copper Network was pro- 
duced by The Jam Handy Organi- 
zation, Inc., which has made sever- 
al films in the Bureau's motion 
picture library of more than 60 
subjects dealing with mineral re- 
sources 

The film shows the versatility 
and endurance of copper through 
the education of a young mayor 
who finds he needs copper wire 
and cable for electric power to 
help modernize his town. As the 
mayor tours a mill, the audience 
learns with him the complexities 
of wire and cable production. 

Scenes of the mining, milling 
and processing of copper into wire 
bars lead into wire-making se- 
quences in which the metal is 
rolled into rods, then drawn into 
special wire for telephone, tele- 
graph and power lines, stranded 
into huge electric cables, and 
diawn into hair-like fineness for 
tiny electric motors and small ap- 
pliances. There are shots of the 
intricate machines that draw, 
strand, restrand, insulate, coat, and 
sheathe the wire. 

The Copper Network can be 
obtained from one of the many 
cooperating depositories in 39 
states, listed in the Bureau's film 
catalog, or on free loan from 
Graphic Services, Bureau of 
Mines, 4800 Forbes St., Pittsburgh 
13, Pa, bad’ 

* * 
“Ore in Sight” Shows Progress 
on Canadian Mining Operation 

In northern Ontario, Canada, 
part of Steep Rock Lake is being 
drained and dredged to uncover 
enormous high-grade iron ore de- 
posits, This six-year job of prepa- 
ration for mining is half completed. 

Ore in Sight, a new 20-minute 
motion picture, has been released 
by Caland Ore Co., Ltd., to tell the 
story of the project. A visual engi- 
neering progress report, the film is 


What's New in Industrial Pictures 


New Films on Recent Developments in Metals & Plastics 


designed for showings to stock- 
holders, engineering groups and 
other audiences the sponsor may 
wish to reach. 

Produced by Crawley Films 
Limited, Ottawa, the film shows 
how the project is going forward 
under extremely adverse condi- 
tions, including 60-degree-below- 
zero weather and three-foot-thick 
ice during the winter months. 


Inventor of Modern 
Photography Pictured As 
Pioneer in Plastics Field 

Portrait In Plastics, produced as 
part of the program commemorat- 
ing Eastman Kodak Company's 
first 25 years in Tenite plastics 
production, shows George East- 


0808: 


Producers of Motion Pictures, 
Slidefiims, Slides and Other 
Visual and Audio-Visual Pres- 
entations for... 

SALES PROMOTION «+ PUBLIC 
RELATIONS + ADVERTISING 
TV COMMERCIALS + SPORTS 
* TELEVISION + TRAINING 


man, noted for his contributions to 
photographic technology, as a pio- 
neer figure in the history of plastics. 

Produced by the plastics division 
of Eastman Chemical Products, 
Inc., the picture takes the viewer 
back as far as 1889 when George 
Eastman first began investigating 
plastics in his Waterville, New 
York home. The action traces his 
eventual development of a plastic 
film base and his further research 
resulting in developments of tech- 
niques for molding plastics, to the 
company’s introduction, in 1932, 
of their first plastic, Tenite. 

From this point, the story is of 
the growth of the Tenite plastic 
family and the Tennessee and Texas 
Eastman Companies, manufactur- 


thousands of years 
ago! 


... that one picture is worth ten 
thousand words! It’s always been 
true but is even more so today now 
that pictures have been joined by 


sound, color, movement, drama, 


music and by virtually every other 


appeal known to succeed in moving 


minds and influencing opinions. 
Films, slidefilms and other pictorial 
presentations combining all these 
elements and produced by Condor 
Films, Inc., are today doing an 
effective and lasting job of increasing 
sales, creating better understanding 
and improving training for scores of 
businesses and organizations. Why 
not find out how we can do a 


similar job in helping you? 


ond or 
ilms,ine. 


1006 Olive Street + St. Lovis 1, Missouri - MAin 1-8876 


ing divisions of Eastman Kodak 
Company. 

Sequences filmed in the produc- 
tion departments and the testing, 
color and application laboratories 
give the viewer an idea of the fa- 
cilities behind modern plastics pro- 
duction and the many end prod- 
ucts evolved. One of the high- 
lights of the production are the 
scenes of technicians in the Kings- 
port, Tennessee lab using a file of 
over 38,000 color samples to adapt 
Tenite plastics to functional and 
decorative purposes. 

Portrait In Plastics was filmed 
in Kingsport, Tennessee, Longview, 
Texas and Rochester, New York. 
The 24-minute, color film is avail- 
able to the general public on a 
free loan basis from Eastman 
Chemical Products, Inc., Plastics 
Division, Kingsport, Tennessee. & 

* * 


“Machining Stainless Steels” 

Released by Armco Steel Corp. 
*% How Armco Steel Corporation 
engineers and metallurgists de- 
veloped free-machining steels that 
can be worked at high rates of 
production is shown in Machining 
Stainless Steels, a 30-minute mo- 
tion picture which Armco has re- 
leased for free loan to all inter- 
ested groups. 

Tool composition and proper 
use for different kinds of tools are 
demonstrated. Tool grind princi- 
ples are outlined, and proper set- 
ups to insure rigidity and to pre- 
vent vibration and shock to tools 
are depicted. 

Machining Stainless Steels, said 
to be the first film dealing solely 
with the subject, may be obtained 
by writing to the distributor, The 
Jam Handy Organization, 2821 
East Grand Blvd., Detroit 11, 
Michigan. 


Candid Film Checks Dealers 

* Minneapolis-Honeywell Regula- 
tor Company is the latest firm to 
use the candid photography sys- 
tem of Allen A. Funt Productions. 
The Funt organization is beginning 
a 25-minute film to be photo- 
araphed in New York, Indianapo- 
lis and Los Angeles. The film will 
use concealed cameras and micro- 
phones to capture dealers in the 
heating control business and to 
show the strong position of leader- 
ship which Honeywell enjoys in 
this field. 

This is the twelfth “candid” in- 
dustrial film for Funt Productions. 
Other clients have included Cur- 
tis Publishing, Bristol-Myers, 
Nash-Kelvinator, Ronson, Schen- 
ley and Seagram. Yd 
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3 “Atoms for Peace” Films 
Released for Educational Use 
ve Atoms for Peace I1V—Scientific 
Advancement, Atoms for Peace V 
—Working Together, and Atoms 
for Peace VI—Training Men for 
the Atomic Age are three 16mm 
sound motion pictures recently re- 
leased in the Atoms for Peace 
series for public educational use 
in the United States. 

Produced for the U.S. Informa- 
tion Agency, these films have been 
released through the U.S. Office 
of Education and its distributor, 
United World Films, Inc., subsidi- 
ary of Universal Pictures Co., Inc. 

Scientific Advancement runs 19 
minutes. The film concerns prog- 
ress made in productions of atomic 
electric power, use of atomic ir- 
radiation in food production and 
preservation, and use of isotopes 
to insure thickness control in 
manufacturing, and in measuring of 
soil density in road-building. Radi- 
ation therapy in treatment of can- 
cer and heart disease is shown. 

Working Together runs 21 min- 
utes and describes regional and 
international cooperation of 
entists and governments in de- 
velopment of peaceful uses for 
atomic energy. Achievements of 
cooperation are illustrated in the 
filmed flow of isotopes from one 
country to another, transfer of 
fissionable materials for research. 

Training Men for the Atomic 
Age, 20-minute production, ex- 
plains the training program in 
nuclear physics for foreign scien- 
tists sponsored by the U.S. Atomic 
Energy Commission. The film 
shows activities at the University 
of Pennsylvania, Oak Ridge Insti- 
tute of Nuclear Studies, Interna- 
tional School of Nuclear Science 
and Engineering at La Grange, IIl., 
and construction of a nuclear re- 
actor at Shippingport, Pa. 

For data on these three films 
contact: United World Films, Inc., 
(Government Dept.), 1445 Park 
Ave., New York 29, N.Y. wy 


ATTENTION 


Owner of small southern movie 
production firm would like to 
JOIN SALES FORCE of larger 
company to attain more secur- 
ity; 5 years sales and some 
camera experience. Will sell 
present studio or integrate into 
larger firm and travel South. 


Write Box BS-11B 
BUSINESS SCREEN 
7064 Sheridan Rd. * Chicago 26, Ill. 
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Famous “Specialist” 


Today’s brighter classrooms and larger lecture halls call for equipment to 
match. Bell & Howell's brilliant new “750 Specialist’ meets this need .. . 


and exceeds it! Every feature is made for modern teaching. 


@ Throws more light than any other 
750-watt multi-purpose projector 
.a full 950 lumens. 


@ Has rugged die-cast aluminum 
housing. Unit weighs only 914 
lbs. without case. 


@ Filmstrip moves on ceramic 
tracks...nothing touches picture 
area. 


@ Metal instruction plate perma- 
nently mounted on projector is 
always handy, never gets lost. 


@ Projects single and double frame 
filmstrips or 2x2 slides . . . easily 
converts for automatic slide pro- 
jection. 

@ Big 5” fan assures efficient, full- 
time cooling. 


@ New design “smooth-focus” lens 
gives razor-sharp pictures. 

@ Costs only $129.50 with “air-flow” 
case and slide changer, 500-watt 
“Specialist’’ multi-purpose pro- 
jector, $89.50 


Available through Bell & Howell Audio-Visual Dealers 
Free booklet! Write Bell & Howell, 7108 McCormick Rd., Chicago 45, Tl. 


Automatic electric slide changer also avail- 
able. Permits push-button operation from 
teacher's desk... automatically refiles 
slides in correct sequence ready for next 
showing. Ask for a demonstration, 


* 1957 


ell Howell 


FINER PRODUCTS THROUGH IMAGINATION 
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“Moving Mountains,” a new Clark 
Equipment Co. film, includes this 
scene of colonial day methods of 
materials handling. 


Tuberculosis Assn. Film 
Sparks National Drive 


Sponsor: National Tuberculosis 

Association 
TITLe: Are You Positive?, 13% 

min., color, produced by Ed 

Cullen Associates. 

* To correct widely held public 
misconceptions about tuberculosis 
and its control, the National Tu- 
berculosis Association has  pro- 
duced this new film to launch a 
nation-wide campaign of public 
information and education through 
its 3,000 affiliate TB associations 

Basis for the campaign is the fact 
that, while TB is still the giant 
among infectious diseases in the 
U.S., with nearly 55,000,000 al- 
ready infected with the TB germ, 
100,000 new cases and nearly 
15,000 deaths reported last year, 
many people believe it has been 
“practically wiped out.” This was 
confirmed by a recent national 
Gallup poll in which one out of 
every 17 people held that view 

Are You Positive? deals with 
the most widespread misconcep- 
tions, It will be used as the spring 
board for discussion of local TB 
problems at meetings by thousands 
of community groups all over the 
country, 

To pace the campaign, a step- 
by-step promotion plan and guide 
book have been prepared for use 
by the 3,000 county TB associa 
tions. Preview showings of the 
film for national media representa- 
tives and national organizations in- 
terested in community health and 
welfare problems have been held 
in New York. State and local TB 
associations will follow the same 
pattern in getting local campaigns 
under way. Prints of the film will 
be available through local TB as- 
sociations at no charge for show- 
ings by community groups. 
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CASE HISTORIES OF CURRENT AND SPONSORED PICTURES 


Clark Equipment Film a Saga of Materials Handling 


Sponsor: Clark Equipment Com- 
pany. 

Moving Mountains, 27 
min., color, produced by Pilot 
Productions, Inc. 

If the ancient Egyptian laborer 
could have foreseen how easily the 
modern worker bears material 
burdens, he'd have asked Father 
Time for a transfer. Workers in 
preceding ages would be awe- 
struck by the machines which to- 
day act as man’s muscles. 

Moving Mountains depicts 
man’s gradual success in freeing 
himself from heavy labor and calls 
attention to the widely-used mobile 
materials handling equipment 
which does much to aid the mod- 
ern worker. Clark Equipment 
Company is mindful of the story 
told because it manufactures such 


muscle-extenders as fork-lift 
trucks, over-the-load carriers, tow- 
ing tractors, automotive drive 
units, tractor shovels, cranes, doz- 
ers and scrapers. 

The film begins with scenes of 
Egyptian slaves constructing aq- 
ueducts, buildings and pyramids. 
It recounts the centuries of hard 
physical labor and the develop- 
ment of mobile machines which 
wonderfully increase the amount 
of lifting and hauling a man can 
do—with an effort which would 
look like utter relaxation to his 
ancestors. 

Moving Mountains is available 
on a free loan basis. Requests for 
its use should be addressed to: 
Community and Industrial Rela- 
tions Department, Clark Equip- 
ment Company, Buchanan, Mich. 


Forestalling damage 
is better than 
repairing damage 


TREATMENT 


—after 24 years, 
still the best way to 
protect and 
preserve film. 


Get longer life from your prints! 


EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


Write for brochure 


Paper Mill Power Measure 
Explained in Research Film 
v% A method of computing loss of 
power caused by friction in paper 
mill pipes will be presented in a 
motion picture sponsored by the 
hydraulics committee of the Tech- 
nical Association of Pulp and Pa- 
per Industry. The film, now in the 
final editing, will be shown at the 
1958 national conference of the 
Association, next July, in Portland, 
Oregon. 

The picture has been prepared 
through the cooperation of the 
hydraulics committee and Frank 
R. Forrest of the Allis-Chalmers 
Manufacturing Co. Chairman of 
the TAPPI committee is Kenneth 
J. Mackenzie, superintendent of 
the paper mill at Eastman Kodak 
Company, Rochester, New York. 

Seven years of research at the 
University of Maine yielded the in- 
formation upon which the power- 
loss calculation method explained 
in the film is based. The research 
was based on the fact that paper 
pulp is moved in paper mills by 
pumping it in the form of slush, 
Mackenzie said. He pointed out 
that such pumping involves costs 
in equipment and in power. 

To develop a means of deter- 
mining the amount of power loss 
through friction of the paper stock, 
TAPPI organized a study of the 
world literature on paper-making 
in 1948. When the literature re- 
search ended, University of Maine 
chemical engineers under the su- 
pervision of Dr. Richard E. Durst, 
began work on the problem. Later, 
a $40,000 pumping system was in- 
stalled at the University and addi- 
tional funds were provided by 
TAPPI for the study. 

This long-term study has re- 
sulted in a small unit which enables 
engineers to calculate pipe fric- 
tion and measure for power re- 
quired to pump stock through mill 
pipes. 

The TAPPI committee agreed 
that a motion picture was the way 
to present the results of the re- 
search. Following its premiere at 
the TAPPI conference during 
1958 Paper Week, the film prob- 
ably will be circulated for other 
screenings among industry mem- 
bers. 

* * a 
Film Associates of California 
Make Muscular Dystrophy Film 

Film Associates of California is 
cooperating with the Los Angeles 
chapter of the Muscular Dystrophy 
Association in production of a 10- 
minute color film, produced by 
Josef Lesser. 
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SALES TRAINING 


“Opening the Sale’ Released 
by the Dartnell Corporation 

ty Getting his “foot in the door” 
is a tactical problem which often 
troubles the trainee salesman. 
Opening the Sale, a new 30-min- 
ute motion picture released for 
rental and sale by The Dartnell 
Corporation, Chicago, is designed 
to help salesmen through the bar- 
rier of strangeness that stands be- 
tween them and their prospects at 
the beginning of a sales interview. 

Opening the Sale is the fourth 
in Dartnell’s series featuring Rich- 
ard C. Borden and Alvin C. Busse, 
who teach sales technique by en- 
acting typical interview situations. 
Borden and Busse combine humor 
with sales skill to make their 
points. 

Shows the Door-Openers 

In black and white, the training 
film presents five door-opening 
techniques that move the sales- 
man past hazards and equip him 
with a pattern which he can adapt 
to the sales time, place and pros- 
pect. The five techniques demon- 
strated are: 

(1) “VIP your way in with the 
apperance and manner of the very 
important person you really are; 
(2) SCHEDULE your way in with 
the power of appointment; (3) 
ASK your way in with a lid-lifting 
question; (4) ATTRACT your way 
in with the magnet of motive; (5) 
BLAST your way in with the dyna- 
mite of an attention-getting visual 
exhibit. 

How to Get This Film 

Opening the Sale is available on 
a rental print basis and new prints 
may be purchased outright. Both 
rental and purchase prints are ac- 
companied by a set of display 
posters and a comprehensive meet- 
ing outline. For details on obtain- 
ing the film, write to The Dart- 
nell Corporation, 4660 Ravens- 
wood Avenue, Chicago 40, Illi- 
nois. 


WANTED 
HOT PRESS 
TITLE EQUIPMENT 
Prefer used equipment in good 
condition accepting card sizes 
up to 16” x 20”. State price, 
availability date for immediate 
cash offer, 
Write Box BS-11C 
BUSINESS SCREEN 
7064 Sheridan Rd. * Chicago 26, til. 
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America's Fastest Selling Screen Line 


RADIANT MANUFACTURING CORP. 


P. ©. BOX 5640 © CHICAGO, ILLINOIS 
Subsidiary of United States Hoffman Machinery Corporation 
*U. 6. AND FOREIGN PATENTS APPLIED FOR 


1957 


UNIGLO 


PROJECTION SCREENS 


More Brilliance Wider Viewing Area 


In All Projected Pictures 
Made Possible By the New 


The first really new and improved pen screen 
in years is now available on all Radiant’s finest 

quality screens! Uniglow* is unbeaded, completel 
smooth, seamless and mildew proof! 


Exhaustive laboratory and field tests have 

definitely proved that Uniglow supplies up to twice the 
brilliance of conventional beaded fabrics— 

and on color projection, shows truer colors than have ever 
been previously achieved. In addition, Uniglow 
provides an amazingly sharp definition 

—and most important, gives peak brilliance to 
twice as much audience viewing area. 


Try your own pictures on Uniglow 


There is only one way to appreciate fully the remarkable improvement in 
all projected pictures made possible by Uniglow. Arrange to see a demon- 
stration on Uniglow of the films, slides, and film strips you use in your 
own audio-visual program. Ask your authorized Radiant dealer for such 
a no-obligation demonstration today —and send coupon for full details of 
the story of Uniglow. 


RADIANT MANUFACTURING CORP. (pepr. 1) 
P. O. Box 5640, Chicago, Illinois 
[-) Please rush full details on the new Radiant Uniglow Projection Screens. 


(] Please arrange for most convenient authorized Radiant dealer to 
contact me regarding a no-obligation Uniglow demonstration. 


Organization 
Address 


lone State 
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Production Lines 


Dynamic Films Sets Executive 
Office Move to Park Ave., N. Y. 


Dynamic Films, Inc., has leased 
space for executive and sales of- 
fices and screening rooms in a new 
building at 405 Park Avenue, 
New York. The company will 
move into the new offices about 
December 15, 

Nathan Zucker, president of 
Dynamic, said that his company 
will expand its sound stages and 
editing rooms at the Dynamic 
Films’ Building, 112 West 89th 
Street, and that it will also handle 
there its research and development 
work in video tape. 

* * 


Pathescope to Modern Setup 
at New York Coliseum Building 

The Pathescope Company ofl 
America, Inc., now in its 43rd 
year, is working out of new of- 
fices in the New York Coliseum 
Building at 100 Columbus Circle 

In one of the most modern 
buildings in town, president Ed 
ward J. Lamm has installed com 
plete new office equipment, pro 
jection facilities and screening 
room, making Pathescope at once 
one of the oldest producers in the 
country in one of the most up-to 
date office set-ups. 

Pathescope is, of course, re- 
taining its expansive and recently 
improved studio facilities in Long 
Island City 

* 
Lawrence Forms Hollywood 
Unit as Sth Affiliate Since ‘54 

Robert Lawrence Productions, 
Inc., has formed a new affiliate, 
Lawrence - Schnitzer Productions, 
Inc,, at 1040 North Las Palmas, 
Hollywood, California. 

The new company is the fifth 
branch of affiliate acquired by the 
Lawrence organization since 1954, 
when an expansion program was 
inaugurated to provide the com 
pany's clients with one-stop film 
service, 

Today the company, with main 
headquarters and studios in New 
York, has a production company 
in Canada, an animation affiliate 
in New York, an industrial and 
special effects division in New 
York, an animation affiliate in 
Hollywood, and now a production 
company in Hollywood 

In charge of the new operation 
is Gerald Schnitzer, vice president, 
a motion picture producer, director 
and writer for 17 years. Mr. 
Schnitzer has written, directed or 
produced for studios and agencies. 


Hosts at recent Manhattan preview of 
Tredwell, president, Sharon Steel Corp. 
hoard chairman; W. 7. Blair, v.p., treas., 


“Steel Valley” 


were (l tor) A. M. 
(sponsor); James A. Roemer, 
and producer William Alley. 


Filudine Processor 
gives us theater-quality 


hootage automatically — 
FREES US FOR OTHER WORK.” 


— says Leo Alexander 
of Sports Film Labs, Inc. 


CONTROLLED PROCESSING 


makes the difference! 


42,000 feet in one continuous 8 hour operation 
with their new R-90 Processor, proved to Sports Film 
Lab, Arlington, Mass., just how easy and economical 
FILMLINE Processors are to operate. Simply-load the 
machine, push button, and walk away. Immediately 


Controlled Processing takes over. The exclusive 


Overdrive FILM Transport System* prevents film 
breaks, scratches and static marks. Film Footage 
remains constant in all tanks at all times assuring 
consistent development roll after roll. And Film- 
line's Precision-Engineered “Temp-Guard” system 
automatically provides proper heating and cooling 
of all solutions, Choose from 14 standard models. 
Stainless Steel construction, precision parts and 
bearings. Long Life operation. 


Ilustrated: Model R-15 lémm Re- 
versal & Negative-Positive Processor. 
Variable speeds to 1200 ft. per hr. 
from $2995.00 Mirs. List Price Sub- 
ject to Change. 


Recent Filmline Installations: 


* Atomic Energy Comm. + Du Pont- 


* G.E. LBM, Union Carbide 
* United Aircraft + U.S.N. Reseorch 
lab. U.S. Senate U.N. US. 
Treasury * U.S. Signal Corps. * Pratt 
Whitney * McDonnell Aircraft. 


*Pat. Pending 
DEPT. BN-57 


FILMLINE CORP., 


MILFORD, CONNECTICUT 


Consolidated Film industries 
Starts Building Lab Annex 

In early November, Consoli- 
dated Film Industries broke 
ground for construction of a new 
two-story addition to the labora- 
tory’s 35mm _ building in Holly- 
wood. 

Completion of the annex, in an 
estimated five months at a cost 
of approximately $500,000, will 
mark the third major structure 
that has been erected on the CFI 
lot since 1952. The new building 
will provide additional color proc- 
essing facilities in anticipation of 
increased demand on the part of 
industrial, educational and reli- 
gious film producers. 

Supervising construction of the 
air-conditioned, fully sprinklered 
building will be Ed Reichard, CFI 
chief engineer, who served as con- 
sultant to Bell & Howell Company, 
Chicago, on the design of the new 
additive color printers which will 
be installed on the ground floor. 

Additional color facilities will 
provide for timing, inspection, 
densitometry, matte assembly and 
quality control. Enlarged drafting 
and engineering accommodations 
also will occupy the first floor. The 
second floor will contain 14 addi- 
tional cutting rooms and provide 
for expansion of CFI’s title & opti- 
cal department. 

* * * 
RCA Custom Record Sales in 
Nashville Recording Studio 

RCA Custom Record Sales has 
opened a new recording studio- 
building in Nashville, Tennessee. 
The new studio, of modern de- 
sign, is equipped with the latest 
in recording equipment. It is de- 
signed specifically for “dead-type” 
recording and eliminates acoustical 
problems normally inherent in 
buildings not so designed. The en- 
tire studio-building is constructed 
of concrete block whose sound- 
proofing and structural character- 
istics are ideal for studio construc- 
tion. The extensive use of perfo- 
rated transite, acoustical tile and 
fiberglas eliminates low and high 
frequency reverberation problems. 

* * 


Niles Announces Exec Staff 

for Rural TV Film Projects 

vy Cross-Country, a new television 
film program being developed for 
rural America by Fred A. Niles 
Productions, Inc., will be headed 
by R. W. O'Brian as director of 
marketing and Patricia J. Trum- 
bull as program coordinator, ac- 
cording to Fred Niles, president of 
the Chicago-Hollywood film com- 
pany. 
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Super Anscochrome Film 
Available in 16, 35, 70mm 

Super Anscochrome Daylight 
Type Color Film now is available 
in 16mm, 35mm and 70mm sizes, 
according to the manufacturer, 
Ansco, Binghamton, Nev York 

Said to be 10 times faster than 
previous color films, Super Ansco- 
chrome Daylight has an official ex 
posure index of 100 with normal 
processing. Super Anscochrome 
in 70mm width will make it pos- 
sible to utilize fully the mode n 
cameras used in supersonic missile 
tracking and sequence-type pho- 
tography. 

Ansco recommends the film fo 
use in professional equipment only 
where fast shutter speeds permit 
full utilization of the film’s ex- 
treme sensitivity to light. Wad! 

Socony Mobil Initiates Fall 
Production at Caravel Center 

Socony Mobil, a client of almost 
thirty years’ standing, initiated 
Caravel’s fall production activitie; 
in the new production center with 
a TV film commercial for its 
Mobilheat fuel oil, one of a series 
being made for various Socony 
products through Compton Adver- 
tising. 

At the same time, Caravel be- 
gan shooting on location for an 
other old client, American Can 
Company, on a series of institu- 
tional TV film commercials, also 
through Compton. 

Other recent production on 
Caravel’s new 75 ft. x 100 ft. main 
stage has been a series of commer- 
cials for Pharmaceuticals, Inc.'s 
Sominex, through Parkson Adver- 
tising. 

* 
Majestic Midtown NY Office 

Majestic Motion Pictures, Inc 
has opened new midtown offices at 
15 East 48th Street, New York. 

In addition to the new office), 
Majestic will continue to maintain 
production studio facilities at 338 
East 74th Street. 


SALESMAN WANTED 


Exceptional opportunity for 
salesman who has agency and 
industrial contaets, and can sell 
animation and live action film 
production, with enterprising 
producer now building sales 


force. Inquire 


REPUBLIC 
FUNDING CORPORATION 
New York City ° MU 868-3733 
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pro duce. your. next slide film, 


| RCA 


When your slide film turns out to be an uphill grind, RCA 
Victor sound can ease you over the top. On record, there's no 
need to look for a narrator at a moment's notice and there's 
no chance of missed cues. Your story is ready to sell for you 
whenever your audience is ready, wherever it is. 


Recorded special effects bring vitality, life, and impact to 
your story — and with every order from RCA Victor, you 
can choose from more than 500 musical selections recorded 
especially for slide film presentation. 


First quality recording, careful handling and prompt delivery 


VICTOR 


are a matter of record, too, 


with every order from RCA 
Victor Custom Record Sales. This complete service is com- 
petitively priced — the quality is RCA Victor's alone! 


RCA VICTOR CUSTOM RECORD SALES ww 


New York 10, 156 24th St. MUrvray Hil 6-7800 
Chicago 11, 445 N. Lake Shore Drive WHitehall 4-975 
Hollywood 44, 1016 N. Sycamore Ave. . OlAfidad 4-1660 
4, 15256 MeGavock St ALpine 6-6601 
In Canada, call Record Department, HCA Vietor Company, Lid, #86 
Mutual Street, Toronto, Ontario. For information concerning other foreign 
countrica, write or phone HCA International Division, Hockeleller Ilaza, 
New York #0,N. JU 6-4800,. 
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“She Wears 10 Hats” Suggests 
Appliances for Busy Housewife 
te When a modern homemaker is 
called on to serve as maid, laun- 
dress, cook, chauffeur, account 
ant, Girl Scout leader, PTA mem 
ber, nurse, hostess, and wife, fig 
uratively She Wears 10 Hats 

In a 12-minute, black and white, 
16mm film produced by Fred Niles 
Productions, Inc., for National 
Presto Industries, this woman is 
portrayed as constantly looking for 
developments to help her perform 
her many duties. One such de 
velopment, the film's sponsor 
maintains, is the application of 
controlled heat in separate appli- 
ances 

The production goes on to illus 
trate Presto’s’ Control Master 
unit, a separate detachable device 
housing a thermostat. Attached to 
seven Presto appliances, the unit 
enables each to become electric 
and automatic 

In addition to telecasts of the 
film on 75 TV stations from now 
until mid-December, Presto will 
distribute the film to 125 other 
TV stations between January and 
October, 1958. 

The film will augment Presto’s 
campaign in consumer and trade 
magazines during the firm's na 
tional fall and winter promotions 
Guaranteed TV showings permit 
merchandizing of film on local 
levels through post-showing, fol- 
low-up spot commercials of one 
minute length promoting dealer 
participation in the campaign, Fil 
ty-second commercials, with 10 
second dealer mention, will be 
used in the national TV spot cam- 
paign supplementing the film 

The script was written by Niles’ 
creative director Ruth Ratny, Tom 
Rook directed. Howard Siemon 
and A. E. Stacey handled photog 
raphy, 

* * 
American Dietetic Association 
Recruits Dietitians Via Film 

The American Dietetic Associa- 
tion is planning the production of 
a film, aimed at recruitment of 
hospital dietitians, according to 
Miss Lucille M. Refshauge, presi- 
dent of the association 

“The national shortage of dieti- 
tians is so critical that three out of 
every five hospitals in the U.S 
today are without qualified dieti- 
tians,” she said 

Although hospitals are growing 
in number and in patient-load, at 
the present rate only 600 dietetic 
interns are preparing annually for 
careers in dietetics, whereas 15 
years ago more than 900 young 


What's New in Sponsored Pictures 


people completed internships each 
year, Miss Refshauge indicated. 

“This educational film will be 
used to alert young people to the 
opportunities for useful and in- 
teresting careers in a most im- 
portant branch of the health field,” 
she said 

The H. J. Heinz Company will 
finance production of the film, for 
which a producer is to be an- 
nounced by the ADA al’ 

* 
Maine Agricultural Department 
Releases Film, “Potatoland”’ 

Potatoland, a new color motion 
picture sponsored by the State of 
Maine's Department of Agriculture 
was premiered at the National 
Marketing Service Workshop held 
at Memphis, Tennessee during the 
first week of November. 

The film tells the story of 
Maine's modernization of its po- 
tato industry—from selection of 
varieties for various household 
uses to improvements in handling 
and packaging. Starring Sally 
Knapp, New York soprano, Pota- 


QUALITY 


toland was filmed mostly in north- 
ern Maine, during 1956 and in the 
spring of 1957. 

At the premiere, the film was 
introduced by George H. Chick 
of Monmouth, deputy commis- 
sioner of the Department. Earlier, 
William P. Charron of Brunswick, 
in charge of marketing activities 
under Chick, spoke on the market- 
ing of Maine chicken and showed 
the Department's theatrical doc- 
umentary, Maine Barbecue, which 
features Miss Knapp and Dorothy 
Raedler’s American Savoyards. 

Charron said that 1,211 New 
York and Boston theatre showings 
in July, August and September had 
been coordinated with market ser- 
vice work and other promotional 
activity conducted by the Depart- 
ment and poultry processors. 

The Department's publicity di- 
rector, H. G. Hawes, who pro- 
duced Potatoland now is distribut- 
ing Maine Barbecue, Potatoland, 
and 12 other films which he has 
made on different segments of 
Maine’s agricultural economy to 


THERE IS NO 
SUBSTITUTE 

FOR EXPERIENCE 
More leading business 
and industrial organi- 
zations have chosen 
BAY STATE than any 
other film producer in 
New England. 


. and dollar for dollar value 


are New England Traditions— 


television stations throughout the 

eastern United States. Le 
a 

Caravel Public Service Spots 

Aid Pedestrian Safety Drive 

Five public service television 
spot commercials for use by Man- 
hattan television stations in pro- 
moting Mayor Robert F. Wagner's 
year-long Pedestrian Safety Cam- 
paign, commencing November 18, 
were recently filmed at Caravel 
Film’s new production center at 
20 West End Avenue under the 
direction of Calhoun McKean, 
vice president in charge of televi- 
sion for the New York City stu- 
dio. 

Appearing in short filmed 
speeches to urge cooperation with 
the safety campaign were NBC-TV 
star Arlene Francis; Westing- 
house’s official hostess, Betty Fur- 
ness; CBS-TV sports announcer 
Phil Rizzuto; prizefighter Sugar 
Ray Robinson, and CBS Radio 
singing star Lanny Ross. Their 
services were donated as a person- 
al contribution to the safety cam- 
paign. 

Heading the Mayor's special 
citizen’s committee to direct the 
safety campaign is Mr. Jack I. 
Strauss, President of the R. H. 
Macy & Company. McCann-Erick- 
son, Inc. contributed its services 
in advertising and publicity ar- 
rangements. a 

Pure-Pak Sponsors Boy Scout 
National Jamboree Picture 

‘e In July, 1957, over 50,000 Boy 
Scouts from all over the country 
pitched their tents on ground al- 
ready famous for another encamp- 
ment 180 years before. Valley 
Forge was appropriate locale for 
the Scouts national Jamboree, an 
impressive demonstration of the 
American ideal fought for those 
many years ago; individual initia- 
tive combined with teamwork and 
group cooperation. 

Pure-Pak, manufacturers of 
paper cups and other eating uten- 
sils, was there with producer Robert 
Enders to capture this event. 

The picture conveys an impres- 
sion of the many activities during 
the Jamboree, from log-rolling con- 
tests to songs around the evening 
campfires. The film attempts to 
express the spirit of Scouting and 
character building phases of the 
whole program through these 
scenes. The title, For God and My 
Country, was taken from part of 
the Boy Scout Oath. 

Prints are available from Modern 
Talking Picture Service, Inc. to pri- 
vate groups and TV stations na- 
tionally on a free loan basis. & 
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NUMBER 7 ° 


Rapid Colorprint’s 
extensive color film 
production facilities 
assure you of cleaner, 
sharper, dust-free 
unmarred filmstrips. 


We make the complete 
color filmstrip from 
your art, printed matter, 
color negatives, color 
transparencies or black 
and white negatives. 
We duplicate your 
existing filmstrip with 
utmost fidelity. 


Rapid Colorprint has 
specialized in color 
reproduction since 
1949 and originated 
the Chromostat® 
method of direct 
color copy. 


Write for price 
list and facilities 
brochure. 


"RAPID COLORPRINT CO., INC. 
216 So. Central Avenue 
Glendale 4, California 
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RIGHT OFF THE REEL: 


(CONTINUED FROM PAGE TWENTY-EIGHT ) 


can Telephone & Telegraph Company, spoke 
on “The Industrial Film Sponsor and his Prob- 
lems.” Closed-circuit television for industry 
was covered by W. P. Rosensohn, TelePromp- 
ter Corporation, and by J. B. O'Connor, of 
T.N.T. Tele-Sessions, Inc. 

The last day was devoted to lecture and film 
presentation for employee training under the 
supervision of Dr. Robert L. Cantor, Director 
of Training of the Ronson Corporation, as- 
sisted by Wilbur H. Hanawalt, of Rutgers Uni 
versity, and W. J. Glennon, Jr., Manager of 
Education and Training, Equitable Life As- 
surance Society. Their theme was “The Ef- 
fective Use of Audio-Visuals in the Field of 
Training in the Industry of Today.” yy 

* 4 
Film Council of America Board Votes 
to Dissolve Corporation on Nov. 15th 

The process of liquidation of its physical as- 
sets which began several months ago was cul- 
minated last month (October) when the Board 
of Directors of the Film Council of America 
voted to dissolve the organization as of No- 
vember 15th. Remaining including 
rights to the American Film Assembly, were 
to be used to meet outstanding obligations. 


assets, 


Preparations were also made to handle ex- 
isting film circuit projects and to safeguard re- 
turn to print owners of films submitted for the 
recent Edinburgh and Venice Film Festivals. 
Apparently ended was a decade-long program, 
largely supported within recent years by the 
Ford Foundation Fund for Adult Education. 

+ 
Sixth Annual Columbus Film Festival 

The Film Council of Greater Columbus, 
Ohio, has announced the Sixth Annual Film 
Festival of that organization will be held on 
Wednesday and Thursday, April 16, 17, 1958. 
Preview films will be accepted for judging now 
and until March 1, 1958. Inquiries concerning 
the affair should be directed to Daniel F 
Prugh, president, Film Council of Greater 
Columbus, Memorial Hall, 280 East Broad 
Street, Columbus 15, Ohio. ed 


Each year since we began 
producing our distinctive 


TYPE TITLES 


we have served an ever- 
increasing number of the 
world’s leading producers 


There must he a reason ! 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 


SALESMEN GET IN 
STORY GETS TOLD.. 


* Theater Quality 
16mm Sound 
Projector 

* Film Safety Trips 

* Easiest to Use 

* Lowest in Cost 

* Lightest in Weight 

* 50,000 Users 
Can't Be Wrong 

* Lifetime Guarantee 


YOUR SALESMEN'S PAL 


Your customer enjoys a theatre pre- 
sentation on his desk. Sets up easily 

. in three minutes or less, You're 
in with your story — You're out with 
a sale. 


Ideal for large screen projection too. 


$298.50 


Complete with screen 


- 
INSPECT-O-FILM 


Saves FILM 
Saves LABOR 
Saves the SHOW 


Automatically inspects 
and cleans film. Easily 
pays for itself. Trial 
plan $75.00 per 
month. 


THE NEW ADMATIC 


Sells and Tells your story continuously i 
with 30 color slides. 


New CINEMATIC 


continuous trouble-free cabinet projec- 
tion for your | 6mm movies. Rent or Buy. 


In 3 seconds 


a perfect scrape 
within 1710,000 
of an inch 


Only $99.50 


Harwald 
STORAGE CABINETS 
for Beauty—Safety 
Convenience 
Efficiency 
Economy 


Please check squares above for com 
plete information on any or all items 
shown and mail this ad to: 


THE HARWALD co. 


1245 Chicago Ave., Evanston, Ill. 
Phone: Davis 86-7070 
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SYLVANIA 


PROJECTION LAMPS... 


for all makes .. . all types... in all sizes 


New Sylvania Ceramic Blue Tops are available 
in all standard sizes for any projector... to 
fill your exact requirements for clear, 

brilliant projection 


Blue Tops offer these superior qualities: 


Brighter Ceramic Blue Tops won't scratch, 
chip or peel like ordinary painted tops 
machine -made filaments assure pictures 
bright as life 


Cooler Ceramic Blue Top is bonded to the 
glass for improved heat dissipation 
operation assures longer lamp life 


cooler 


Longer Lasting Exclusive Sylvania shock 
absorber construction protects filaments from 
vibration damage 


Use Sylvania Ceramic Blue Top in your projector 
your slides and movies deserve the best! 


Propucts, Inc., 1740 Broadway, New York 19, N. Y 


¥ SYLVANIA 


. » » fastest growing name in sight! 
ELECTRONICS 


SYLVANIA ELectan 


UGHTING + RADIO TELEVISION + ATOMIC ENERGY 


OUR EXPERIENCE IS YOUR KEY TO | 


SERVICE & DEPENDABILITY 


NEW CAMART DUAL SOUND READER 


Edit single and double system 
or 35mm optical. 


Edit single system Magnastripe 
or double system magnetic. 


Use with any l6mm motion pic 
to obtain perfect 
lip-syne matching of picture to 
track 


ture viewer 


Works from left to right or right 
to left 


$185.00 
$195.00 


Magnetic Model 


* Optical Model 


CAMART OILER PEN 


* Handy Oiler — fits easily into your 

pocket 
* Ideal for oiling hard to get at places ARRIFLEX 16 = theme end Sam 
* Automatically draws up cameras in stock for immediate delivery 

surplus oil $1.69 Arriflex 35 soundproot 

blimp available 
In quantities of six $1.39 magatine in stock. Also 
ea. used cameras 


1845 BROADWAY (at 60th St.) NEW YORK 23 - Plaza 7-6977 + Coble Cameramort 
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United World Films Names 
John Desmond Vice-President 
John Desmond has been elected 
a vice-president of United World 
Films, Inc., New York, a subsidi- 
ary of Universal Pictures Com- 


‘ 


John Desmond 


pany, Inc., according to James 
Franey, United World president. 

Desmond has worked for United 
World since 1946 and has held 
executive positions in the firm’s 
headquarters and in its midwestern 
sales operations. He was appointed 
general sales manager in 1953 to 
coordinate and supervise distribu- 
tion activities in entertainment, 
educational and sponsored films. 

* 
McCormick-Wade Animation 
Headed by Don McCormick 

McCormick-Wade Animation, 
New York, is a new motion picture 
animation company, formed as an 
affiliate of Roger Wade Produc- 
tions, Inc. Don McCormick, form- 
er vice-president of UPA and gen- 
eral manager of its New York of- 
fice, heads the new firm. 

He worked with Walt Disney 
as an artist for six years before 
joining UPA in 1951. At UPA he 
was responsible for all commer- 
cials made by the New York office. 


” 


Charles Wasserman 
to Transfilm, N. Y. 

Charles Wasserman, 
motion picture director, 
new member of 
Iransfilm, Inc., N. Y. 
studio organization, ac- 
cording to Walter Low- 
endahl, president 

He has been a free 
lance director in Holly- 
wood and New York. 
Since 1946 Wasserman 
has worked on more than 
100 film programs. & 


is a 


F. Stanton Webb Sales Chief 
for Jerry Fairbanks’ Studio 

Appointment of F. Stanton 
Webb to the newly-created execu- 
tive post of national director of 
sales has been announced by Jerry 
Fairbanks Productions, Hollywood. 

Although his headquarters will 
be in Hollywood, Webb plans to 
concentrate on the New York sales 
area. He will also direct activities 
in Fairbanks’ Chicago and San An- 
tonio offices. 

For 10 years, Webb served on 
the executive staff of the Research 
Institute of America. More re- 
cently, he has been vice-president 
of the Paper Mate Pen Company, 
in charge of the midwest division. 

* 
Art Wright Joins Frank Block 
Associates as PR Vice-President 
ve Frank Block Associates of St. 
Louis and New York has appointed 
Arthur Wright, Jr., as the firm’s 
vice-president in charge of public 


Arthur Wright, Jr. 


relations. Wright also will work in 
the agency’s film activities 

He comes to Block from Condor 
Films, Inc., of St. Louis, which he 
headed since its founding six years 
ago. Prior to his association with 
Condor, Wright was an account 
executive with Fleishman-Hillard, 
Inc., St. Louis. I 


creative... 


FILMSTRIPS 
ANIMATION 
FILM-A-GRAPHS 
SLIDES 
VU-GRAPHS 


B14 H ST. N.W., WASHINGTON 1, 0.C 
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Phil Frank Joins Caravel’s 
Sales Staff at N. Y. Center 

Phil Frank, veteran television 
sales executive, has joined Cara- 
vel Films, Inc. His appointment 
is the first made by Caravel since 
it has occupied its new film pro- 


a A 
Phil Frank . . . to Caravel sales 
duction center at West End Ave- 
nue and 60th Street, New York. 
Prior to his new position, Mr. 
Frank was sales and account ex- 
ecutive for Peter Elgar Produc- 
tions, Screen Gems and George 
Blake Enterprises. wy 
+ 
Hicks Named Account Executive 
at Wilding Picture Productions 
Robert B. Hicks has joined 
Wilding Picture Productions, Inc.., 
as an account executive in Wild- 
ing’s Midwest Sales Division, head- 
quartered in Chicago. Hicks has 
a background in advertising, public 
relations and sales. He formerly 
was sales manager of Colmes-Wer- 
renrath, Inc. 
* 
Halas & Batchelor N. Y. Office 
Halas & Batchelor Cartoon 
Films, Ltd., British animation stu- 
dio, has opened a production and 
liaison office at 11 West 42nd 
Street, New York City. In charge 
of the branch is Irene Lee, who 
comes from Halas & Batchelor’s 
offices in Soho Square, London. 


Stanley Wynett to Direct 
Promotion for Modern, N.Y. 

Modern Talking Picture Service, 
Inc., New York, has named Stan- 
ley Wynett, New York, as the firm’s 
director of sales promotion, a new 
position involving advertising, sales 
promotion, and public relations. 
Wynett has been a media promo- 
tion writer with Royal and de Guz- 
man Advertising, Inc., New York. 
Previously, he had worked as as- 
sistant sales promotion manager 
of Stein Printing Co., Atlanta. 
Rudy Nelson Joins Reid Ray 

R. (Rudy) Nelson, formerly of 
Paramount's special effects de- 
partment, is now a director at 
Reid H. Ray Film Industries, Inc., 
St. Paul, Minn. 

Also an arrival from Hollywood 
for conferences with Navy person- 
nel on nautical films being pro- 
duced by Ray is A. Kirsanoff, di- 
rector in the firm’s Hollywood 
animation department. lt’ 

Andrew Gold an Executive VP 
at Vidicam Pictures Corp. 

Andrew Gold is now executive 
vice-president of Vidicam Pictures 
Corp., New York, according to Al 
Justin, president of the firm. Gold 
will handle consolidation and su- 
pervision of production activities 
and the expansion of commercial 
and industrial film production, 

He was a free-lance motion pic- 
ture cameraman for major pro- 
ducers from 1938 to 1941. Gold 
joined the New York staff of RKO- 
Pathe in 1946. When Pathe be- 
came a part of Warner Brothers in 
1947, Gold directed Warner 
Brothers features and shorts. He 
was appointed eastern chief of pro- 
duction for Warner in 1950, & 

Bill Lane Returns to Video 

William E. Lane has rejoined 
Video Films, Detroit, as produc- 
tion manager after a brief associa- 
tion with Haig and Patterson, De- 
troit, according to Clifford Hanna, 
founder of Video. 


COLOR FILMSTRIPS 


FOR USE IN 


EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 700 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 43,6. v.17, ¥. 


WRITE FOR FREF BOOKLET: “The Dovid and Goliath of Visual Education” 
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It's Not Magic! 


But it often seems like magie when 
Centron talent and technicians 
breathe life into a film. 


SELECTROSLIDE 


The long list of nationally-known firms who 
use SELECTROSLIDE automatic-projectors in 
their sales training — selling — and public 
relations programs is growing constantly. There 
MUST be a reason 
From the JUNIOR to the STANDARD to the TWIN 
SELECTROSLIDE nothing beats them, built with more 
than 32 years of experience, to out-perform and 
out-last all others. Why not ask the firms who use 
them 


ALL SELECTROSLIDE automatic-projectors are 
TURBINE-COOLED; Operate with push-button 
remote control, or automatically; Will run con 
tinuously and automatically for long periods 
without attention; Available with various focal- 
length lenses from 2 to 10 inches; Interchange 
able magazines accommodate from 16 to 96 
slides 
SELECTROSLIDE is the ‘diamond’ of fully automatic 
projectors...nothing finer...nothing more enduring 
and there is a SELECTROSLIDE to fit your projec 
tion needs. Contact your local Audio-Visual Dealer 
for demonstration or rental of SELECTROSLIDE, or 
consult us 


Centron Corporation 
Ninth and Avalon Road 
Lawrence, Kansas 


SELECTROVISION CABINET for con 


IMustr ated liter ature available pictur 
— no cost or obligation ments 


220) Beverly Bivd Los Angeles 57, Calif 


Spindler & Sauppe 


us automatic showing of slides 
ng merchandise of announce 
Folds for easy transportation 


Phone DUnkirk 9.12686 


Your next film should have... 
the 
{ 
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Write Centron today for intormative brochure. 
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“Hot” 


Thanks to a 


Idea and a Mighty Production Effort - 


Ford TV Goes ‘Round the World 


Mammoth 40-Foot Rotating Globe Just One Example of All-Out Film Techniques 


FORD, 
around the 


heralded on 


“proved and approved 
world,” is being nationally 
IV screens, in newspapers and 
magazines as “the first car ever to use the 
whole world as a test track.” Behind that slo- 
gan and the entire campaign in fact is the story 
of the million dollar “round the world” film 
project recently completed for the Ford Motor 
Company by Filmways, Inc. (through the J. 
Walter Thompson Company, Ford’s advertis- 
ing agency ) 

Probably the biggest single element in the 
visual part of this program is the huge 40-foot 
rotating globe, called 
ever constructed.” 


“the largest television set 
The only site large enough 


In the pictures: 
pres, 


to contain the set in the East was an armory 
in Jersey City. Filmways photographed the 
new 1958 Fords in front of the rotating globe 
with commentary by such performers as 
Arthur Godfrey and Tennessee Ernie. These 
scenes, made at a cost of $40,000, are being 
integrated into Ford TV commercials, feature 
and public relations films to be 
throughout the 1958 car year. 
Martin Ransohoff, executive vice-president 
of Filmways, Inc., and Karl Heuglin, set de- 
signer, supervised the mammoth project. A 20- 
ton electric turntable which rotates the globe 
gives some idea of the engineering details in- 
volved in this production effort. Ua 


released 


(panel at left, top to bottom) Filmways’ executive vice- 
Martin Ransohoff and Karl Heuglin, 


set designer, examine scale 


model of globe; other pictures show segments being laid out on armory 


floor, 


gradually rising to completion and below, 


what the home viewer 


will see on a Ford TV commercial. Globe rotates as do other spheres. 


A “Holiday Package” of Business Screen Editorial Features 


OME OUTSTANDING EDITORIAL 
S events are coming up in our annual year- 
end issue of Business SCREEN. There’s a great 
titled 1958” in which 
we detail the many live and filmed programs 


story “Show Business, 
recently employed by leading companies to in- 
troduce “58 products and services. To bring 
you this we covered the events with reporters 
on hand for such presentations as the 1958 
Ford Product Inaugural (at Milwaukee, Wisc. ); 
the nationwide Frigidaire product shows (seen 
at Chicago and Hinsdale, Ill.) and many 


others, from New York to the Coast. 


The General Mills’ shareholder meetings, 
with another visualized annual report film, will 
also be reported by the man who was there .. . 
and we're reviewing the American Feed Manu- 
facturers’ new film Old MacDonald's Farm. 

Preview details on our own 20th Anniver- 
sary publication program will also be provided 
in this “holiday” number. We're introducing 
new staffers; a new magazine format (note the 
special body type already in use throughout 
this issue). Continued attention will be given 
the nation’s urgent need for scientific and tech- 
nical leadership and films’ related role. Ya 


BUSINESS SCREEN MAGAZINE 


i if. 
" | 
Bi ./ Ae 
~ 
| 
> 
ee 
Be 
; 


Preview 
People 


Pictured at N. Y. 
screening of the 
Aero Mayflower 
Transit Co. film 
were (1 to r) Frank 
Arlinghaus, pres. 
Modern Talking 
Picture Service; 
Gilbert Fuller, vp. 
Selz Organization; 
prod. Paul Alley. 


150 Airline Films Listed 
in New Air Transport Guide 


Some 150 motion pictures pro- 
duced for the international airlines 
are described in a 40-page guide 
just published on behalf of the in- 
dustry by the International Air 
Transport Association (IATA), 
Montreal, Canada. The “IATA Di- 
rectory of Airline Films” will be 
circulated to film distribution agen- 
cies and television outlets. 

Complete descriptions of more 
than 100 tourist and travel pic- 
tures and some 40 special interest 
films, together with geographical 
and topical indexes of the places 


(Left) 

Hosts at preview 
of “The Mayflow- 
er Story” (see 
page 47) were 
Aero Mayflower 
vice-president 
Edw. J. Rosasco 
(left) and Paul 


Alley, producer. 


and subjects they illustrate appear 
in the directory. The guide's con- 
tents represent the work of more 
than 20 airlines. 

Most of the films listed have 
been produced in 16mm. 

The IATA intends to keep the 
directory up to date and to issue 
supplements or revised editions as 
the need arises. Copies are avail- 
able to film, tv and other directly 
interested agencies and may be 
obtained on application to: The 
Public Relations Office, Interna- 
tional Air Transport Association, 
Terminal Centre Building, 1060 
University Street, Montreal 3, 
Canada. 


PROFESSIONAL 


OPTICAL EFFECTS 
35mm & 16mm 


4241 NORMAL AVE., 


NUMBER 


MATTES INSERTS FADES DISSOLVES 
WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


SPECIALIZED TITLES 
Ray MERCER & CO. 


ESTABLISHED 1928 


PHONE OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & INFORMATION 


HOLLYWOOD 29, 
NOrmandy 3-9331 
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First With the Important News of Audio-Visuals 
is the Biq Magazine YOU Read: BUSINESS SCREEN 


sells with DuKawn 


AUTOMATIC 
sound slidetilm projectors 


To introduce the new addition to the Ford family of fine cars, 
Edsel, like hundreds of American industries, large and small, 
chooses the DuKane Micromatic. For solving sales and training 
problems of all kinds, the compact, portable Micromatic provides 
perfect coordination of sound and pictures, automatically 


miouw matic 


1 
| Piease rush the facts on the new “Micromatic.” | 
DuKane Corporation, Dept. 85-117 | 
St. Charles, tinois 
«automatic film advance, | | 
triggered by ‘silent sound,” | NAME | 
always perfectly timed | | 
automat inding with 
‘ > inside- | ADDRESS | 
out’ film cartridge the film | | 
is immediately ready for the ciTy STATE 
next showing | 
big-screen projec: 
“ion the case FIRM | 


its own built-in screen for view- 


ine by email grouse First in automatic sound slidefilm projectors 
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F | LMS « from research release 


for sales promotion «+ public relations + sales 


training + advertising + industrial development 


Motion Pictures * Slide Films * Television Shows and Spots 


Trailers * 
Live Action. 


16-35mm * Color * B/W * Sound * Animation 


COMPLETE LABORATORY SERVICES 
AND FACILITIES FOR PRODUCERS 


Printing * Processing + Recording + Special 
Effects + Photo and Sound Editing and Cut- 
ting * Sound Stage. Company occupies 14,000 
square feet and custom tailors services to meet 


your needs. 


beeland-wood films, inc. 
752 Spring Street, N.W. 
Atlanta, Ga. 


BUSINESS SCREEN EXECUTIVE 


Ansco’s Alan Cook to Head 
LA, San Francisco Branches 
Alan Cook of New York will 
supervise sales and service of pro- 
fessional motion picture products 
for Ansco in the Los Angeles and 
San Francisco areas. Charles 
Seager, marketing manager for 
Ansco’s professional motion pic- 
ture sales, made the announcement. 
With Ansco for the past 15 years, 
Cook has worked in the firm's 
quality control and technical sales 
departments. He will headquarter 
in Ansco’s Hollywood office. & 


Metzger to Ansco Sales Service 

William H. Metzger has been 
appointed sales service supervisor 
of professional motion picture 
products for Ansco, Binghamton, 
New York. From Ansco’s New 
York City office, he will super- 
vise sales activities in the com- 
pany’s Atlanta, Binghamton, Bos- 
ton, Chicago, Detroit, Dallas, New 
York and Toronto sales districts. 
Metzger has been a member of 
Ansco’s professional motion pic- 
ture department for five years. 


3 District Sales Managers 
Appointed by Radiant Mfg. Co. 

Richard O. Mantz, Charles P. 
Adams and George C. Noble are 
new district sales managers for the 
Radiant Manufacturing Corp. 
Mantz will represent the Chicago 
area projection screen manufac- 
turer in eight southeastern states. 
Adams will manage the company’s 
middle-eastern sales territory. 

Mantz comes to Radiant after 
10 years with Ansco Corp., where 
he served as technical and sales 
representative. Previously, he did 
sales and promotional work for 
other firms in the photographic 
industry. 

In the photo trade for 23 years, 
Adams formerly was with Bell & 
Howell Company as a district man- 
ager. He served for five years as 
photographic supervisor of the 
U.S. Securities and Exchange Com- 
mission. 

Ken Dobbs Joins Kling Film 
Productions as Account Exec. 

Ken Dobbs, formerly associated 
with Sarra, Inc., is now an account 
executive with Kling Film Produc- 
tions, Chicago. Dobb's experience 
includes servicing of agency and 
direct client accounts, in addition 
to a production background, ac- 
cording to Hilly Rose, sales man- 
ager and creative director of Kling. 
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J. W. Edwards Named to 
Represent Animation, Inc. 
Representative of Animation, 
Inc., in Chicago, Milwaukee, St. 
Louis, and Texas will be Joe Ed- 
wards of Chicago, according to 
Animation’s president, Earl Klein. 
Edwards has worked in advertising 
and public relations for Wells 
Organizations, Inc., Chicago. He 
also has been associated with 
Southwest Indoor Advertising Co., 
Houston; Erwin, Wasey and Co., 
Houston; Texas State (radio) Net- 
work, Fort Worth; and Tracy- 
Locke-Dawson, Inc., Dallas. & 

Alexander Film Co. Appoints 
Anderson as Production Chief 
James A. Anderson has been 
appointed vice-president in charge 
of production for Alexander Film 
Co., Colorado Springs, Colorado. 
He previously was production man- 
ager. Jay Piccinati, formerly a sales 
rep for Alexander, has been named 
to the new post of director of 
marketing at the studio. Piccinati’s 
appointment figures in an effort to 
expand sales and promotional ac- 
tivities. 


MR. PRESIDENT 


. are you interested in creat- 
ing a national sales organiza- 
tion by establishing branches 
throughout the country to sell 
Business Films the same way 
If the an- 


swer is yes and your company 


advertising is sold? 


is not broke. please write . . 


Box BS-11A 
BUSINESS SCREEN 
7064 Sheridan Rd. * Chicago 26, Ill. 


FOR SALE 


BELL & HOWELL 


35mm to 16mm 


Reduction Printer 


@ Like New 
@ Fully Guaranteed 
@ Price Reasonable 


CAMERA EQUIPMENT Co., Inc. 


315 West 43rd Street 
New York, N. Y. 
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Above: Canada’s Consul-General 
Gerald Newman (left) discusses 
trade with Ernest Schimmel 


U. S.-Canada Trade Committee 
Named by Chicago Chamber 
To better trade and industry ve 
lations between the United States 
and Canada, a Canadian-Ameri 
can Trade ond Industry Committee 
has been established within’ the 
Chicago Association of Comme ce 
and Industry. Chairman of the 
new commiitee is Ernest L.. Schim- 
mel, vice president of Bell and 
Howell Company and president of 
the Bell and Howe'l Canada Ltd. 
“This new committee will foster 
activities which will furthe: in- 


Chia lity - 


FILM SHIPPING CASES 


Did you ever consider the mileage 
per dollar you get out of a shipping 
case? We have! That's why we've 
built these new cases with more 
than usual care. They're made of 
best quality non-vulcanized fibre. 
strongly fabricated, and reinforced 
with steel corners. Here is low 
priced protection for your films in 
transit. Also available in hard vul- 
canized fibre. 


See your nearest dealer or write 
direct to manutacturer for catalog. 


WM. SCHUESSLER 
361 W. SUPERIOR ST. 
CHICAGO 10, ILLINOIS 
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terests and good relations between 
Chicago firms and their affiliates 
in Canada and encourage greater 
two-way trade between Chicago- 
land and that country,” according 
to Thomas H. Coulter, chief execu- 
tive of the association. “It will 
also discuss and make recommend- 
ations on trade and economic 
problems concerning the two coun- 
tries.” 

In 1956, there was a total U.S 
private investment in Canada of 
512.1 billion, including manufac 
turing investment of $3.2 billion, 
an increase of 350 million over 
1955. Some 25 firms from the 
Chicago area established branch 
plants in Canada each year, and 
it is estimated that there are now 
close to 300 Chicagoland firms 
with affiliates in Canada. This is 
a larger proportion than any othe 
area in the United States. In 1955 
Canada exported through the Chi- 
cago customs port goods valued 
at $51,607,244. 
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Leila Virdone to Guide 
Kalart Sales Service, Promotion 

Mrs. Leila A. Virdone is now 
assistant sales manager of The 
Kalart Co., Plainville, Conn, She 
will supervise sales service and 
sales promotion for Kalart photo 
flash and movie editing equipment, 
Victor 16mm motion picture pro- 
jectors and Soundview slide and 
slidefilm apparatus. 

Formerly in charge of sales and 
production for the Automatic Pro 
jection Corp., New York Ci‘y 
Mrs. Virdone also has served as 
executive secretary of the Stenson 
Export Trading Corp. Id 

* 
William Pedersen to Manage 
Ansco Advertising Department 

Appointment of William K. 
Pedersen as manager of the adve: 
tising department of Ansco, Bing- 
hamton, New York, has been an- 
nounced by Con Donovan, Ansco’s 
director of advertising and pro- 
motion. Ansco is the photographic 
manufacturing division of Genesa! 
Aniline and Film Corporation. 

Pedersen will plan, schedule and 
supervise all of Ansco’s advertis- 
ing department activities. He has 
been a member of Ansco’s adver- 
tising department staff for che las: 
three years. yy 

Ely Heads Market Research 
for Bell and Howell Company 

New manager of market re- 
search for Bell and Howell is Paul 
F. Ely, Jr., of Chicago. Carl 
Schreyer, marketing vice-president 
of the firm, made the announce- 
ment. 
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COMPLETE SERVICES TO PRODUCERS OF 16mm 


MOTION PICTURES, 35mm SLIDE FILMS AND SLIDES 


GEO. W. COLBURN LABORATORY INC. 


Pre-production Planning 
Research and Script 


Photography, Studio and 
Location 


Processing 
Edge-numbered Work Pr 


Sound Recording and 
Rerecording 


Editing and Matching 
Titling and Animation 
Release Printing 
Magna-Striping 


Slide Film Animation 
Slide Duplicating 


Vacuumating 


Film Library 


164 NORTH WACKER DRIVE + CHICAGO 6 
TELEPHONE DEARBORN 2-6286 
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Qur Specialty... 


SALESMANSHIP on 
As scores of top firms can tell you, there's no faster, "a 


more forceful way to put your message across than 


with a Holland-Wegman film 


For Holland Wegman 1s a 5,000 square foot studio 
fully equipped and manned to plan, write and pro 
duce top calibre films in any category 
public relations, training, documentary, television 


commercials 


What job do you have for Holland-Wegman salesman 
ship-on-film? Phone or write us about it today! 


wroduct sales, | @ 
} 
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HOLLAND-WEGMAN PRODUCTIONS (fm 
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associated studios 


new york - 


in 
detroit-chicage 
new orleans 
los angeles - baitimore 
san francisco - houston 
washington - st. louis 


economical - professional 
motion picture production 


film associates 
of michigan,inc. 


46815 cabot avenue 
detroit 10, michigan 
telephone luzon 2-6200 


james e. maclane 


executive producer 

23 years professional 

experience in film 
production 


with movies! 


OF OUR 
CLIENTS 


THE NATION 


since 1940 


PRODUCTIONS 


2130 South Bellaire Street 
Denver 22, Colorado 


Phone Skyline 6-8383 


New AUDIO-VISUAL Equipment 


Recent Product Developments for Production and Projection 


RCA Adds 16mm Projectors 
Designed for 1200-watt Lamps 

Projection of more light on the 
screen and longer operating life 
are advantages noted for two new 
16mm sound motion picture pro 
jectors manufactured by the The- 
atre and Industrial Products De- 
partment, Radio Corporation of 
America. 

The new RCA projectors are 
designed to utilize the recently de- 
veloped 1200-watt lamps which 
send more light to the screen than 
the conventional 1000-watt lamps. 
The models include a dual-case 15- 
watt unit with a 12-inch separate 
speaker for audiences of approxi- 
mately 1,000 and a single case 7- 
watt unit with built-in speaker for 
audiences up to 400 persons. 

Both projectors have a loading 
capacity of 2,000 feet of 16mm 
film. They are provided with a 
field-flattener type two-inch f:1.6 
coated lens. They operate direct 
from a 110-volt AC wall outlet. 

The projectors feature built-in 
lubrication, a blower rotor for ap- 
erture plate cooling, nylon sprock- 
et shoes, synthetic sapphire film- 
pressure shoes and scuff-resistant 
casing. Both models can be plug- 
ged into existing sound and public 
address systems. 


* 


Da-Lite Screen Company 
Announces Two New Models 

Two new tripod-type portable 
motion picture screens have been 
marketed by Da-Lite Screen Com- 
pany, Warsaw, Ind. Named “Fly- 
er” and “Pacer,” the new models 
both feature Da-Lite’s White Mag- 
ic glass beaded fabric. 

The Flyer is available in four 
screen sizes, ranging from 30” x 
40” to 50” x 50”. Its 2-inch 
round case has a green hammer- 
loid baked finish, and is attached 
to the center tube with Da-Lite’s 
regular band assembly to prevent 
any loosening from the stand. 

The Pacer is a fully automatic 
push-button screen available in 
eight models ranging in screen size 
from 30” x 40” to 70” x 70”. In 
these models, the pressing of one 
button causes the legs of the tri- 
pod or stand to automatically 
glide open and set in place. The 
extension tube pops up in place 
at the same time. The Pacer has 
a large, round 21!.”-diameter case 
with dome-type Cycolac end caps 
and center band construction. 


Viewlex 2x2 Slide Projector 
Features the “Thermo-Gard” 

A new Powermatic model, 2” x 
2” automatic slide projector which 
features a thermostatic control, has 
been designed by Viewlex, Inc., 
Long Island City, New York. 

The thermostatic device, Ther- 
mo-Gard, controls film plane ard 
projector body temperature and 
helps prevent slide popping. Ther- 
mo-Guard guarantees low film 
plane temperature, thus protect- 
ing transparencies and _ internal 
projector elements, the manufac- 
turer states. Abnormal tempera- 
tures in a projector usually are due 
to over-volted power lines, faulty 
lamps, or obstructed cooling sys- 
tems in the projector. 

Thermo-Gard control automat- 
ically shuts off the projection lamp 
at a temperature below the danger 
point. A small neon signal light 
tells the user that an abnormal 
condition exists. When the condi- 
tion is corrected, the projector 
turns on again automatically. 

* 


Radiant Mfg. Corp. Announces 

imperial Screenmaster Model 
A newly-styled portable motion 

picture screen, the Imperial 


Screenmaster, has been introduced 

by Radiant Manufacturing Corp. 
The Imperial Screenmaster’s 

fabric features a Radiant develop- 


For lémm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only bear 
original this 
Fiberbilt TRADE 

Cases MARE 
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ment called Uniglow, which is said 
to be brighter than a beaded sur- 
face when viewed from the pro- 
jection axis—or when viewed from 
as much as 45 degrees off the pro- 
jection axis. Because it is free of 
grain, Uniglow gives greater reso- 
lution, the manufacturer notes. 
rhe new screen model features 
leatherette-covered screen case. 
This blue covering is permanently 
bonded to the metal case. Its col- 
or matches the screen’s blue pic- 
ture border. The Imperial Screen- 
master, a tripod unit, is available 
in eight sizes from 30” x 40” 
through 70” x 70”. Wa’ 


ae 


Model 707 Slide Projector 
Presented by Bell and Howell 
Compact die-cast aluminum 
construction and blower-cooled 
300-watt illumination are features 
of Bell and Howell's new Model 
707 35mm slide projector. The 
machine has a manual changer, 
plus characteristics of the com- 
pany’s Model 706, and provides 


Model 707 B & H Slide Projector. 


full-area coverage of Superslides, 
2 x 2 and Bantam slides. The 
707 has low-silhouette design, 
made possible by the new “short” 
projection lamp. 

spring-locking clip permits 
quick interchange of the manual 
slide-changer with accessory Semi- 
matic and Electric changers, when 
desired. A 5-inch f/4 coated lens 
and fawn-and-brown wrinkle fin- 
ish are other 707 features. Iyel’ 


* * 


Adapter for Polaroid Slides 
Developed for Realist “620” 
ve An adapter for the Realist 620 
Slide Projector which will accept 
the new 2'4” x 2'4” Polaroid 
transparency has been introduced 
by Realist, Inc., a division of the 
David White Instrument Company, 
Milwaukee, Wisconsin. 

Called the Realist 620 Slide 
Changer, the new adapter facili- 
tates use of the Polaroid Land 
Transparency System, recently de- 
veloped by Polaroid Corporation, 
Cambridge, Massachusetts. 

With the Polaroid system, which 
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incorporates use of the Polaroid 
Land Camera, positive black and 
white transparencies can be pro- 
duced in three minutes. 

Users of the new adapter need 
only to remove the 35mm adapter 
from the projector and insert the 
Polaroid adapter — following in- 
structions which accompany ihe 
Realist 620 Slide Changer. =a 

Rapid Film Processor 
Introduced by Fairchild 

A new self-feeding rapid film 
processor, the “Mini-Rapid 12” 
portable, has been unveiled by the 
Industrial Camera Division of Fair- 
child Camera and Instrument 
Corporation, Syosset, L. L., N. Y. 

It is expected that the television 
industry will be interested in the 
processor because black and white 
negative film can be made positive 
electronically while being transmit- 
ted to the tv audience. Prime users 
of the new equipment will be photo 
laboratories and engineers on mili- 
tary, industrial and college research 
programs. 


1958 A-V Equipment Guide 

A comprehensive Buyer's Guide 
to all audio-visual projection equip- 
ment and accessories is being com- 
pleted for early 1958 publication 
by BUSINESS SCREEN. 


COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE source 


CAMERAS LIGHTING 


MITCHELL Mole Richardson 
lé6émm Bardwell McAlister 
35mm Standard Colortran 
35mm Hi-Speed Century 
35mm NC ® 35mm BNC Cable 
Spider Boxes 
BELL & HOWELL Bull Switches 
Standard Eyemo Filmo Strong ARC-Trouper 
10 Amps 110V AC 5000W 
ARRIFLEX 2000W -750W 
35mm CECO Cone Lites 
(shadowless lite) 
WALL Gator Clip Lites 
Barn Doors 
Diffusers 
Dimmers 
Reflectors 


EDITING 


Moviolas © Rewinders 
Tables © Splicers 
Viewers (CECO) 


GRIP EQUIPMENT 
Parallels * Ladders 

2 Steps * Apple Boxes 
Scrims © Flags 

Gobo Stands 

Complete grip equip 


SOUND EQUIPMENT 
Magnasync-magnetic film 
Reeves Magicorder 

Mole Richardson Booms and 
Perambulotors 


35mm single system 


ECLAIR CAMERETTE 
35mm © 16/35mm 
Combination 


Portable Mike Booms 
Portable Power Supplies to 
operate camera and recorder 


WE SHIP VIA AIR, RAIL OR TRUCK 


AURICONS 

all models single system 
Cine Kodak Special 
Maurer * Bolex 

Blimps * Tripods 


DOLLIES 

Fearless Panoram 
Me Alister Crab 
Platform © Western 
3 Wheel Portable 


ZOOMAR 35mm 


FRANK C. ZUCKER 


ipment(G.. 6..INC, 


Dept. 315 West 43rd St, 
New York 36, N.Y. JUdson 6-1420 


The BIG Magazine the BUYERS Read Is BUSINESS SCREEN 


guaranteed 


acce ptabilit y 
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An Extra Dividend For YOU.. 


In the writing of more than 1,000 motion pictures, slide films, 
and meeting programs, we've helped our clients: 


Train salesmen, submariners, auto mechanics 


Recruit high school grads, engineers, nurses 


Sell automobiles, appliances, ball bearings, 
antibiotics, industrial chemicals, steel, 
herbicides, guided missiles: 


Improve public relations, highways, national 


defense: 


Teach doctors, surgeons, radio technicians, 


pilots, farmers, the physically 
handic ap wed: 


Promote vaccination, fluoridation, safety 


home buying, thrift, 


(A full page ad wouldn't contain the entire list.) 


The point is that our experience is at your disposal, 
to help you do your job better and more economically 


COEATIVE PLANNING FOR JAL PRESENTATIONS 


Wisconsin N.W. Wasnincron 16, D. C, © Esenson 2.4200 
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EMPIRE PHOTOSOUND 


INCORPORATED 
Films for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN, 


They Bought With 
Their Eyes Open 


Instead of assuming that all machines are 
alike except in details, they compared. Of 
course the result was they chose the Pic. 
turephone. And they wrote this letter: 


"We were very much impressed with 
the tone qualities of the speaker, even 
when volume was stepped up, and 
with the clarity of projection. Your 
Picturephone Model L is indeed a 
compact, light and attractive unit.” 


1115‘ W. Washington Boulevard 
CHICAGO 
Phone: CAnal 6-4914 


REPUBLIC BUILDS A SECOND “OMI” 


(CONTINUED FROM PAGE FORTY-ONE) 


window types. Truscon literature and nomen- 
clature aids provided further stimulus to the ses- 
sion. Kinds of doors, through the medium of 
the versatile flip chart, generated additional in- 
terest, climaxed by a written quiz, not handed 
in for grading but with answers on its last page, 
that permitted each participant to test himself 
on meeting subject matter. 


The theme of the second meeting, announced 
in bold print across the flip chart, was The 
Quality Story, merchandizing the quality aspect 
of Truscon products. As part of this promotion 
the second film in the series, A Name You Can 
Build On, was slated for viewing at the coming 


A Truscon “salesman” (right) sells “builder” 
in “Mark of Merit Aluminum Windows” film. 


get-together. This point made, the meeting 
leader distributed OMI booklets and binders 
for permanent record-keeping in the course. 
Ihe simulated session then adjourned. 

Thespian dealers, salesmen, and the builder 
demonstrated their enthusiasm for the OMI 
program, including a sale of metal doors by 
the dealer's salesman to the hard-bitten builder. 
In this sequence the well-informed Truscon 
man skillfully used a portable metal door to 
illustrate his product. 

Dramatics concluded, the real-life dealers 
( CONTINUED ON PAGE SEVENTY-ONE ) 
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Library 


A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIC 


For Details Write: 


AUDIO-MASTER Corp. 
17 East 45th St. ¢ New York 17, N. Y. 


Extra Quality 


no warping 
no binding 


no rubbing 
in eee 


Compco 
professional reels & cans 


Compco reels are sturdily constructed 
of tough, special tempered steel. They 
won't warp or bend—eliminating film 
wearing and rubbing during projec- 
tion and rewinding. Compco reels and 
cans are finished in scratch-resistant 
s vecial baked-on enamel. You are 
assured a lifetime of protection with 
these extra quality products .. . avail- 
able in 600 ft. to 2500 ft. sizes. 


W rite today for Ilusirated Circular on 
Reels and Cans 


Com P © corporation 


2275 W. St. Paul Ave., Chicago 47, Ill. 
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end hotels end particulaily where 
wks i ti al, unec al or 
impossible to darken the room. Proje 
pictures up to 30 feet wide, using 
9%" 4” end « aides. 
Write for free literature, 
prices or demonstrations 


BUSINESS 


SCREEN MAGAZINE 


| | 
1 
| us | 
4 
7, 
| 
1S OF LARGER SCOPE 
4 Z New large-screen picture 
sAt 
iver 
THE Ul TENSITY 
pe 
HIG Cc st! 
| 
» 
technical meetings, 
| 
| 
6s 


rapid 


Dr. Harvey White demonstrates a 
physics experiment in EBF series. 


EBF Physics’ Films: 


(CONTINUED FROM PAGE 38) 
ing). First, workers moved demon- 
stration equipment into place, this 
gear having been made by Dr. 
White and his assistant, or pur- 
chased locally, or borrowed on 
split-second scheduling from: the 
University of Pittsburgh; Universi- 
ty of California; Carnegie Institute 
of Technology, Westinghouse, GE, 
Mellon Institute, and others. 


Produce a Picture Each Day 

A conference between Dr. 
White, his assistant, the EBF pro- 
ducer, and the TV crew straightened 
out any photographic puzzlers rel- 
ative to the day’s program needs. 
An hour-long rehearsal at noon put 
the show “on the air” at | p.m. 


DAMAGED FILM 
REPAIRED BY 


FILM DOCTORS 


SPECIALISTS 


For All 16 & 35mm Films 
The Rapidweld Process Removes: 

* Scratches * Abrasions * Dirt 

* Oil Stains * Cures Brittleness 

* Repairs Damages 


Send for Free Brochure, “Facts on Film Care” 


FILM TECHNIQUE .. 
37-02A 27th Street, Long Island Gity 1, 


Founded 1940 
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This procedure went on for 162 
consecutive school days. 

Format for each program varied, 
depending on whether the pro- 
gram was a lecture-demonstration 
(Monday, Wednesday, and Fri- 
day) or a laboratory-experiment 
session (Tuesday and Thursday). 
Lecture format usually included 
blackboard diagrams and one or 
many demonstrations. 

Lab periods began with a brief 
review by Dr. White of the theory 
under experiment, with a showing 
of diagrams on apparatus to be 
used. The professor then presented 
the actual apparatus with explana- 
tion. Classes in distant school- 
rooms copied information from 
pre-drawn data sheets displayed 
on a studio blackboard and slow- 
ly-moving roll titles. In conducting 
the experiment, Dr. White arranged 
for close-ups of equipment, so stu- 
dents would be able to record data 
from the apparatus. On comple- 
tion of the experiment the audi 
ence scanned a resume of calcula 
tions on a studio blackboard fo, 
later comparison with their own 
figures. 

During the live WOED tele- 
cast, two complete Telecam units 
handled color close-ups and colo 
long-medium shots. A 16mm syn- 
chronous recorder obtained one 
sound track, while a “protection 
track” recorded on ',-inch tape. A 
chest microphone spotted under 
Dr. White’s tie provided the sound. 
These efforts produced a daily 
yield of two Kodachrome color or- 
iginals, one black and white kine- 
scope, and two sound tracks. 

If an experiment failed to come 
out properly or better close-ups 
were indicated, the experiment was 
reshot and inserted in the print 
Observable sound errors were cor- 
rected and spliced into the original 
sound track. The end product, 
whittled down from more than a 
million feet of film and sound 
track, is the first complete motion 
picture physics course for high 
school audiences. 

Admiral Richard Strauss, chair- 
man of the Atomic Energy Com- 
mission, has said: 

“The demand for new graduate 
engineers has been calculated at 
45,000 to 50,000 per year. About 
16 percent of the high school grad- 
uates entering college last year en- 
rolled in engineering courses—or 
about 66,000 of them. More than 
half of these hopefuls will flunk 
out along the way or switch to 
other, easier courses. The reason 
is poor high school preparation in 
science and mathematics.” bad: 
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Edit your Films Safely 


S.0.S. Ediola Action Viewer $139.95 
$.0.S. Ediola Optical 

Sound Reader 185.00 
$.0.5. Action Viewer with 

Sound Reader & Base 362.45 
§.0.5. Ediola Base only 49.50 


Action Viewer 
and Sound Reader 


Available for 
Immediate Delivery! 


Write for Brochure 


N. 0.8. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19—Plaza: 7-0440—Cable: SOSound 
Western Branch: 633! Hollywood Boulevard, Hollywood 28, California—Phone HO 7.2124 


Professional Motion 
Picture Production . 


SERVICES AND FACILITIES 


@ 40'x 60’ Air Conditioned Sound Stage 


@ RCA, Westrex and Ampex Recording Equipment 


@ Mitche!l Cameras 


@ Mole Richardson and Bardwell Lighting and Grip 


Equipment 


@ Experienced and Cooperative Staff and Crews 
35mm 


Lincoln 6-8822 


@ Location or Studio 


For information call F. William Hert, 
Vice-President and Manager 


16mm 


(formerly Capital Film Studios) 


NATIONAL FILM STUDIOS. 


105 11th Street, S.E. 


Washington, 
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NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


EASTERN STATES 


MASSACHUSETTS e 


Cinema, Ine., 
joston 16 


254 Clarendon St 


NEW JERSEY 


Slidecralt Co., 142 Morris 
Mountain Lakes, N J 


Ave 


Association Films, Inc., Broad at 
Elm, Ridgehield, N. | 


e NEW YORK e 

Association Films, Inc., $47 Mad 
ison, New York 17 

Buchan Pictures, 122 W Chip 
pewa St., Buflalo 

Crawford, Immig and Landis, 
Inc., 200 Fourth Avenue, New 
York 4, New York 

The Jam Handy Organization, 
1775 Broadway, New York 19 


Ken Killiam Co. Sd. & Vis. Pdts., 
725 Prospect Ave., Westbury, 
N.Y 

5S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19 


Training Films, Inc., 150 West 
54th St... New York 19 


Visual Sciences, 599BS Suffern 


e PENNSYLVANIA e 
J. P. Lilley & Son, 928 N. Srd St, 
Harrisburg 


Inc., 4729 


Pictures, 
Philadelphia 


uudlow St., 


The Jam Handy Organization, 
Pittsburgh. Phone: ZEnith 0148 


e WEST VIRGINIA e 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2, Dickens 6 
6751 


SOUTHERN STATES 


e FLORIDA e 


Norman Laboratories & Studio, 
Arlington Suburb, P.O. Box 
Jacksonville 


e GEORGIA e 


Colonial 
N.W 


Stevens Pictures, Inc., 101 Walton 
St. N.W., Atlanta 


Films, 71 Walton St 
Alpine 5878, Atlanta 


e LOUISIANA e 


Stanley Projection Company, | 117 
Bolton Ave., Alexandria 


Stevens Pictures, Inc., 1507 Tu 
lane Ave., New Orleans 

Delta Visual Service, Inc, 815 
Poydras St., New Orleans 12. 
Phone: RA 9061 


MISSISSIPPI 


Herschel Smith 
Roach St., 


Company, 119 


Jackson 110 


TENNESSER e 
Southern Visual Films, 687 Shrine 
tldg., Memphis 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 


ville 


e VIRGINIA e 


Tidewater Audio-Visual Center, 
Cameraland Bidg., South- 
ern Shopping Center, Norfolk 
5. Phone JU-31181. 


MIDWESTERN STATES 


ILLINOIS 
American Film Registry, 24 E. 
Kighth Street, Chicago 5, 


Association Films, Inc., 561 
grove, LaGrange, Illinois, 


Atlas Film Corporation, 1111 


South Boulevard, Oak Park. 
The Jam Handy Organization, 


250 N. Michigan Ave., Chicago 


Midwest Visual Equipment Co., 
518 Devon Ave., Chicago 45. 


e MICHIGAN e 


Engelman Visual Education Serv- 


ice, 4754-56 Woodward Ave., 
Detroit | 

The Jam Handy Organization, 
Grand Blvd., Detroit 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


e OHIO e 


Ralph V. Haile & Associates, 526 
Lk. Fourth, Cincinnati 2. 


OHIO e 


Academy Film Service, Inc., 
2110 Payne Ave., Cleveland 
14, 

Fryan Film Service, 1810 FE. 12th 
St., Cleveland 14. 

Sunray Films, Inc., 
Ave., Cleveland 14. 

The Jam Handy Organization, 
Dayton. Phone: ENterprise 
6289. 

Twyman Films, Inc., 400 West 
First Street, Dayton, 

M. H. Martin Company, 
Lincoln Way 


2108 Payne 


1118 
E., Massillon. 


WESTERN STATES 


e CALIFORNIA e 
LOS ANGELES AREA 


Clausonthue Audio Visual, Sales 
and Service, 110 Shoppers Lane, 
Covina. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 
28. 

Hollywood Camera Exch., 1600 
Cahuenga Blvd., Hollywood. 
The Jam Handy Organization, 
1402 N. Ridgewood Place, Hol 


lywood 28. 

Ralke Company, 829 Flowe: 
St., Los Angeles 17. Phone: 
TR. 8664. 


S. O. S. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly 
wood 28. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 57. 


SAN FRANCISCO AREA 
Association Films, Inc., 799 
Stevenson St., San Francisco. 


Photo & Sound Company, 116 
Natoma St., San Francisco 5. 


Westcoast Films, 350 Battery St., 
San Francisco 11. 
e COLORADO e 
Audio-Visual Center, 28 E. Ninth 
Ave., Denver 3 
e OREGON e 


Moore's Motion 
33. N. W. 9th 
Oregon. 


Picture Service, 
Ave., Portland 9, 


e TEXAS e 


Association Films, Inc., 1108 Jack 
son Street, Dallas 2. 


e UTAH e 


Deseret Book Company, Box 958, 
Salt Lake City 10. 


BUSINESS SCREEN 


Bell Science Series: 


(CONTINUED FROM 39) 


that the series would be less use- 
ful if offered as “short subjects” 
with commercials. Bell decision- 
makers altruistically chose the 56- 
minute format minus promotion for 
the System. 

The Series can be obiained easi- 
ly by the organizations for whom 
it was created, but use of the films 
in 35mm commercial theaters 
where admission is charged is not 
permissible due to restrictions in 
Capra’s contract. 

To further acquaint potential 
users with individual films in the 
series, Bell personnel have con- 
ducted several previews for teach- 
er audiences. 

Authoritative accuracy for each 
production is, and will be, essen- 
tial, Bell realizes. To gain this ele- 
ment, the organization has ap- 
pointed a permanent advisory 
board of 10 scientists. 

Added to this impressive weight 
are the special advisors for each 
presentation based on a_ specific 
field. For instance, the special staff 
of experts, outside of the perma- 
nent advisors to the series, for The 
Strange Case of the Cosmic Rays 
included: Dr. Carl Anderson, pro- 
fessor of physics at California In- 
stitute of Technology; Dr. Bruno 
Rossi, professor of physics at Mas- 
sachusetts Institute of Technology; 
and Dr. Marcel Schein, professor 
of physics, University of Chicago. 

Our Mr. Sun will be repeated 
Dec. 15, 1957, on NBC-TV. Pub- 
lic reaction again will be signifi- 
cant, not only to Bell officials but 
to national educators and govern- 
ment experts. If the size of the 
video audience for a repeat per- 
formance of Our Mr. Sun gives 
evidence of sustained public inter- 
est, the Science Series can be cred- 
ited more seriously as a long-term 
technique for providing this coun- 
try with scientific human resources. 


PAGE 


Bell Science films like “Our Mr. 
Sun” may be obtained from all Bell 
System local phone managers. 
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Cinekad Synchronous Motor 
Drive for 16mm Projectors 


Especially designed to drive all Bell & Howell, 
Ampro and Victor 16mm projectors at 
synchronous speed. 

Projector can be instantly attached to Synchronous 
Motor Drive and quickly detached at any time in 
a matter of seconds. An outstanding feature is 
the flexible shaft which connects motor with pro- 
jector and permits smooth, quiet and steady opera- 
tion. No special technical knowledge required for 

installation and mounting. 


Write for more details and prices 
Available at leading dealers, or direct. 
CINEKAD ENGINEERING CO. 
763 Tenth Ave. New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Pic- 
ture and Audio-Visual equipment manufactured 
by Cinekad. 


* TRAINING ‘courses 
~@ TRAINING GUIDES 
FLANNEL BOARDS 


954 west 54th STREET, N.Y. 
COlumbus 5-7620 


NUMBER 7 © VOLUME 18 © 1957 


REPUBLIC BUILDS A SECOND “OMI” 


(CONTINUED FROM PAGE SIXTY-EIGHT ) 


viewed excerpts of films planned for the course 
Next, company officials told dealers how they 
could obtain the 13-session course, complete 
with gratis services of the Truscon district 
salesman. Taking advantage of dealer reaction 
to the stimulating seven-hour effort, the en- 
tire road-show group passed among the audi- 
ence with “authorization sheets” for dealer 
signatures in requesting OMI for a specific 
locality and number of persons. 

Actual results of the OMI promotion can 
only be measured by the expected increase in 
future sales of Truscon and its dealers. Yet, 
two salient facts about OMI at this stage might 
be mentioned: 


*% OMI has proved itself to Republic through 
the 1956 sales record of its pipe division. 


*& The major role of audio-visuals in selling 
OMI to Republic and Truscon dealerships and 
potential customers is a distillation of research 
blended with experience. 


Equally significant, perhaps, is the foresight 
and confidence shown by Republic and Truscon 
in developing a program such as OMI 

Such a testimonial in money and manpower 
seems a genuine tribute to audio-visual in gen- 
eral and to the OMI concept in particular. 


Of “Jonah and the Highway” 


(CONTINUED FROM PAGE FORTY-FIVE) 


The acting cast includes: Craig Stevens as 
Bill White, a highway engineer with a poor 
run of luck; Lola Albright as his wife; Alan 
Hale as a government engineer; Robert Arm- 
strong as a contractor; and Hal Stalmaster as 
a young highway worker on his first job 

The John Sutherland Productions, Inc., staff 
for this film included: Howard Roessel, assist 
ant director; Charles Bordwell, film editor; 
Irving Gertz, music director; and Jerry D. 
Lewis, who authored the script. a 


Automatic Daylight Processing 


DEVELOPING TANK 
* Processes up to 400 Fit. 
* Bmm—l6mm—I5mm 

* Movie, X-Ray, Microfilm 
* Motor driven portable 
* Tough plastic tanks 

* Uniform density assured 
* 7Omm tank available 


FILM DRYER 
Motor driven—Heated 
Speedy drying 
Automatic shrinkage 
allowance 
* Stainless steel and 

aluminum construction — 
* Easily assembled 
without tools 
* Compact, Portable 


Guaranteed—Write For Free Literature 


H 485 South A 
Micro Record Corp. 


1672 Union Ave., 


Send 
Your Film 
To The 
Complete 16MM 
Service 
Laboratory 


Unsurpassed for... 


SPEED T QUALITY 


Personalized 


SERVICE 


MOTION PICTURE LABORATORIES, INC 
Phone BRoadway 5-2323 


Memphis 4, Tenn, 


he Ma sler Craft ship 
Vlour Film Deserves 
| 


‘for 
EYEMO & 
MITCHELL 
CAMERAS 


1000 LENSES IN STOCK! 
IMMEDIATE DELIVERY—FREE 15 DAY TRIAL! 
Extreme Wide Angle and long Telephote 
Lenses! All sizes. All speeds: fron 
1 25mm F°23 Carl Meyer Movior $129.50 
To 1000mm F/B Bausch & Lomb 


Telephoto $475.00 
® Helical, focusing mounts! Write 
@ Precision instrument making! for 


© Special fitting finders! Lens List 
@ Custom factory mounting! 


Write Dept. today .. . 


Send For Your 120 Page 
BURKE and JAMES 
60th ANNIVERSARY 


PHOTO EQUIPMENT 


ATALOG 


lon Offerings Camera Reg slar, 

serial and 5S Pnlargers 
Lighting fe ional Strobe 
Accomorm Write 


BURK 
321 53 Wa 


& JAMES, IMC 


ash Chicago 4, titinors 
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DISNEY SCIENCE FILMS: 


(CONTINUED PROM PAGE 39) 
scientists An editorial in Tu 
BIRMINGHAM News. stated this 
film “was a notable contribution 
toward helping the public under 
stand better the nature of atomic 
energy Equally favorable criti 
ques have honored Man in Space 

Both 16mm films are available 
under lease or purchase plan (with 
some limited rentals) through Walt 
Disney Productions, Educational 
Film Division, Burbank, Calif 
However, both films can be ob 
tained on daily rental from numer 
ous commercial and educational 
film library sources in the U.S 
Among these are the four offices 
of Association Films, Inc 

On the premise that budgets of 
many educational institutions may 
be too limited for acquisition of 
these films, and to encourage busi 
ness organizations to donate these 
films to such centers of learning 
the Disney studios make certain 
offers 

If requested, the Disney organi 
zation will add a two-minute epi 
logue to the film gratis in which 
Walt Disney makes a personal ap 
peal to students on the induce 
ments of scientific careers. For a 
small charge Disney will put a 
credit line, mentioning the donat 
ine firm, on the film. Also gratis 
the studios will recommend insti 
tutions, as recipients of prints, 
where maximum audiences and use 
can be guaranteed; in connection 
with this plan, the studios will han 
dle leasing details and deposits of 
prints. Extended leases of 10 years 
can be arranged for each print do 
nated by a business to an institu 


tion 
scene in “Man in Space” 
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PUBLIC RELATIONS LOOKS TO THE FILM MEDIUM 


“Making Effective Public Relations Films’’ Workshop 
Presented at 10th Annual Conference of PR Leaders 


ND AND VISION MEDIA 
» formed a substantial part of 
the exhibitors at the 10th National 
Public Relations Conference of the 
Public Relations Society of Ameri- 
ca, held at the Sheraton Hotel in 
Philadelphia, November 17-20 

1100 members and guests of 
the Society turned out to watch a 
program organized under General 
Conference Chairman John K 
Murphy, Manager of Community 
Relations, The Pennsylvania Rail- 
road Company, and Program 
Chairman Walter G. Barlow, Ex- 
ecutive Vice President, Opinion 
Research Corporation 


Panel Discusses PR Films 

On the agenda were such work- 
shop sessions as “Making Effec- 
tive Public Relations Films,” mod- 
erated by Stephen E. Korsen, As- 
sistant Director of Public Rela 
tions, The Borden Company; and 
Edward Maher, Vice President, 
National Association of Manufac 
turers; and “Producing Acceptable 
Footage for News Television,” 
moderated by James E. McKee, 
Ir., Assistant Manager of Public 
Re ations, Monsanto Chemical 
Company; Arthur E. Wright, Jr., 
Vice-President, Frank Block As- 


sociates; G. W. Johnstone, Direc- 
tor of Radio, TV and Film De- 
partment, National Association of 
Manufacturers; and R. C. Skill- 
man, Director of Public Relations, 
The Champion Paper and Fibre 
Company 

Haagensen is New President 

Taking office as President of the 
Society in 1958 will be Kenneth 
W. Haagensen, Director of Public 
Relations, Allis-Chalmers Manu- 
facturing Company. He succeeds 
the 1957 president, Dan J. For- 
restal, Manager of Public Rela- 
tions, Monsanto Chemical 
pany. 

Film producers, distributors and 
equipment manufacturers exhibit- 
ing at the Conference were, Asso- 
ciation Films, Inc., Bell & Howell 
Company, Gulf Coast Films, Inc., 
Vic Herman Productions, Inc., 
Marathon TV Newsreel,  Inc., 
Modern Talking Picture Service, 
Inc., National Rental & Projection 
Service, The Princeton Film Cen- 
ter, Inc., Robert Yarnall Richie 
Productions, Inc., Shamus Culhane 
Productions, Inc., John Sutherland 
Productions, Inc., TelePrompTer 
Corporation, and United World 
Films, Ine. led! 


items From the Visual News Noted at Press-Time 


Name Robertson Potter Co. 
for 1958 Tele-Sell Promotion 


Robertson Potter Company, 
Chicago, has been named to han 
dle promotion and public relations 
lor the 1958 Tele-Sell, live interna- 
tional closed-circuit sales training 
telecast, according to John L. 
Shirley, president of Visuals Di- 
vision, Communications Institute 
of America, producers of the show 

Mr. Shirley stated 1958 Tele- 
Sell will be twice as big as the 
record-breaking 1957 production 
which drew 40,000 salespeople in 
34 U.S. cities for a two-night show 
keynoted by Vice President Rich 
ard M. Nixon and Secretary of 
Commerce Sinclair Weeks. 

The 1958 Tele-Sell will be pre- 
sented March 4, 5 and 6 in 58 
major U. S. and four Canadian 
metropolitan centers, he said. 

Enlarged to a three-night pro- 
gram for "58, Tele-Sell will cover 
new concepts in general and 
wholesale selling the first night 
and then switch to retail over-the- 


counter salesmanship the second 
night 

Management supervision will be 
the subject on March 6 in the new 
“Tele-Manage” session to be pro- 
duced by C.I.A. in cooperation 
with trade associations in that 
field. 

+ 

Prize French Ad Film 
Set for U.S. Screenings 


Dancing cows, the product of a 
unique motion picture technique, 
are featured in a new two-minute 
French advertising film which won 
the Grand Prize at the Internation- 
al Advertising Film Festival in 
Cannes and has been sent to New 
York City by the producer, Cine- 
ma et Publicite. 

Screenings of the film are being 
arranged by Arco Film Produc- 
tions, New York, which has exclu- 
sive American rights to the facili- 
ties of Cinema et Publicite for the 
making of television commercials 
and non-theatrical pictures for the 
United States. 

Sponsored by a manufacturer 


of sauces and soups, L'Opera 
Boeuf (The Cow Opera) presents 
a live action ballet by a herd of 
cows in a pasture. The bovine 
ballerinas dance to a musical score 
composed especially for the film. 
The advertising short was pro- 
duced for use in movie theatres. 

Visits European Film-Makers 

Joseph A. Tanney, president of 
S.0.S. Cinema Supply Corp., New 
York, has recently returned from a 
six-week trip to Europe for the 
inspection of production facilities 
in six countries. He visited oper- 
ations in Paris and on the French 
Riviera; Rome, Florence, and on 
the Italian Riviera; Innisbruck, 
Austria; Lucerne, Switzerland; and 
Wiesbaden, Germany. Enroute 
home, Tanney saw Rank Indus- 
tries Ltd.; W. Vinten Ltd.; E. F. 
Moy, Ltd., all of London, and for 
whom S.O.S. distributes in the 
western hemisphere. 

* 
delacey to DuKane A-V Sales 

Stewart de Lacey has been 
transferred from the DuKane 
Corp. sales order department to 
the firm's audio-visual division 
sales staff. 

Al Hunecke, manager of the di- 
vision, announced the transfer. De 
Lacey has had armed forces elec- 
tronics training, and has worked 
in the sales field prior to handling 
DuKane customer orders. Wy 

* 
Kasluga, Powers Head Mfg., 
Electronics Posts at B&H 

Frank Kasluga is the new divi- 
sional manufacturing superintend- 
ent of Bell and Howell's profes- 
sional equipment and instrument 
division. Adrian Cammelot is now 
production manager of the same 
division, according to George Oak- 
ley, division manager. 

Kasluga has been foreman of the 
firm’s engineering model shop 
since 1954. He joined Bell and 
Howell in 1943 as an experiment- 
al mechanic and model maker. 

Cammelot has served as divi- 
sional manager of systems and pro- 
cedures at the company. He has 
held administrative positions in B 
and H manufacturing engineering 
since 1951, including the post of 
assistant to the chief manufactur- 
ing engineer. 

John S. Powers has been ap- 
pointed chief electronics engineer 
for Bell & Howell Company, Chi- 
cago. He has been an electronics 
engineer for the firm since 1954. 
Before coming to Bell & Howell, 
he was chief electronics engineer 
for De Vry Corporation. bd 
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Story y of 
= Natural Gas” : 


fas from distant fields and storing 
> 
the vital resource to meet huge demands in winter 
yast operation, tremendously complicated. 
A motion picture, with special effects, in full color, * 
shows how it all is accomplished and how exhausted 
| 
— reservoirs are put to use to serve the nation, ‘: 


When you have a complex subject, " 
difficult to portray, call on | 


Ze JAM HANDY 
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